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THE  PATIENTS 
AT  CARVILLE  WERE 
EORGOTTEN  BY 
ALMOST  EVERYONE, 
UNTIL  THE  BEAUMONT 
ENTERPRISE  TOLD 
THEIR  STORY. 


There  were  1 20  patients  about  to  lose  the  closest  thing  they  had  to  home.  As  residents  of 
the  only  remaining  leper  colony  in  the  continental  U.S..  many  felt  their  world  had  ended 
when  the  federal  government  announced  the  plan  to  convert  the  300-acre  site  in  Carville, 
Louisiana,  into  an  academy  for  troubled  youths.  Reporter  Adam  Welsh  and  photographer 
Pete  Churton  brought  everything  into  perspective  for  readers  of  The  Beaumont  Enterprise 
with  an  in-depth,  well-balanced  cover  story.  Welsh  examined  the  irrevocable  choices  the 
patients  would  have  to  make  about  their  futures.  He  weighed  the  practical  considerations 
of  the  government  needing  to  reduce  a  $  1 7  million  program  that  benefited  such  a  small, 
aging  patient  population.  It  was  unforgettable  coverage  of  all-but-forgotten  people.  “The 
End  of  Their  World”  was  just  one  more  way  Hearst  Newspapers  enrich  readers’  lives  every  day. 


Read  the  entire  story  online  at  www.beaumontenterprise.com 
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Reason  #9: 
Michael  Bloombers 

What  is  it  about  newspapers  that  keeps  people 
reading?  There  are  two  fundamental  benefits  —  a 
newspaper  is  a  random  access  device,  and  it  keeps 
readers  informed.  If  our  businesses  are  going  to 
grow,  we  have  to  moke  our  products  more  like  a 
newspaper.  The  public  wants  to  see  things  when 
they  wont  to  see  them.  Video-on-demand,  a  digi¬ 
tally  delivered  product,  is  the  way  of  the  future  — 
0  killer  application. 


Michael  Bloomberg,  January  1997 
Consumer  Electronics  Show 


Michael  Bloomberg  tells  it  like  it  is.  Maybe  that's  why  Rupert 
Murdoch  called  him  "the  most  creative  media  entrepreneur  of  our 
time." 

At  Interactive  fjewspapers  '99  —  February  17-20,  Hyatt  Regency, 
Atlanta,  Georgia  —  you'll  hear  a  lot  of  "like  it  is"  facts,  figures, 
trend.  And  you'll  explore  a  series  of  provacative  strategic  ques¬ 
tions.  Once  again.  Editor  &  Publisher  is  assembling  "killer  panels" 
—  people  who  have  pioneered  the  newspaper  publishing  indus¬ 
try  into  the  universe  of  electronic  interactivity. 

This  is  the  10th  Anniversary  of  the  Interactive  Newspaper 
Conference.  We  are  working  hard  to  make  it  extra  special,  extra 
memorable.  There  are  more  ways  to  participate.  More  Sessions. 
More  EPpy  Awards  categories.  More  exhibitors.  Bigger  and,  if  you 
can  imagine.  Better,  than  ever  before. 

Even  more  good  news!  Register  by 
October  19th  at  the  low  rate  of  $1,145. 

For  further  information  or  to  register  online,  visit  our  Web 
site  or  call 

For  details  on  group  rates,  association  discounts,  “Register  3  Send  4th  for  Free" 
offer  and  the  working  press  rate  please  call  212-675-4380  ext.  285.  Registrations 
must  be  submitted  together  to  receive  group  discount. 
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Family  link  ends 

The  last  member  of  the  Daniels  family, 
former  owners  of  the  Raleigh.  N.C..  News 
Observer,  is  leaving  the  paper. 

Bob  Woronoff.  38.  treasurer  and  busi¬ 
ness  manager  since  1990.  has  purchased 
the  twice-weekly  Mount  Olive  Tribune 
and  a  commercial  printing  operation  from 
the  News  &  Observer,  and  will  leave 
when  the  sale  becomes  final. 

Woronoff  is  the  great-grandson  of 
Josephus  Daniels,  who  bought  the  News 
&  Observer  for  $10,000  in  1894.  In  1995 
the  family  sold  the  daily  for  $373  million 
to  California-based  McClatchy  Co. 

"This  isn't  a  story,  is  it?”  Woronoff 
said  of  his  move.  Of  being  the  News  & 
Observer's  last  link  to  101  years  of  fami¬ 
ly  ownership,  he  said,  “I  guess  I  never 
thought  of  it  that  way.” 

The  Daniels  family  acquired  the 
Mount  Olive  paper,  60  minutes  by  car 
from  Raleigh,  in  1979.  Its  circulation  is 
about  3,900.  —  Robert  Neuwirth 

Lesher  dispute 
finally  settled 

The  bitter  legal  dispute  over  the  estate 
of  newspaper  heiress  Margaret  Lesher  has 
ended  in  a  settlement. 

The  estate’s  trustees  and  Lesher ’s  hus¬ 
band,  buffalo  trainer  T.C.  Thorstenson, 
reached  a  compromise  in  a  private  hear¬ 
ing  before  retired  Superior  Court  Judge 
Carl  W.  Anderson  in  Walnut  Creek, 
Calif.,  the  home  of  the  Contra  Costa 
Newspapers  group  left  to  her  by  former 
husband  Dean  Lesher.  The  settlement, 
whose  terms  were  not  disclosed,  awaits 
approval  in  Superior  Court. 

After  selling  the  papers  to  Knight 
Ridder  for  $360  million.  Mrs.  Lesher,  65, 
drowned  in  May  1997  while  on  a  camp¬ 
ing  trip  in  Arizona  with  Thorstenson, 
whom  she  had  married  six  months  earlier. 
The  sheriff  ruled  it  an  accident. 

Her  estate  was  valued  at  $100  million 
when  she  died.  The  trustees  sued 
Thorstenson,  who  inherited  $3  million 
from  the  estate,  and  accused  him  of  fraud 
for  hiding  from  Mrs.  Lesher  his  earlier 
marriage.  He  countersued  to  claim  his 
inheritance  and  what  he  claimed  was  his 
half  share  of  their  $1.7  million  ranch  in 
Scottsdale,  Ariz. 

“Neither  side  walked  away  with  every¬ 
thing  they  wanted.  But  they  were  pleased 
to  bring  this  matter  to  an  end  without  fur¬ 


HOT  TYPE 


ther  litigation,”  said  Thorstenson ’s  attor¬ 
ney,  Robert  Lyman  of  Oakland. 

—  M.L.  Stein 

Tried  but  true 

Newspaper  advertising  works,  accord¬ 
ing  to  American  City  Business  Journals. 
In  an  article  on  small-business  advertis¬ 
ing  options  that  ran  in  some  of  its  39  local 
business  weeklies  Oct.  19,  columnist  Alf 
Nucifora  praised  newspapers  as  “a  great 
medium  for  retail”  that  can  deliver  “a 
very  compelling  call  to  action.” 

“Newspaper  managements  are  now 
coming  out  of  their  monopoly  lethargy 
and  are  becoming  responsive  to  advertis¬ 
ers  and  more  creative,”  he  observed,  not¬ 
ing  that  good  color  reproduction  is  “still  a 
hit-and-miss  affair,  and,  unless  you’re 
willing  to  pay  a  fortune,  there  is  no  guar¬ 
antee  of  where  your  ad  will  run.”  What’s 
more,  he  adds,  newspaper  research 
remains  “inferior”  to  broadcast  research. 


Semper  Fidel 

American  newspaper  editors  on  a  fact- 
finding  mission  to  Cuba  want  to  meet 
with  President  Fidel  Castro. 

The  32-member  panel,  organized  by 
the  American  Society  of  Newspaper 
Editors,  includes  news  execs  from  the 
Miami  Herald.  Boston  Globe, 
Minneapolis  Star  Tribune,  Charlotte 
Observer  and  Portland  Oregonian.  But 
the  trip  has  drawn  flack  from  Cuban 
expatriates.  Rep.  Lincoln  Diaz-Balart, 
R-Fla.,  told  Reuters  the  junket  “is  offen¬ 
sive  not  only  to  the  Cuban  people’s  right 
to  live  in  freedom,  but  to  freedom  of  the 
press  throughout  the  world.” 

In  Havana,  the  editors  are  scheduled 
to  meet  top  officials  of  the  Council 
of  Ministers  and  National  Assembly. 
Also  on  the  itinerary  is  Cuban  beach 
resort  Varadero,  billed  as  a  chance  to  meet 
with  business  officials  and  foreign 
investors. 


Linguist  to  media: 
Back  off  the  battie  prattie 


^  well-known  linguist  thinks  jour¬ 
nalists  should  watch  their  lan¬ 
guage  —  not  what’s  said  in  conversa¬ 
tion,  but  the  “attack”  language  increas¬ 
ingly  used  in  print  and  on  the  air. 

Deborah  Tannen,  author  of  the  best¬ 
selling  You  Just  Don’t  Understand: 
Women  and  Men  in  Conversation,  said 
the  media  use  too  many  “war 
metaphors”  to  cover  things  like  the 
White  House  sex  scandal  (“Starr  vs. 
Clinton”). 

And,  in  an  effort  to  spice  up  the 
news,  the  media  often 
quote  people  on  extreme 
ends  of  an  issue,  even 
though  “most  people  are 
somewhere  in  the  middle,” 

Tannen  said  at  the 
American  Association  of 
Sunday  and  Feature 
Editors  convention  in 
Kansas  City.  “We’ve 
allowed  the  polarized 
extremes  to  define  the 
debate.” 

The  author  added  that 
the  media  over-cover 


minor  scandals  and  negative  aspects  of 
politicians.  Hence,  people  are  less 
inclined  to  vote  and  more  inclined  to 
tune  out  the  news. 

“If  there’s  a  fight  outside,  you’ll 
open  the  window  to  see  it.  If  there’s  a 
fight  every  night,  you’ll  close  the  win¬ 
dow  and  ignore  it,”  Tannen  said,  call¬ 
ing  for  more  articles  “that  are  thought- 
provoking  rather  than  anger-provok¬ 
ing”  —  but  not  necessarily  boring.  She 
suggested  that  there  are  “other  kinds  of 
drama  besides  conflict,”  noting,  “If  you 
invite  opponents  to  talk 
and  give  them  a  chance  to 
find  common  ground,  that 
can  be  very  dramatic.” 

But  the  author  doesn’t 
blame  the  media  for  lead¬ 
ing  citizens  down  the 
road  to  cynicism.  “The 
press  reflects  trends  in 
society  rather  than  being 
the  prime  mover,”  she 
said,  adding  that  TV  may 
be  more  at  fault  than 
newspapers. 

—  David  Astor 
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But  it  quickly  admits  editorial’s  failure  to  attribute  and  credits  N.Y.  Times 


by  David  Noack 

The  St.  Louis  Post-Dispatch  has 
admitted  fault  and  is  reviewing 
attribution  policies  after  an  editori¬ 
al  cribbed  without  attribution  from  a  New 
York  Times  science  story. 

Editor  Cole  C.  Campbell  admitted  that 
the  editorial,  called  “Lies  That  Heal,”  bor¬ 
rowed  too  heavily  from  the  Times  piece 
about  the  medical  use  of  placebos  —  but 
denied  it  was  plagiarism. 

“1  would  say  that  it  was  the  inappropri¬ 
ate  use  of  material  without  attribution,” 
Campbell  said  in  an  interview.  The  dictio¬ 
nary  definition  of  plagiarism  says  “with 
intent  to  deceive,  and  I  don't  think  there 
was  any  intent  to  deceive,”  he  said. 

The  seven-paragraph  editorial  Oct.  15 
explained  how  placebos  have  been  used 
over  the  years  in  medicine.  It  repeats  a 
widely  known  medical  anecdote  about  a 
patient  named  Mr.  Wright,  some  wording 
and  statistics  from  the  Times  Oct.  13  sci¬ 
ence  section  piece  by  Sandra  Blakeslee. 


Last  week,  the  Post-Dispatch  went  into 
a  defensive  mode  after  Richard  Byrne,  a 
media  reporter  for  the  alternative  weekly 
Riverfront  Times,  called  Oct.  19  and  ques¬ 
tioned  similarities  between  the  pieces. 
The  Post-Dispatch  ran  a  clarification  the 
next  day  citing  the  New  York  Times  as  the 
source  of  the  material. 

Then,  in  an  editor’s  note  on  the  editori¬ 
al  page,  Oct.  21,  Campbell  admitted  the 
editorial’s  “failure  to  attribute  its  key 
source  violates  the  spirit  of  our  standard” 
and  promised  to  review  attribution  guide¬ 
lines. 

About  the  same  time,  the  Riverfront 
Times  hit  the  streets  with  Byrne’s  piece, 
headlined  “Editorial  malpractice,”  sub¬ 
head:  “The  plagiarism  bug  bites  the  St. 
Louis  Post-Dispatch  editorial  page.” 
Byrne,  noting  some  glaring  journalist  fail¬ 
ures  over  the  year,  said  the  St.  Louis  inci¬ 
dent  “seems  to  be  yet  another  sorry  chap¬ 
ter  in  a  tale  of  print-journalism  woe.” 

Mubarak  Dahir,  who  wrote  the  editori¬ 
al,  admitted  he  should  have  attributed  the 
material  but  questioned  “whether  the 
paper  needs  to  look  at  the  larger  issue  of 
where  along  the  way  there  was  a  break¬ 
down.” 

Editorial  page  editor  Christine 
Bertelson  said  that  if  she  had  read  the 
Times  story  and  the  editorial,  she  would 
have  caught  the  similarities.  “I  don’t  read 
the  source  material  that  my  lead  people 
do,”  Bertelson  said.  “Sometimes  1  do,  but 
a  lot  of  times  I  don’t.  It’s  up  to  them  to  do 
the  research  and  to  bring  that  forward.  The 
question  is  a  perfectly  legitimate  one.” 

Asked  whether  editors  should  have 
caught  the  problem,  Bertelson  said:  “1 
think  the  editor  of  the  paper  and  the  edito¬ 
rial  page  editor  have  responsibility  for 
journalism  that  meets  the  highest  stan¬ 
dards  —  and  that  is  my  responsibility.  .  .  . 
I  am  responsible  for  what  appears  on  that 
page,  and  1  accept  responsibility  for  it.” 

Campbell  said:  “We  have  a  policy  that 
was  written  by  the  newsroom  at  a  time 
when  the  newsroom  and  the  editorial 
see  Plagiarism  on  page  53 


Bloomberg 
ends  free  lunch 

Bloomberg  News,  the  business  news 
unit  of  the  financial  information  compa¬ 
ny,  is  halting  free  service  to  250  news¬ 
papers  worldwide. 

The  free  service  helped  Bloomberg 
go  from  a  startup  eight  years  ago  to  a 
major  player  in  financial  news  by 
putting  its  byline  in  the  world’s  most 
prominent  newspapers.  But  in  January 
the  bill  comes  due,  and  120  U.S.  papers 
will  have  to  pay  $750  to  $2,000  a  month 
—  or  kiss  their  Bloombergs  goodbye. 

When  Bloomberg  News  started  in 
1990,  “we  had  everything  to  prove  and 
nothing  to  lose,”  said  editor  in  chief 
Matthew  Winkler. 

“We’ve  grown  a  lot  and  developed  a 
lot.  .  .  .  The  only  way  I  see  to  ratify  it  is 
to  charge  an  admission  fee.  ...  All  of 
these  publications  recognize  that  there’s 
no  free  lunch,”  Winkler  said. 

Fees  are  based  on  circulation:  the 
minimum  for  papers  below  75,000,  the 
maximum  for  papers  over  300,000. 
Subscribers  also  assume  a  $121-a- 
month  transmission  fee,  since 
Bloomberg  uses  As.sociated  Press  wires. 

“Bloomberg  offers  news  from  almost 
700  journalists  in  78  bureaus  for  less 
than  the  salary  of  a  single  metro  news 
reporter,  Winkler  said,  expecting  “a 
handful”  of  newspapers  to  protest. 

“We  plan  to  pay  it,”  said  Frank  Brill, 
an  editor  at  the  Journal  News  of  White 
Plains.  N.Y. 

Some  Bloomberg  news  will  continue 
to  be  distributed  by  the  New  York  Times 
News  Service,  though  Winkler  expects 
to  renegotiate  that  arrangement. 

NYTNS  subscribers  only  receive 
about  one-third  of  Bloomberg  news 
content  and  none  of  the  charts  and 
graphs  available  on  its  proprietary  PC- 
based  terminals.  —  Robert  Neuwirth 
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SEX  SCANDAL  SURVE  Y  N  EWS 

Too  much  Starr  slant  in  news:  study 

Watchdog  group  says  media  lack  skepticism  about  leaks  from  prosecutor 


by  Kelvin  Childs 

While  accurate  overall,  news  of 
the  White  House  sex  scandal 
often  favored  the  agenda  of  the 
man  investigating  the  president, 
researchers  say,  and  much  of  what  finds 
its  way  into  news  stems  from  burgeoning 
talk-show  pundits  who  are  neither 
sources  nor  journalists. 

"The  argument  culture  may  be  under¬ 
mining  the  reporting  culture,  and  news 
organizations  are  helping  that  occur,” 
declares  a  study  commissioned  by  the 
Committee  of  Concerned  Journalists,  a 
self-declared 
watchdog 
group. 

The  report, 
released  Oct. 
20  in  Washing¬ 
ton,  D.C.,  ex¬ 
amines  seven 
story  threads  in 
scandal  cover¬ 
age,  from  when 
they  first  ap¬ 
pear  in  the 
news  to  their 
treatment  in 
independent 
counsel  Ken¬ 
neth  W.  Starr's 
report  to  Con¬ 
gress.  The  news 
threads,  true  or 
not,  are:  wit¬ 
nesses  to  President  Clinton's  affair  with 
former  White  House  intern  Monica  S. 
Lewinsky;  her  DNA-stained  dress;  “talk¬ 
ing  points”  used  to  coach  Lewinsky  con¬ 
fidante  Linda  Tripp;  Clinton  friend 
Vernon  Jordan's  role;  White  House  secre¬ 
tary  Betty  Currie's  role;  affairs  with 
another  White  House  staff  member;  and  a 
cigar  as  a  presidential  sex  prop.  News 
sources  studied  were  nightly  reports  on 
ABC,  CBS,  CNN,  NBC  and  the 
NewsHour  with  Jim  Lehrer,  the  Los 
Angeles  Times,  New  York  Times,  USA 
Today  and  Washington  Post',  Newsweek 
and  Time  magazines;  and  their  Internet 
coverage. 

The  report  criticizes  the  media's  over¬ 
reliance  on  leaks  from  prosecutors  and 
lack  of  skepticism  about  the  agenda  of 


leakers  —  faults  largely  attributed  to  the 
fact  that  reporters  need  leakers.  Some 
newspapers  carried  stories  detailing  the 
Starr  report  Sept.  10,  even  though  it  was 
under  lock  and  key  since  being  delivered 
to  the  House  the  day  before. 

In  general,  though,  reports  that  broke 
news  were  careful  and  accurate,  while 
follow-ups  in  other  news  outlets  included 
considerable  speculation  and  inference 

NEWSROOM 


by  Randy  Dotinga 

When  a  reporter  at  Wyoming's 
largest  newspaper  wrote  a  col¬ 
umn  about  the  brutal  murder  of 
his  young  friend,  gay  college  student 
Matthew  Shepard,  he  did  more  than 
unburden  his  heart:  Casper  Star-Tribune 
reporter  Jason  Marsden  also  revealed  he 
is  gay  himself. 

On  the  opinion  page  Oct.  13,  the  day 
after  Shepard  died,  Marsden  said  he  and 
Shepard  are  "both  members  of  the  loose- 
knit  community  of  gay  people  striving  to 
make  our  way  in  this  sometimes  hostile 
place  called  Wyoming.” 

He  fondly  remembered  the  2 1  -year-old 
student  who  was  beaten  and  left  tied  to  a 
fence  to  die.  “Matt  was  very  short  and 
hard  to  hug,  but  it  was  worth  trying, 
because  he'd  hug  you  with  everything  in 
his  little,  fragile  frame.” 

Since  the  column,  Marsden  has 
received  dozens  of  supportive  e-mails  and 
calls.  He's  been  interviewed  on  NBC  and 
MSNBC  and  quoted  in  the  New  York 
Times,  and  his  column  has  been  reprinted 
elsewhere. 

Marsden,  26,  covers  energy  and  the 
environment  for  the  3L0(X)-circulation 
daily.  “1  knew  I  had  a  once-in-a-career 


beyond  known  facts,  the  study  says. 

Bill  Kovach,  chairman  of  the  commit¬ 
tee,  condemned  the  migration  of  punditry 
into  news  coverage,  saying,  "There  is  a 
difference  between  doing  Journalism  and 
doing  bull — .”  If  Journalists  defend 
someone's  First  Amendment  right  to 
express  opinion,  they  should  likewise  not 
hesitate  to  state,  when  warranted,  that  the 
proffered  product  isn't  Journalism. 


opportunity  to  take  a  stand,  a  once-in-a- 
career  opportunity  to  have  a  newspaper 
agree  to  let  me  do  it,”  Marsden  said. 

But  writing  the  column  wasn't  ea.sy. 
Co-workers  knew  his  sexual  orientation, 
but  he  had  to  come  out  to  some  family 
members  to  avoid  shocking  them  in 
print. 

The  piece  was  accompanied  by  an 
exhortation  —  headlined  "Take  a  stand” 
—  from  editor  David  Hipschman.  The 
two  men  charged  are  suspected  of  anti¬ 
gay  motives. 

Hipschman  urged  readers  to  clip  out  a 
three-quarter  page  symbol  of  peace  and 
nonviolence  and  display  it  as  a  memorial 
and  “in  solidarity”  with  the  gay  commu¬ 
nity. 

Hipschman  supported  Marsden's  col¬ 
umn  but  feared  for  his  safety. 

“In  this  state,”  Marsden  said,  "if 
you're  a  woman,  you're  a  potential  target 
for  sexual  violence  of  some  sort.  .  .  .  We 
have  a  big  domestic  violence  problem, 
destructive  drug  addictions.  A  lot  of  peo¬ 
ple  ..  .  have  a  lot  more  problems  than 
me.”  IH 


Dotrnga  (rdotinga@aol.com)  is  an 
education  reporter  with  the  North 
County  Times,  Escondido,  Calif. 


“The 

argument 
culture  may  be 
undermining 
the  reporting 
culture, 
and  news 
organizations 
are  helping 
that  occur.” 

I 


In  grief,  reporter 
exits  the  closet 

Loss  of  a  friend  in  a  suspected  homophobic 
killing  propels  journalist  to  come  out 
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LEGAL 


Association  sues  to  kiii 
Nevada  criminai  iibei  taw 

Statute  lingers  despite  disuse,  conflict  with  First  Amendment 


by  M.L.  Stein 

Although  nobody  can  remember  a 
prosecution  under  the  state’s 
1911  criminal  libel  law,  the 
Nevada  Press  Association  is  determined 
to  wipe  it  off  the  books  on  the  grounds 
that  it  violates  the  First  and  14th 
Amendments. 

In  a  federal  suit  aimed  at  voiding  the 
law,  the  association  argues  that  it  does  not 
allow  truth  as  an  absolute  defense.  The 
Nevada  law  declares  it  a  misdemeanor  to 


neous  impression  that  printing  the  truth  is 
a  crime,”  said  NPA  executive  director 
Kent  Lauer.  “The  law  is  offensive  because 
of  its  disregard  of  the  First  Amendment.” 
In  1992,  he  said,  a  district  attorney  threat¬ 
ened  to  file  criminal  libel  charges  against 
a  newspaper  but  eventually  backed  down. 

The  suit  was  filed  in  U.S.  District  Court 
in  Nevada  by  the  Las  Vegas  law  firm  of 
Lionel  Sawyer  &  Collins.  Kevin  Doty,  a 
firm  member,  is  NPA’s  general  counsel. 

In  his  book.  The  First  Amendment  and 


Copyright  bill  nearly  law 

Congress  approves  stricter  infringement  penalties 


publish  “malicious  defamation  . . .  tending 
to  blacken  the  memory  of  the  dead,  or  to 
impeach  the  honesty,  integrity,  virtue  or 
reputation,  or  to  publish  the  natural  defects 
of  a  living  person  or  persons,  or  communi-  j 
ty  of  persons,  and  thereby  to  expose  them  j 
to  public  hatred,  contempt  or  ridicule.”  | 
As  long  as  the  law  exists,  publishers  of  | 
truthful  statements  face  the  threat  of  | 
criminal  prosecution,  the  association  i 
says,  adding  that  truth  can  only  be  used  as 
defense  if  publication  was  for  a  “good  1 
motive  and  for  justifiable  ends.”  | 

“The  law  creates  a  dangerous  and  erro-  i 


by  Kelvin  Chiids 

Legislation  strengthening  copyright 
protections  and  increasing  penalties 
for  piracy  cleared  Congress  and  is 
expected  to  be  signed  into  law. 

The  measure  imposes  federal  penalties 


The  Fourth  Estate  (Foundation  Press), 
Stanford  University  law  professor  Marc 
A.  Franklin  says  that  most  states  still  have 
criminal  libel  laws,  which  have  “fallen 
into  disuse.”  A  California  state  court  in 
1976  declared  the  state  criminal  libel  law 
unconstitutional  because  of  its  limitations 
in  the  defense  of  truth  and  its  presump¬ 
tion  of  malice.  “Since  other  states  have 
taken  the  same  path,  criminal  libel  no 
longer  appears  to  be  a  serious  risk  to  pub¬ 
lishers,”  Franklin  observes. 


for  breaking  encryption  on  protected  soft¬ 
ware,  CDs,  videos,  computer  games  and 
the  like,  and  for  making,  selling  or  distrib¬ 
uting  devices  to  do  so,  and  it  forbids 
putting  fake  copyright  marks  on  pirated 
works  to  hide  their  illegitimacy. 

Nonprofit  libraries,  archives  and  educa¬ 
tional  institutions  are  exempted  from 
criminal  sanctions  against  commercial 
piracy.  Exceptions  exempt  computer  secu¬ 
rity  testing,  encryption  research  and  some 
kinds  of  software  development. 

Liability  is  limited  for  online  service 
providers,  including  America  Online  and 
telephone  companies,  used  to  transmit  or 
post  illegally  copied  material.  But  service 
providers  are  obligated  to  remove  materi¬ 
al  soon  after  being  notified  that  it  violates 
copyrights. 

The  bill  implements  provisions  of 
World  Intellectual  Property  Organization 
treaties,  which  the  United  States  joined  in 
Switzerland  two  years  ago.  The  Senate 
approved  a  conference  committee  report 
on  the  measure  Oct.  8.  The  House  passed 
it  on  a  unanimous  voice  vote  Oct.  12. 
President  Clinton  is  expected  to  sign  it. 

Librarians,  researchers  and  scientists 
lobbied  to  ensure  the  right  to  “fair  use”  of 
material.  The  final  version  dropped  provi¬ 
sions  that  would  extend  copyright  protec¬ 
tions  to  computer  databases.  H 
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ETHICS 


Debate  over  world  news  ethics  code 


by  Kelvin  Childs 

A  proponent  says  an  international 
code  of  ethics  could  enhance  the 
stature  of  journalism  and  advance 
press  freedom,  but  journalism  groups  say 
an  ethics  code  could  be  wielded  as  a 
weapon  against  reporters. 

David  Flint,  chairman  of  the  executive 
council  of  the  World  Association  of  Press 
Councils,  spoke 
for  a  code  Oct.  15 
at  the  Freedom 
Forum  in  Roslyn. 

Va.  The  associa¬ 
tion  represents  16 
councils  world¬ 
wide. 

Opponents  in¬ 
clude  the  Ameri¬ 
can  Society  of 
Newspaper  Edi¬ 
tors,  World  Press 
Freedom  Com¬ 
mittee,  World 
Editors  Forum 
and  Society  of  Professional  Journalists. 

Flint  said  an  international  body  is 
needed  to  field  complaints  of  bias  and 
inaccuracy  in  foreign  coverage,  and  to 
provide  recourse  to  people  who  feel 
maligned  by  the  media.  The  World 
Association  of  Press  Councils  held  a 
summit  in  Turkey  in  September  to  begin 
working  toward  a  body  for  handling  com¬ 
plaints  and  to  consider  blueprints  for  new 
press  councils. 

ASNE  boycotted  the  meeting,  and  pres¬ 
ident  Edward  Seaton  told  organizers  he 
“has  learned  from  experience  that  agree¬ 
ments  on  standards  and  their  enforcement, 
even  voluntary  ones,  are  dangerous  for 
press  freedom.”  He  said  U.S.  experience 
with  the  National  News  Council  and  bar 
associations  has  shown  that  councils 
“soon  are  subverted  into  quasi-extensions 
of  our  legal  system.  Judges  and  lawyers 
have  used  ethical  guidelines,  council 
statements,  and  various  agreements  as  evi¬ 
dence  and  the  basis  for  court  decisions 
against  the  press.  What  is  intended  as  vol¬ 
untary  becomes  coercive.” 

Citing  ASNE’s  “profound  reservations” 
about  any  kind  of  international  guide  to 
press  behavior,  Seaton  warned:  “Not  only 
would  it  be  used  against  our  press  in  our 
courts,  it  could  become  mandatory  under 
international  law.  It  would  be  an  open 


Con:  John  Simpson, 
World  Editors  Forum 


invitation  to  authorities  in  other  countries 
to  inhibit  our  press.” 

Flint  said  a  council  such  as  Australia’s, 
which  he  chaired  from  1987  to  1997. 
could  quickly  settle  most  complaints.  The 
Australian  group  adjudicated  only  20%  of 
the  cases  and  issued  “only  an  opinion”  in 
each,  Flint  said.  Offending  publications 
were  obligated  to  publish  the  findings,  but 
retained  the  right  to  include  rebuttals. 

He  also  said  a 
council  could  en¬ 
hance  press  free¬ 
dom.  as  Aus¬ 
tralia’s  does,  by 
lobbying  the 
government  on 
such  matters  as 
shield  laws,  libel 
laws  and  legisla¬ 
tion  affecting 
speech. 

Flint  down¬ 
played  fears 
about  formation 
of  a  quasi-judi¬ 
cial  agency.  “It  isn’t  an  institution  to 
restrict  the  marketplace  of  ideas,  but  to 
enhance  it.”  Flint  said. 

John  Simpson,  chairman  of  the  World 
Editors  Forum,  called  the  proposal  well- 
intentioned  but  problematic.  While  in  the 
abstract,  press  councils  may  play  a  posi¬ 
tive  role,  in  the  real  world,  governments 
such  as  Nigeria’s  and  Turkey’s  have  used 
them  oppressively.  “Simply  by  having  this 
code  out  there,  it  becomes  .something 
hanging  over  the  head  of  the  press.” 
Simpson  said. 

The  summit  location  in  Istanbul  caused 
concern.  Seaton  said.  The  Committee  to 
Protect  Journalists  counts  1 1  imprisoned 
journalists  in  Turkey.  Flint  responded  that 
the  meeting  was  organized  by  Oktay  Eksi, 
a  renowned  Turkish  newspaperman  who 
has  worked  with  CPJ  and  who  faces  such 
risk  that  he  travels  in  an  armored  car. 

Associated  Press  foreign  editor  Tom 
Kent  said  thousands  of  news  organizations 
operate  under  their  own  standards,  and 
none  is  so  overarching  as  to  provide  a 
yardstick  for  all.  “I  worry  that  what  your 
group  will  do  is  do  something  that  will  be 
perceived  as  ‘the  big  code’  and  used  as  a 
stick”  for  bureaucrats  to  interpret,  to 
decide  violations  and  to  retaliate,  Kent 
said. 

Jane  Kirtley,  executive  director  of  the 


Pro:  David  Flint, 
World  Association 
of  Press  Councils 


Reporters  Committee  of  Freedom  of  the 
Press,  said,  “The  fact  is  that  if  you’ve  got 
an  international  press  council  setting  stan¬ 
dards,  many  countries  will  see  it  as  more 
significant  than  from  one  country’s  alone.” 

Journalists  from  India  and  Mozambique 
questioned  how  any  council  can  be  effec¬ 
tive  without  an  enforcement  mechanism. 

Amita  Verma  of  India’s  Asian  Age  .said 
journalists  there  are  frustrated  that  press 
council  statements  carry  little  weight. 

Politicians  displeased  with  stories  often 
bypass  the  council  and  file  criminal 
defamation  charges,  she  said.  By  contrast, 
labor  disputes  first  must  go  to  a  labor 
court  —  before  criminal  court.  Arlindo 
Lopes,  director  of  Mozambique’s  Min¬ 
istry  of  Information,  said  that  his  nation’s 
council  has  had  little  effect  since  its 
founding  in  1995. 

But  Steve  Geimann.  chairman  of  the 
Society  of  Professional  Journalists,  called 
the  idea  of  a  global  ethics  code  for  journal¬ 
ists  “a  solution  in  search  of  a  problem.”  H 
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Anordable  polling 
within  everybody’s  reach 

But  it’s  not  free,  and  care  is  required  to  safeguard  accuracy 


by  M.L.  stein  j 

Small  and  medium-size  newspapers  j 
can  run  polls  that  serve  readers  | 
without  paying  what  the  New  York  I 
Times  and  Washington  Post  do,  managing  ] 
editors  were  told.  j 

But  Robert  Daves,  news  research 
director  of  the  Star  Tribune  in 
Minneapolis,  disavowed  the  title  of  his 
panel,  “How  to  Conduct  an  Accurate,  No- 
Budget  Poll,”  insisting,  “There’s  no  way 
to  do  it  without  spending  some  money.” 

For  papers  willing  to  shell  out  moderate 
sums,  however,  there  are  ways  to  accom¬ 
plish  adequate  surveys  with  dramatic  sav¬ 
ings,  Daves  said  at  the  Associated  Press 
Managing  Editors  annual  conference  in 
Anaheim,  Calif.,  Oct.  14-17. 

Among  the  tactics  he  advanced:  use 
smaller  samples  and  shorter  question¬ 
naires;  find  a  partner  to  share  costs; 
recruit  news  staffers  to  ask  the  questions; 
call  on  in-house  marketing  departments; 
seek  help  from  local  university  experts; 
buy  into  an  “omnibus”  poll  involving  sev¬ 
eral  news  organizations. 

At  the  same  time,  Daves  warned  of  pit- 
falls  in  doing  polls  on  the  cheap. 
Samples,  he  said,  must  be  large  enough  to 
be  meaningful,  although  they  can  be  con¬ 
siderably  smaller  than  the  800  to  1,000 
people  often  contacted  in  Gallup  or 
Harris  polls.  At  the  Star  Tribune,  samples 
of  under  1(K)  are  rejected. 

Daves  cautioned  against  using  newspa¬ 
per-subscriber  lists  because  they  are  prob¬ 
ably  unrepresentative. 

While  using  reporters  and  other  news¬ 
paper  personnel  as  pollsters  certainly  can 
cut  costs,  they  need  training. 

“A  reporter,”  Daves  noted,  “is  very 
good  on  a  one-on-one  interview  in  which 
he  can  ask  questions  in  different  ways  to 
get  a  story.  He  is  taught  to  be  critical.  But 
in  a  survey,  you  have  to  stick  to  the  letter 
of  the  questionnaire.”  Reporters,  he  said, 
tend  to  get  bored  after  a  few  questions 
and  begin  asking  “different”  kinds  of 
questions  —  and  that  can  wreck  the  poll. 

Academics  can  be  helpful,  but  not 
always.  For  example,  a  political  scientist 
may  be  stellar  in  a  given  field,  but  if  unfa¬ 


miliar  with  survey  methodology,  the 
expert  is  next  to  useless.  A  better  bet.  he 
suggested,  is  a  sociologist  whose  back¬ 
ground  included  relevant  training. 

Daves  said  savings  on  do-it-yourself 
polls  depends  on  the  scope  of  the  project. 


Just  a  snapshot  in  time.” 

And,  despite  its  growing  popularity, 
Internet  polling  is  “fraught  with  many 
inaccuracies,”  Pinkus  declared,  remind¬ 
ing  newspapers  that  only  9%  to  15%  of 
the  population  has  Internet  access. 

“There  is  no  clear  picture  yet  of  how 
many  people  have  multiple  access  to  this 
service,”  she  said.  “Also,  this  kind  of 
polling  reaches  a  very  self-selective  sam¬ 
ple  and  an  upscale  demographic  group.” 

Without  safeguards,  such  surveys 
allow  users  to  answer  multiple  times  and 
allow  kids  to  respond  as  adults. 

Pinkus  lamented  that  Internet  polls  are 


Moderator  Jim  Whittum,  managing  editor  |  unscientific,  assuring  neither  random  nor 


of  the  Baton  Rouge,  La.,  Advocate,  said 
his  paper  ran  up  a  $30,{)(X)  tab  on  a 
statewide  survey,  while  from  the  audi¬ 
ence,  managing  editor  Mark  Bowden  said 
the  Gazette  in  Cedar  Rapids,  Iowa,  typi¬ 
cally  spends  $700  to  $800  for  a  citywide 
poll  on  local  issues. 

Los  Angeles  Times  poll  director  Susan  | 
H.  Pinkus  said  newspapers  should  pay  I 
special  attention  to  the  wording  of  ques¬ 
tionnaires  and  to  analyzing  poll  data  to 
avoid  built-in  biases. 

“Wording  and  question  order  play  an 
important  part  in  understanding  the  opin¬ 
ions  and  behavior  of  the  American  pub-  j 
lie,”  she  stated.  “And  when  writing  about  j 
polls,  the  media  should  be  reminded  that  j 
polls  are  not  predictors  of  the  future,  but  i 

APME/ASNE 


probability  sampling  designed  to  provide 
universal  opportunity  to  answer.  “If  there 
is  any  doubt  in  your  mind  about  the  valid¬ 
ity  of  a  poll,  don’t  write  about  it.” 

In  a  panel  on  the  new  millennium, 
Mike  Smith  of  Northwestern  University 
predicted  newspapers  will  probably  focus 
on  America’s  growing  Hispanic  popula¬ 
tion,  burgeoning  suburbs  and  aging.  As 
baby  boomers  grow  old.  he  asked,  “How 
do  you  train  reporters  to  write  for  this 
audience?” 

Smith  predicted  that  newspapers  will 
retain  their  strength  after  2000  precisely 
because  of  baby  boomers,  who  prefer 
newspapers.  Moreover,  newspapers  will 
gain  strength  due  to  media  and  informa¬ 
tion  overload,  he  said.  Hi 


Editors  groups 
to  coordinate  eftorts 

Three  programs  slated  for  combined  horsepower 


The  Associated  Managing  Editors 
and  the  American  Society  of 
Newspaper  Editors  plan  to  work 
together  on  newsroom  diversity,  newspa¬ 
per  credibility  and  news  service  content. 

The  cooperation,  announced  at 
APME’s  annual  conference  in  Anaheim, 
Calif.,  follows  years  of  pursuing  many 
matters  separately,  “but  some  issues  tran¬ 
scend  this  independence  and  benefit  from 
unified  attention,”  Pam  Johnson,  incom¬ 
ing  APME  president,  said. 

The  first  and  foremost  project  is 
Newsroom  Diversity  2(XX),  said  Johnson, 
executive  editor  and  vice  president  of  the 
Arizona  Republic.  The  groups  plan  to 


coordinate  with  publishers,  minority  Jour¬ 
nalists  groups,  foundations  and  educators 
to  identify  solutions  and  to  support  suc¬ 
cessful  programs.  She  promised  to  pre¬ 
sent  strategies  at  ASNE’s  convention  in 
San  Francisco  in  April  1999. 

As  leaders  of  U.S.  newspaper  news¬ 
rooms,  APME  and  ASNE  acknowledge 
their  “special  responsibility”  to  rally  for 
“decisive  action”  on  minorities,  Johnson 
said,  adding  a  nod  to  “the  model  of  part¬ 
nership”  set  by  the  four  minority  Journal¬ 
ists  groups  —  representing  Journalists  of 
African,  Asian,  Hispanic  and  Native 
American  heritage  —  comprising  unity. 

—  M.L.  Stein 
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When 
prez  lies, 
we  walk 

Two  ex-presidential 
spokesmen  say  there’s 
no  room  for  dishonesty 

by  M.L.  Stein 

Examining  the  resignation  of  White 
House  press  secretary  Mike 
McCurry  at  the  height  of  the  sex 
scandal  that  still  could  topple  President 
Clinton,  two  former  presidential  spokes¬ 
men  declared  they  would  resign  if  a  pres¬ 
ident  lied  to  them. 

“You  make  a  choice.  You  either  bend 
your  morals  or  you  resign.”  said  Larry 
Speakes.  who  served  Ronald  Reagan. 
“What  you’re  faced  with  is  that  someone 
to  whom  you've  been  extremely  loyal  has 
lied  to  you.  I’m  sure  this  went  through 
Mike's  mind.  I'm  glad  I  never  had  to  make 
that  stark  a  choice.” 

George  Christian.  President  Lyndon  B. 
Johnson’s  spokesman,  confronted  with  the 
same  scenario,  said.  “I  think  1  would  have 
to  resign.”  Christian  “never  dealt  in  per¬ 
sonal  matters.”  but  said  the  way  Clinton 
“has  hung  his  folks  out  to  dry  for  a  period 
of  months  is  really  unconscionable  and 
has  created  this  resentment  against  him 
among  members  of  his  own  cabinet.  They 
were  misled,  and  they  went  out  and  lied, 
which  is  not  good.” 

McCurry  never  linked  his  resignation  to 
the  sex  scandal,  but  Clinton  has  admitted 
deceiving  his  own  staff  and  the  American 
people  about  his  relationship  with  then- 
White  House  intern  Monica  Lewinsky. 

“This  is  the  most  destructive  kind  of  sit¬ 
uation  you  can  have  in  the  White  House,” 
Christian  said  on  a  panel  at  the  Associated 
Press  Managing  Editors  convention  in 
Anaheim,  Calif.,  Oct.  14-17.  “If  a  presi¬ 
dent  does  not  have  the  loyalty  of  his  peo¬ 
ple,  he  doesn't  have  anything.  This  has 
hampered  Clinton's  effectiveness,  but  it's 
his  own  fault.  It’s  a  situation  he  created.” 

Responding  to  questions  by  moderator 
Ed  Jones  of  the  Frederickshurg  (Va.)  Free 
Lanee-Star,  both  ex-tlacks  denied  ever 
lying  to  reporters.  “My  tactic  was  to  duck 
the  press.  Sometimes  1  would  say  1  would 
try  and  get  the  information  and  not  come 
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back  for  a  long  time,”  Speakes  said. 

To  avoid  misleading  the  press  before  a 
U.S.  air  strike  against  Libya,  Speakes  said 
he  dodged  the  media  for  most  of  the  pre¬ 
vious  day  because  “a  no  comment  would 
have  been  an  affirmation.” 

And  during  the  Iran-Contra  scandal,  if 
Speakes  didn’t  know  an  answer,  he  “sim¬ 
ply  said  so.”  but  promised  to  get  the  infor¬ 
mation  and  to  disclose  the  source,  he  said. 
In  contrast.  Speakes  said,  McCurry  took 


the  position  on  Lewinsky.  “  ‘I  don’t  know, 
and  I’m  not  going  to  find  out.’  I  couldn’t 
have  gotten  away  with  that  in  Iran- 
Contra.” 

Despite  his  determination  not  to  fib, 
Christian  disclosed.  Johnson  once  ordered 
him  to  tell  a  “whopper.”  The  president  was 
planning  to  appoint  to  the  Supreme  Court 
a  congressman  who  was  an  old  Johnson 
pal  from  Texas  politics.  “He  told  me  to  go 
see  Lying  on  page  53 


We  are  proud 
to  have  represented 
the  sellers  in 
these  transactions: 

Farmington,  NM  -  Eliot  O’Brien  has  sold  The  Daily  Times  to  Garden 
State  Newspapers,  an  affiliate  of  MediaNews  Group  Inc.  of  Denver,  Colo. 

The  16,786  daily  and  18,470  Sunday  circulation  newspaper  has  been 
owned  by  the  O’Brien  family  for  50  years.  Michael  D.  Lindsey  represented  the 
sellers. 

Kodiak,  AK  -  Duane  and  Nancy  Freeman  have  sold  the  Kodiak  Daily 
Mirror  to  the  Fairbanks  Daily  News-Miner.  Both  papers  are  now  owned  directly 
by  the  family  trusts  of  Richard  B.  Scudder  and  William  Dean  Singleton. 

The  Freeman’s  owned  the  3,300  circulation  daily  since  1982.  Nancy  will 
continue  as  publisher.  Michael  D.  Lindsey  represented  the  sellers. 

Montrose,  CO  -  Wick  Communications  Co.,  owner  of  the  Montrose 
Daily  Press  and  the  Telluride  Times-Journal,  and  DP  News  LLC,  owner  of  the 
Daily  Planet  in  Telluride,  the  Morning  Sun  in  Montrose  and  The  Shopper  of 
Montrose,  have  sold  publications  to  each  other. 

DP  News  LLC  becomes  the  owner  of  the  Telluride  Times-Journal  and  will 
combine  it  with  their  Friday  Daily  Planet.  Wick  purchased  the  assets  of  DP 
News  in  Montrose  including  the  Morning  SUN,  The  Shopper,  presses  and 
equipment.  Wick  closed  the  Morning  Sun  Oct.  1  but  will  continue  the  area-wide 
shopper. 

DP  News  will  print  it’s  Telluride,  Crested  Butte  and  Gunnison  publications 
in  the  Wick  Montrose  plant.  Michael  D.  Lindsey  was  a  consultant  in  the  trans¬ 
action. 

Winslow,  AZ  -  Paul  Barger,  publisher  of  the  Winslow  Mail  and 
Winslow  Shopping  News  has  sold  the  newspapers  to  Northern  Arizona 
Newspapers,  Inc.,  a  subsidiary  of  Western  Newspapers,  Inc.  of  Yuma,  Arizona. 

Barger  owned  the  twice-weekly  Mail  since  1 969.  He  and  his  son,  Matthew, 
will  continue  to  own  and  operate  the  Holbrook  Tribune-News  and  The  Herald, 
which  serve  readers  in  the  central  part  of  Navajo  County.  Michael  D.  Lindsey 
represented  the  sellers. 

Leavenworth,  KS  -  David  L.  Thompson  has  sold  his  22,000  circula¬ 
tion  weekly  shopper  and  related  publications  to  Liberty  Media  Group.  He  will 
continue  as  publisher.  Michael  D.  Lindsey  was  a  consultant  to  the  seller. 

Professional  -  Confidential 

Michael  D.  Lindsey 

Media  Consultants,  Inc. 

229  Stetson  Dr.  Phone  (307)  772-0003 

Cheyenne,  WY  82009  Fax  (307)  772-0004 
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Veronis  forecasts  sunny 
days  for  nowspapers 


by  Robert  Neuwirth 


With  strong  growth  in  ad  spend¬ 
ing  and  static  newsprint  costs, 
newspapers  face  good  times  in 
the  next  five  years,  according  to  Veronis, 
Suhler  &  Associates. 

The  New  York-based  investment  bank 
and  media  brokerage  projects  ad  spend¬ 
ing  on  U.S.  newspapers  to  grow  at  a  com¬ 
pound  rate  of  7.2%  a  year  through  2002, 
with  total  spending  rising  to  $58.5  billion, 
from  $41. 3  billion  in  1998.  At  the  same 
time,  the  forecast  calls  for  newsprint 
prices  to  rise  to  $660  a  metric  ton  next 
year  and  fade  to  $580  by  2002. 

What's  more,  the  analysis  suggests  that 
the  long  trend  of  declining  daily  newspa¬ 
per  circulation  should  reverse  itself  — 
thanks  to  fewer  consolidations,  the  aging 
of  baby  boomers,  and  editorial  and  print¬ 
ing  improvements. 

“We  like  the  business,”  managing  direc¬ 


tor  Robert  J.  Broadwater  said  of  newspa¬ 
pers.  “We  think  it  has  plenty  of  challenges, 
but  it  is  an  incredibly  durable  medium.” 

Nonetheless,  expected  newspaper 
growth  rates  lag  well  behind  the  banner 
pace  posted  in  1997,  when  a  robust  econ¬ 
omy  led  to  an  8.6%  advance  in  ad  spend¬ 
ing.  Though  it  brings  in  a  relatively  small 
portion  of  ad  revenues,  the  national  cate¬ 
gory  is  expected  to  advance  48%  to  $7.9 
billion  in  2002,  from  $5.3  billion  last  year, 
as  classified  expands  at  a  compound  rate 
of  8. 1  %  a  year. 

“Fifty  years  out,  I  still  basically  see 
newspapers  as  a  viable  business,” 
Broadwater  said,  suggesting  that  as  the 
daily  market  grows  increasingly  cluttered 
with  electronic  news  sources,  newspapers 
might  drift  away  from  daily  delivery  and 
move  toward  nonpaid  circulation.  “The 
value,  both  to  readers  and  advertisers,  is 
local  —  and  that  is  the  newspapers’  bread 
and  butter,”  he  said.  Hi 


3Q  earnings 

TRIBUNE 

Third-quarter  net  income  at  Chicago- 
based  Tribune  Co.  dropped  20%  from  last 
year’s  level  to  $83.3  million,  while  rev¬ 
enues  rose  9%  to  $757.1  million. 
Excluding  last  year’s  gain  on  the  sale  of 
America  Online  stock,  profits  rose  by  5%. 

For  its  newspapers,  profits  grew  6%  to 
$82.3  million  while  revenues  rose  3%  to 
$329.6  million,  yielding  an  operating  mar¬ 
gin  of  25%.  Results  from  Tribune’s  four 
papers  were  mixed.  Full-run  advertising 
linage  was  up  12%  at  the  Fort  Lauderdale, 
Fla.,  Sun-Sentinel  but  down  2%  at  the 
Orlando  Sentinel.  Part-run  linage  was  off 
at  the  Chicago  Tribune  and  in  Fort 
Lauderdale,  but  up  17%  in  Orlando.  And 
the  Chicago  paper  reported  rocketing 
preprints  gained  43%  in  the  quarter. 

Revenue  from  broadcasting  and  enter¬ 
tainment  gained,  but  higher  pay  for 
Chicago  Cubs  players  and  fewer  home 
games  at  Wrigley  Field  drove  profits 
down. 

Tribune  also  added  to  its  repurchase  of 
5.4  million  shares  this  year,  authorizing 
another  $500  million  in  share  buybacks. 
At  its  current  stock  price,  the  company 
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BgfP  NEWSPAPER  STOCKS 


Weekly  stock  prices  of  public  companies  with  significant  newspaper  interests. 


I 


_ 

10/21/98 

10/14/98 

10/21/97 

■ 

10/21/98 

10/14/98  10/21/97| 

A.H.  Belo  Corp.  (NY)+ 

17.188 

14.563 

25.625 

McClatchy  Co.  (NY) 

32.000 

27.375 

33.938 

American  Media  Inc.  (NY) 

4.875 

4.375 

8.625 

Media  General  Inc.  (AM) 

43.813 

34.688 

42.500 

Central  Newspapers  Inc.  (NY) 

65.750 

56.125 

70.750 

I  New  York  Times  Co.  (NY)+++ 

27.813 

22.250 

27.906 

Dow  Jones  &  Co.  Inc.  (NY) 

44.063 

42.813 

50.625 

'  News  Corp.  Ltd. 

25.125 

23.188 

19.875 

E.W.  Scripps  Co.  (NY) 

43.000 

39.313 

42.375 

Pearson  Ltd. 

15.250 

15.250 

14.000 

Gannett  Co.  Inc.  (NY) 

59.500 

51.563 

54.938 

!  Pulitzer  Publishing  Co.  (NY) 

70.000 

65.500 

54.938 

Gray  Comm.  Sys.  (NY) 

17.375 

16.938 

17.667 

Quebecor  Inc.  Class  A 

17.500 

17.500 

22.125 

Harte-Hanks  Inc.  (NY)++ 

23.125 

20.375 

37.125 

Sun  Media  Corp.  (TSE)# 

9.800a 

8.800a 

N/A 

Bollinger  International  (NY) 

13.688 

12.375 

13.250 

Thomson  Corp.  (TSE) 

37.000a 

35.300a 

35.000a 

Journal  Register  Co.  (NY) 

14.875 

13.750 

18.438 

Times  Mirror  Co.  (NY) 

53.875 

51.000 

55.688 

Knight  Bidder  (NY) 

43.000 

42.375 

56.438 

Tribune  Co.  (NY)## 

56.688 

49.188 

55.375 

Lee  Enterprises  Inc.  (NY) 

25.313 

23.000 

28.438 

Washington  Post  Co.  (NY) 

509.000 

484.875 

457.750 

#  Initial  public  offering  completed  on  12/15/97 

+  Adjusted  for  2-for-1  stock  split  as  of  6/5/98  (a)  Canadian  dollars 

#  Adjusted  for  2-for-1  stock  split 


Adjusted  for  2-for-1  stock  split  as  of  3/16/98 
Adjusted  for  2-for-1  stock  split  as  of  7/1/98 
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could  buy  approximately  10  million  shares  —  8%  of  the  total 
outstanding. 

McCLATCHY 

Sacramento,  Calif.-based  McClatchy  Co.  reported  third-quar¬ 
ter  net  income  down  10%  to  $14  million,  on  expanded  revenues 
of  $263.1  million  (up  65%).  Excluding  the  income  from  the 
Minneapolis  Star  Tribune  (purchased  late  last  year)  and  the  sale 
of  several  weeklies  in  1997,  McClatchy ’s  revenues  inched  up 
4.9%  to  $167.2  million.  Newspaper  operating  income  stood  at 
$48.8  million  for  the  quarter,  giving  the  company’s  newspapers 
an  operating  profit  margin  of  18.6%.  McClatchy  added  6.5  mil¬ 
lion  shares  since  last  year,  so  per-share  earnings  dipped  25%  to 
310. 

CENTRAL 

Phoenix-based  Central  Newspapers  reported  third-quarter  net 
income  jumped  22.7%  to  $21.4  million,  while  revenues  edged 
up  4.3%  to  $181.3  million.  With  operating  income  of  $36.4  mil¬ 
lion,  Central’s  newspapers  posted  a  20%  operating  margin. 
Circulation  at  the  Arizona  Republic  lost  3%  daily  and  1.9%  on 
Sundays.  In  Indianapolis,  the  morning  Star  inched  upward  by 
1.2%  while  the  evening  News  skidded  more  than  10%.  Sunday 
circulation  in  Indianapolis  improved  by  3%. 

TIMES  MIRROR 

With  $1.1  billion  from  the  spinoff  of  its  legal  publishing  unit, 
Los  Angeles-based  Times  Mirror  Co.’s  profit  mushroomed  by 
1,723%.  Excluding  one-time  deals,  income  was  $56.5  million, 
up  4.4%  over  the  same  period  last  year.  Excluding  special 
charges,  newspaper  operating  profit  slipped  5.7%  to  $85.2  mil¬ 
lion  while  revenues  advanced  6%  to  $556.6  million.  "Good 
operating  performance  at  our  Eastern  newspapers  was  more  than 
offset  by  a  substantial  year-to-year  operating  profit  decline  at  the 
Los  Angeles  Times,  where  costs  have  grown  in  anticipation  of 
advertising  revenue  growth  that  has  not.  as  yet,  materialized.” 
said  chairman/CEO  Mark  Willes.  A  spokeswoman  said  the  L.A. 
Times  plans  an  unspecified  number  of  layoffs  during  the  next 
three  months.  ■R 

Dow  Jones  shuffle 

Kenneth  Burenga.  president  and  chief  operating  officer  of 
Dow  Jones  &  Co.  since  1991,  will  retire  at  the  end  of  the  year, 
and  the  company  has  decided  not  to  replace  him.  Instead.  Dow 
Jones  will  move  to  management  by  committee,  with  chief  finan¬ 
cial  officer  Jerry  Bailey  and  general  counsel  Peter  Skinner  both 
becoming  executive  vice  presidents.  Burenga,  who  Joined  the 
circulation  department  of  Dow  Jones’  flagship  Wall  Street 
Journal  32  years  ago,  was  closely  connected  with  the  firm’s 
$1  billion  loss  on  Telerate,  a  business  information  service.  Dow 
Jones  cast  off  the  troubled  division,  selling  it  to  Bridge 
Information  Systems  early  this  year.  Dow  Jones  also  said  it 
would  hike  its  stock  buyback  program  by  $500  million. 

Morning  in  Minnesota 

Gannett  Co.’s  28,000-circulation  St.  Cloud  (Minn.)  Times 
plans  to  switch  to  morning  delivery  in  mid- 1999.  after  Gannett 
opens  a  printing  plant  in  nearby  Maple  Grove.  The  St.  Cloud 
presses,  which  now  print  USA  Today  in  the  mornings,  will  then 
be  able  to  accommodate  the  Times  for  a.m.  delivery. 
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Editors  unite  for 
sake  of  diversity 


In  the  newspaper  industry’s  earnest,  but  only  fit¬ 
fully  successful,  efforts  to  increase  the  racial  and  j^>g  3|30Ut  tim6 

ethnic  diversity  of  newsrooms,  the  American 
Society  of  Newspaper  Editors  functions  as  sort  of  a  SditOfS  QrOUpS 

volunteer  scapegoat. 

Two  decades  ago,  it  was  ASNE  that  crafted  the  COmbinod  effOftS  tO 
inspired  Year  2000  goal  of  achieving  parity 

between  minorities  in  newsrooms  and  America  at  make  newsrooms 
large.  And  it  was  ASNE  that  took  its  lumps  from 

minority  journalists  when  the  nation’s  fast-chang-  reflect  SOCiety. 

ing  demographics  —  and,  it  must  be  said,  the  will¬ 
ful  indifference  of  too  many  publishers  and  editors 
—  put  that  goal  out  of  reach. 

Each  spring  it  falls  to  ASNE  to  announce  the  bad  news  that  minority  newsroom  rep¬ 
resentation  has  increased  by  some  paltry  fraction  of  1  %.  And  so  each  spring,  ASNE  also 
endures  the  catcalls  of  the  justifiably  disappointed.  Now  ASNE  has  a  new  goal  that  sets 
202.S  as  the  year  by  which  newspaper  newsrooms  should  look  like  the  rest  of  America. 
Undoubtedly,  it  will  endure  some  hooting  for  suggesting  that  newspapers  take  more 
than  a  quarter  of  a  century  to  accomplish  something  so  long  overdue.  It  would  be  nice 
to  think  the  newspaper  industry  will  surprise  everybody  with  its  speed,  but  unfortunate¬ 
ly  ASNE  is  only  being  realistic. 

At  least  ASNE  is  getting  help  in  its  lonely  work  from  another  editors  group,  the 
Associated  Press  Managing  Editors.  APME  and  ASNE  are  forming  the  Newsroom  Diversity 
Project  2(KK)  to  find  ways  to  get  minority  students  interested  in  newspaper  journalism,  get 
them  into  the  newsroom,  and  keep  them  in  newspaper  positions  for  long  and  rewarding 
careers.  The  idea  is  to  involve  at  every  step  of  the  way  a  wide  sfiectrum  of  other  profession¬ 
al  organizations  representing  publishers,  minorities,  educators,  journalists  and  others. 

The  editors  are  unabashedly  taking  their  playbook  from  Unity;  Journalists  of  Color, 
the  diversity  umbrella  group  of  the  four  national  minority  journalists  associations.  “This 
is  not  a  situation  that  will  be  solved  through  splintered  activities,”  APME  president  Pam 
Johnson  says. 

Given  the  doleful  results  of  other  industry  diversity  projects,  it  would  be  easy  to  be 
cynical  about  this  one.  We  prefer  instead  to  hail  it  as  a  worthy  idea  that  deserves  sup¬ 
port  from  every  quarter.  In  the  shadow  of  the  21st  century  —  when  fully  one-half  of 
America’s  daily  newspapers  employ  not  a  single  journalist  of  color  —  this  is  critically 
important  work.  For  too  long  ASNE  has  borne  this  Sisyphean  task  all  alone.  Let’s  all 
lend  our  shoulder  to  the  boulder  now. 
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Kudos  on 
Buffalo  story 

Congratulations  on  the  splendid  cover 
story  on  the  Buffalo  News  (Sept.  1 2.  p.  26), 
its  antiquated  equipment,  and  the  abject 
refusal  by  Warren  Buffett  and  his  minions 
to  reinvest  some  of  their  spectacular  prof¬ 
its  to  bring  that  sorry  newspaper  into  the 
1990s.  Robert  Neuwirth’s  piece  covered 
this  robber-baron  tale  from  every  conceiv¬ 
able  angle,  with  rich  detail  and  superb 
anecdotal  reporting. 

1  worked  at  the  Buffalo  News  from  1 969 
through  1973.  then  spent  23  years  writing 
my  syndicated  column  at  the  Chicago 
Tribune  and  Chicago  Sun-Times,  and  pre¬ 
senting  nightly  media  commentaries  at 
ABC-TV  in  Chicago.  Returning  to  my 
hometown  in  semi-retirement  two  years 
ago.  I  was  profoundly  stunned  and  dis¬ 
mayed  to  see  the  ludicrous  typographical 
and  photo  composition  that  the  News  is 
now  pawning  off  on  its  helpless  (and 
dwindling)  readership.  Every  day,  you  go 
bug-eyed  trying  to  slog  through  the 
smudges,  blurs,  whiteouts  and  technical 
foul-ups. 

Thanks  for  shining  your  spotlight  on 
this  deplorable  situation.  And  congratula¬ 
tions  on  your  new,  harder-hitting  editorial 
approach.  By  the  way.  I  Just  ran  across  a 
photo  of  Warren  Buffett  in  the  News.  You 
could  barely  make  out  the  man’s  face. 

G  a  ry  Deeb 
Buffalo.  N.Y. 


50  YEARS  AGO ... 

NEWSPAPERDOM® 

from  Editor  &  Publisher.  Oct.  23,  1948 

Postmaster  General  Donaldson  said 
the  deficit  in  the  Post  Office  Department 
for  the  fiscal  year  ending  June  30, 
1948,  was  $550  million.  Speaking  in 
New  York,  he  said  the  anticipated  deficit 
was  double  what  it  was  for  the  previous 
year  and  certainly  raised  the  specter  of 
a  new  round  of  rate  increases. 


At  the  34th  annual  meeting  of  the 
Audit  Bureau  of  Circulations,  the  busi¬ 
ness  paper  division  debated  the  ques¬ 
tion  of  paid  vs.  controlled  circulation. 
A  new  format  was  suggested  in  which 
the  first  page  of  ABC  circulation 
reports  would  show  a  summary  of  the 
information  contained  in  the  report. 


Pennsylvania 
daily  ran  Starr 
report 

Griffin  Smith  Jr.’s  suspicions  are  wrong 
(Sept.  19,  p.  8).  The  Arkansas  Democrat- 
Gazette,  at  17(),(KX),  was  far  from  the 
smallest  paper  in  the  country  to  publish 
the  entire  Starr  report. 

Ottaway’s  Pocono  Record,  a  22.(XX)- 
circulation  morning  daily  in  Stroudsburg. 
Pa.,  printed  a  4()-page  special  section  con¬ 
taining  the  entire  report  and  the  initial 
White  House  rebuttal.  The  Starr  report 
more  than  doubled  the  size  of  our  paper. 
We  printed  it  as  a  separate  press  run  and 
inserted  it  in  our  regular  Saturday  morn¬ 
ing  edition. 

While  the  extra  run  delayed  delivery  by 
a  couple  of  hours,  we  needed  to  get  this 
content  into  our  readers’  hands.  We  also, 
of  course,  posted  the  reports  on  Ptx'ono 
Record  Online  (www.poconorecord.com). 
but  most  of  our  readers  don’t  have  Internet 
access  yet. 

Publisher  Carolynn  Allen-Evans  didn’t 
hesitate  to  authorize  this  tremendous 
effort,  and  the  staffs  of  production  direc¬ 
tor  Vaughn  Gravel  and  circulation  director 
Bernie  Kozen.  as  well  as  the  newsroom 
staff,  made  the  maximum  commitment  to 
make  this  project  happen. 

The  letters  continue  to  pour  in  from 
thankful  readers.  The  late  start  may  have 
cost  us  some  single-copy  sales,  but  it  felt 
wonderful  to  prove  once  again  the  true 
value  of  the  printed  word. 

Kim  de  Bourbon 
editor.  Pocono  Record, 
Stroudsburg.  Pa. 

Bottom  line 
comes  first 

Reading  Joe  Nicholson’s  story  in  the 
Aug.  8  edition  (p.l2)  about  cutbacks  at 
the  Times  Herald-Record  of  Middletown. 
N.Y.,  reminded  me  once  again  that 
Ottaway  Newspapers  has  consistently 
looked  first  to  the  bottom  line,  and  sel¬ 
dom  to  the  interests  of  its  editorial  per¬ 
sonnel. 

What  better  indication  than  managing 
editor  Meg  Angus-Smith’s  comment  that 
"the  supposed  profit  centers  — circula¬ 
tion  and  advertising  —  would  not  be  as 
hard  hit.” 

This  comment  speaks  to  the  heart  of 
the  problems  with  too  much  of  newspaper 


management  today.  When  editorial  is  con¬ 
sidered  a  “cost  center”  —  and  not  the 
heart  and  soul  of  the  prcxluct  and  the  only 
real  “profit”  center,  which  it  is  because  it 
is  the  only  real  product  unique  to  the 
newspaper  —  the  product  quality  suffers 
because  management  fails  to  support 
quality  reporting. 

In  1990.  I  left  the  Medford,  Ore..  Mail 
Tribune  after  14  years  of  service  in  report¬ 
ing  and  editing  in  which  I  and  my  team¬ 
mates  did  great  work  for  readers. 

Two  years  later,  the  pension  managers 
of  Ottaway  Newspapers  unilaterally 
decided  to  cash  out  ex-employees  with 
small  vested  pension  obligations.  The 
pension  had  been  in  place  for  the  last  12 
years  of  my  service,  and  for  that  time  I 
received  a  check  for  $3,250.61 .  That 
comes  to  $270.88  a  year,  or  $5.20  per 
week.  No,  no.  Mr.  Ottaway.  thank  you. 

Stu  Watson 
Portland.  Ore. 


Correction 

A  story  (“Unions  gain  ground  at  paper 
Web  sites.  Sept.  12.  p.  46)  on  the 
Newspaper  Guild’s  efforts  to  unionize 
newspaper  Web  sites  misstated  the  posi¬ 
tion  of  Larry  Cohen  of  the  Communi¬ 
cations  Workers  of  America.  He  is  the 
newly  elected  executive  vice  president. 
Morton  Bahr  remains  the  union’s  presi¬ 
dent. 


■ 

1 
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AMERICAN  ASSOCIATION 
OF  SUNDAY  AND 
FEATURE  EDITORS 

The  following  new  officers  were  elect¬ 
ed  for  1999: 

BETSY  CANTLER  of  the  Charleston, 
S.C.,  Post  and  Courier,  was  elected  presi¬ 
dent.  She  succeeds  Marcia  Judson  of  the 
Lakeland,  Fla.,  Ledger. 

.JANE  MARSHALL  of  the  Houston 
Chronicle,  was  voted  first  vice  president. 

THERESA  JOHNSON  of  the  Kan.sas 
City  Star,  was  elected  second  vice  presi¬ 
dent. 

STEVE  DOYLE  of  the  Orlando  Sen¬ 
tinel,  was  elected  secretary. 

SHARON  WILMORE  of  the  Detroit 
Free  Press,  was  voted  treasurer. 

ASSOCIATED  PRESS 

EDUARDO  MONTES,  correspondent 
for  the  AP  in  El  Paso,  Texas,  has  been 
named  news  editor  in  Phoenix,  Ariz. 

ASSOCIATED  PRESS 
MANAGING  EDITORS 

The  following  are  new  1999  officers  for 
the  APME: 

PAM  JOHNSON,  executive  editor  and 
vice  president  for  news  at  the  Phoenix  Ari¬ 
zona  Republic,  was  voted  president.  She 
succeeds  Reid  MacCluggage,  editor  and 
publisher  of  the  New  London,  Conn., 
Daw 

JERRY  CEPPOS,  executive  editor  and 
senior  vice  president  at  the  San  Jose 


BORRKtiO  HERNANDEZ 

SAN  ANTONIO  SAN  ANTONIO 

EXPRESS-NEWS  EXPRESS-NEWS 


(Calif.)  Mercury  News,  was  elected  vice 
president. 

CHRIS  PECK,  editor  at  the  Spokane, 
Wash..  Spokesman-Review,  was  elected 
secretary. 

DEANNA  SANDS,  managing  editor  at 
the  Omaha  (Neb.)  World-Herald,  was 
voted  treasurer. 

CAESAR  ANDREWS,  editor  at  Gan¬ 
nett  News  Service,  was  voted  journalism 
studies  chair. 

ED  JONES,  managing  editor  at  the 
Fredericksburg,  Va.,  Free  Lance-Star,  was 
elected  journalism  studies  vice  chair. 

AUSTIN  AMERICAN- 
STATESMAN 

SHARON  ROBERTS,  assistant  man¬ 
aging  editor/design  of  the  Santa  Rosa, 
Calif,  Press  Democrat,  has  been  named 
assistant  managing  editor/presentations  at 
the  Austin  American-Statesman. 

BALTIMORE  SUN 

LISA  LOVULLO,  director  of  electron¬ 
ic  news  and  information  services  at  the 
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MARSH  ROBERTS 

FREEDOM  FORUM  AUSTIN  AMERICAN- 


STATESMAN 


Sun,  has  been  promoted  to  director  of 
planning  for  new  business  development. 

AMY  OAKES,  a  general  assignment 
reporting  intern  at  the  Allentown,  Pa., 
Morning  Call,  was  appointed  a  1998 
METPRO  journalist,  a  minority  editorial 
training  program,  at  the  Sun,  where  she 
will  be  a  general  assignment  reporter. 

ERIC  MOYA,  assistant  editor  at  Jazziz 
magazine,  was  appointed  to  the  news  copy 
desk  as  a  METPRO  journalist. 

COMMUNITY 
NEWSPAPER  CO. 

GARY  HIGGINS,  vice  president  of 
sales  and  marketing  at  the  South  Shore’s 
MPG  Newspapers,  has  been  appointed 
publisher  of  the  Cape  Cod  publishing 
group,  based  in  Marshfield,  Mass. 

FREEDOM  FORUM 

JACK  MARSH,  editor  at  the  Sioux 
Falls,  S.D.,  Argus  Leader,  has  been 
appointed  director  of  the  newly  expanded 
Allen  H.  Neuharth  Center  for  Excellence 
in  Journalism  at  the  University  of  South 
Dakota. 

HUDSON  VALLEY 
NEWSPAPERS 

CLYDE  B.  BARROW,  director  of  cir¬ 
culation  at  the  Youngstown.  Ohio,  Vindi¬ 
cator,  has  been  appointed  publisher  of 
Hudson  Valley  Newspapers,  publisher  of 
the  Hudson,  N.Y.,  Register  Star  and  the 
Catskill,  N.Y.,  Daily  Mail. 

ALLAN  L.  GAUL,  news  editor  at  the 
Middletown,  N.Y.,  Times  Herald-Record, 
was  named  executive  editor  of  Hudson 
Valley  Newspapers’  two  dailies  and  three 
weeklies. 

INDEPENDENT 
FLORIDA  ALLIGATOR 

JAMIE  MALERNEE.  senior  journal¬ 
ism  major  at  the  University  of  Florida,  has 
been  named  fall-term  editor  at  the 
Gainesville,  Fla.,  Independent  Florida 
Alligator,  a  Campus  Communications  Inc. 
paper. 

RYAN  GRAVATT,  senior  journalism 
major,  was  named  fall-term  managing  edi- 
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tor  at  the  Alligator. 

KEN  WI  ANT,  a  senior  computer  engi¬ 
neer  major,  was  appointed  online  manag¬ 
ing  editor  at  the  student-owned  paper. 

LOS  ANGELES  TIMES 

FRANK  DEL  OLMO,  assistant  to  Los 
Angeles  Times  editor  Michael  Parks,  has 
been  promoted  to  associate  editor. 

PARADE 

SUSAN  SMOLLENS,  a  consultant  to 
Parade,  has  joined  the  magazine  as  direc¬ 
tor  of  sales  development. 

SAN  ANTONIO 
EXPRESS-NEWS 

PAUL  BORREGO,  distribution  oper¬ 
ations  manager  at  the  San  Antonio 
E.xpress-News,  has  been  promoted  to 
financial  information  manager  for  sales, 
marketing  and  new  media. 

JANIE  HERNANDEZ,  administra¬ 
tive  manager  for  distribution,  was  made 
administrative  manager  for  sales,  market¬ 
ing  and  new  media. 

VERA  DAVIS,  customer  service 
supervisor,  was  named  customer  service 
manager. 


ExSfP  OBITUARIES 


ALAN  DONNAHOE,  82,  a  newspa¬ 
per  executive  and  former  chief  executive 
of  the  Richmond-based  Media  General, 
died  Oct.  10.  In  the  1950s,  he  joined 
Richmond  Newspapers  Inc.,  publisher  of 
the  Richmond  Times-Dispatch,  and 
worked  his  way  up  to  president  and  asso¬ 
ciate  publisher.  When  RNI  joined  Media 
General  in  1969,  he  became  president  and 
CEO  until  1984. 

(lERALD  D.  GILMORE,  92,  a 
Washington  Post  printer  for  40  years,  died 
of  cancer  Sept.  30. 

BRENDAN  M.  JONES,  85,  a  former 
reporter  for  the  New  York  Times,  died 
Sept.  18.  He  joined  the  paper  in  1947  and, 
after  a  long  career  concentrating  on 
advertising,  retail  and  foreign  trade  for 
the  business  section,  he  retired  in  1983. 

SAMUEL  KUSHNER.  77,  an  award¬ 
winning  photographer  at  the  Cherry  Hill, 
N.J.,  Courier-Post,  died  Oct.  12.  He 
joined  the  Courier-Post  in  1 957  and  made 
a  name  for  himself  with  his  photographs 
of  the  Philadelphia  Flyers  hockey  team. 


WILLIAM  A.  LAKY,  78,  a  newspa¬ 
per  driver  at  the  Chicago  Sun-Times  for 
42  years,  died  Sept.  2 1 . 

GARY  McMillan,  54,  editorial 
pages  director  for  the  Calif.-based 
ANG  Newspapers,  died  Oct.  2  of  lung 
cancer.  He  was  part  of  the  reporting  teams 
that  won  two  Pulitzer  Prizes  for  the 
Boston  Globe  in  1975  and  1984. 

EDWARD  O’MEARA,  83,  a  dedi¬ 
cated  newspaperman  with  the  Oregon 
Journal  for  four  decades,  died  Sept.  30. 
He  retired  in  1982  as  associate  editor  at 
the  evening  Portland  paper,  the  Oregon 
Journal,  which  was  merged  with  the 
Oregonian. 

ROBERT  POE,  83,  a  former  newspa¬ 
per  and  broadcast  reporter  in  Ohio,  died 
Oct.  2.  He  worked  as  a  police  reporter 
for  the  Akron  (Ohio)  Beacon  Journal 
and  a  feature  and  general  assignment 
reporter  at  the  Cleveland  Plain  Dealer, 
but  ultimately  made  his  career  in  broad¬ 
cast  journalism. 

ROBERT  LEWIS  TAYLOR,  88,  a 
writer  whose  career  began  at  the  Carbon- 
dale,  Ill.,  Herald,  and  continued  to 
include  a  Pulitzer  Prize  in  1959  for  his 
novel.  The  Travels  of  Jaimie  McPheeters, 
died  Sept.  30. 

After  a  stint  in  Tahiti,  he  returned  to 
work  for  the  St.  Louis  Post-Dispatch  until 
he  was  hired  by  the  New  Yorker  in  1939. 
He  wrote  witty  profiles  of  unusual 
characters  for  the  New  Yorker  until  1961. 
He  also  wrote  a  biography  on  W.C. 
Fields. 


E&P  AWARDS 


The  Newspaper  Association  of  Ameri¬ 
ca  Foundation  gave  awards  in  its  PRO¬ 
FILES  IN  COURAGE  ESSAY  CON¬ 
TEST  to  Luke  Fleming,  15,  of  Baton 
Rouge,  La.;  Libby  Murray,  17,  of  Junc¬ 
tion  City,  Ore.;  Sarah  Lorena  Myers,  17, 
of  Bloomington,  Ind.;  and  Jennifer  Renee 
Watson,  18,  of  Norfolk,  Va.  The  awards 
will  be  presented  during  the  Journalism 
Education  Association/  National  Scholas¬ 
tic  Press  Association  fall  convention  Nov. 
19-21  in  Washington,  D.C. 

The  Pew  Health  Professions  Commis¬ 
sion  honored  newspaper  journalists  who 
cover  health  care.  Winners  of  the  1998 


PRIMARY  CARE  JOURNALISM 
AWARDS  are;  for  feature  writing,  Karen 
Garloch,  Charlotte  (N.C.)  Observer, 
“Making  of  a  Doctor";  Stephanie  Simon, 
Los  Angeles  Times,  “No  Health  Insur¬ 
ance:  A  Parent’s  Nightmare”;  and  Karen 
Andreas,  Kelley  Bouchard,  and  Mary 
Pratt,  Salem  (Mass.)  Evening  News,  “Sur¬ 
viving  Managed  Care.”  Each  award  car¬ 
ries  a  $2,500  prize. 

THE  KORN/FERRY  INTERNA¬ 
TIONAL  JOURNALISM  AWARD 
FOR  EXCELLENCE  IN  UNITED 
NATIONS  REPORTING  has  been 
awarded  to  James  Traub,  contributing 
writer  for  the  New  York  Times  Magazine 
and  Craig  Turner,  U.N.  bureau  chief  for 
the  Los  Angeles  Times.  They  were  hon¬ 
ored  at  the  Business  Council  for  the  Unit¬ 
ed  Nations  Ambassador’s  Dinner,  where 
they  shared  the  first-place  prize  of 
$5,000. 

The  Committee  to  Protect  Journalists 
honored  five  journalists  with  INTERNA¬ 
TIONAL  PRESS  FREEDOM 
AWARDS,  which  will  be  presented  in 
New  York  on  Nov.  24.  The  honorees  are: 
Ruth  Simon  of  Eritrea,  a  correspondent 
for  Agence  France-Presse;  Goenawan 
Mohamad  of  Indonesia,  founder  of  the 
weekly  Tempo;  Gremah  Boucar  of  Niger, 
publisher  of  the  Anfani  newspaper  and 
magazine;  Gustavo  Gorriti  of  Panama,  an 
investigative  reporter  for  La  Prensa;  and 
Pavel  Sheremet  of  Belarus,  editor  in  chief 
of  the  newspaper  Belarusskaya  Delovaya 
Gazeta. 

The  Associated  Press  Managing  Edi¬ 
tors  awarded  a  team  of  Indiana  newspa¬ 
pers  the  top  award  in  the  FREEDOM  OF 
INFORMATION  competition  for  their 
examination  of  Indiana’s  Access  to  Public 
Records  Act.  The  seven  Indiana  newspa¬ 
pers  were;  the  Muncie  Star  Press;  the 
Munster  Times;  the  South  Bend  Tribune; 
the  Evan.sville  Courier;  the  Fort  Wayne 
Journal  Gazette;  the  Terre  Haute  Tribune- 
Star;  and  the  Indianapolis  Star  and  the 
Indianapolis  News.  The  award  was  pre¬ 
sented  at  the  annual  APME  conference 
held  on  Oct.  17. 

The  APME  awarded  Los  Angeles 
Times  photographer  Alan  Hagman  with 
the  MEMBER  SHOWCASE  PHOTO 
OF  THE  YEAR  AWARD  for  his  photo¬ 
graph  of  a  woman  watching  a  large  wave 
crash  into  her  living  room  in  Ventura, 
Calif.  The  $1.0(X)  award  was  presented  at 
the  APME  conference  in  Anaheim. 
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COVER  STORY 


BY  JOE  NICHOLSON 


Commuting 
is  Hell, 
and  Then 


Columnists  merge  wit,  wisdom  and 
inspiration  from  weary  road  warriors 
with  construction  and  pothole  news, 
tips  and  Action  Line  problem  solving 


Mark  Rnkensiucdt 


Commuter  columnists  guide  work¬ 
ers  on  their  twice-daily  descent 
into  transit  and  highway  hell. 
They  offer  information,  advice,  conso¬ 
lation,  inspirational  tidbits  and  a  forum  to 
release  road  rage. 

The  average  American  woman  spends 
64  minutes  daily  driving  a  car,  the  average 
guy  81  minutes,  says  the  Federal 
Highway  Administration  and  the 
American  Automobile  Manufacturers 
Association.  Who  can’t  use  help? 


1.  one  man  alone,  was  making  ready 
to  endure  the  battle  of  the  imirney  — 
Dante’s  Inferno 


Commuters  slog  through  traffic  with 
the  "to  and  from”  eating  up  ever-growing 
chunks  of  their  days. 

"Some  are  just  resigned  to  the  two- 
hour  commute  getting  to  work.  They  have 
the  office  in  the  car:  the  cell  phone,  the 
fax  machine  and  the  laptop  computer 
opened  on  the  passenger  seat,”  said  Jon 
Hilkevitch,  who  writes  the  Chicago 
Tribune’s  “Getting  Around.” 

"They  conduct  business  while  the  traf¬ 
fic  is  bumper  to  bumper,  inching  along  at 
five  miles  an  hour  with  one  eye  on  the 
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Clockwise  from  upper  left:  Ron  Shaffer, 
“Dr.  Gridlock”  of  Washington  Post;  Sam 
Schwartz,  “Gridlock  Sam”  of  New  York 
Daily  News;  Jeffrey  Page,  “The  Road 
Warrior”  of  Bergen  County,  N.J.,  the 
Record;  Robin  Washington,  “Roads 
Scholar”  of  the  Boston  Herald;  and 
Jon  Hilkevitch,  “Getting  Around”  colum¬ 
nist  of  the  Chicago  Tribune 


road.  It's  idiotic.” 

Chicago  business  leaders,  he  says,  esti¬ 
mate  employees  lose  an  average  of  a 
week’s  work  annually  due  to  congestion- 
caused  lateness. 

In  addition  to  the  hordes  trying  to 
squeeze  in  and  out  of  cities,  millions  now 
migrate  at  a  stop-and-go  pace  between 
suburban  split-levels  and  suburban 
offices.  In  addition,  the  clever  dodge  of  a 
reverse  commute  has  become  less  effec¬ 
tive  as  reverse  traffic  has  begun  to 
approach  the  density  of  the  rush. 


Poet.  1  beg  of  you  .  .  .  save  me  from 
is  evil  place  and  worse.  —  Dante's 


Commuter  columnists  issue  warnings 
about  missing  stop  signs,  broken  traffic 
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Record,  put  the  spotlight  on  cops  who 
arrested  a  female  professor  and  hand¬ 
cuffed  her  to  a  radiator  when  they  found 
her  insurance  had  lapsed  by  a  couple  of 
days.  Another  time,  he  revealed  state 
motor  vehicle  bureaucrats  who  tried  to 
cover  up  their  own  mistakes  by  charging 
motorist  victims  a  $5  fee. 

Ernest  Fund,  who  writes  “The 
Commuter”  for  the  Riverside,  Calif., 
Press-Enterprise,  reported  on  a  paved 
bike  path  that  runs  next  to  Highway  9 1  — 
on  which  drivers  were  “in  a  state  of  grid¬ 
lock”  the  morning  Fund  tested  a  two¬ 
wheeled  commute. 

Robin  Washington,  the  Boston  Herald's 


lights,  car-eating  potholes  and  detours. 
They  champion  the  rights  of  bus  and  train 
commuters.  Their  work  often  resembles 
Action  Line  columns  popular  a  decade  or 
two  ago,  except  for  an  exclusive  focus  on 
commuters;  as  with  Action  Line  columns, 
government  officials  often  rectify  prob¬ 
lems  as  soon  as  the  columnist  expresses  a 
concern. 

Robin  Mitchell,  the  “Dr.  Delay”  colum¬ 
nist  at  the  St.  Petersburg  (Fla.)  Times, 
forecasts  congestion  where  grass  will  be 
mowed  along  highways,  signs  installed 
and  lights  replaced. 

Jeffrey  Fage,  “The  Road  Warrior” 
columni.st  at  the  Bergen  County,  N.J., 


I  Bracbig  tap  a  taUDy  pue 

~ —  step  up 


The  Adanta  Journal-Constiaition 
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“Roads  Scholar”  columnist,  assured  com¬ 
muters  on  downtown  1-93  that  they 
weren’t  losing  their  minds  when  they  saw 
an  unexplained  sign  flashing,  “Use  Exit 
25.”  After  transit  officials  realized  the 
message  had  no  purpose,  the  meaningless 
words  vanished. 

Here  sighs,  plaints,  and  deep  wailing 
resounded.  .  .  .  Horrible  outcries,  words 
of  pain,  tones  of  anger.  —  Dante’s 
Inferno 

When  the  Italian  poet  was  writing  in 
1300,  he  didn’t  mention  road  rage  (per¬ 
haps  because  no  one  would  hurry  on  the 
way  to  Hell).  At  Atlanta’s  Journal- 
Constitution,  police  reporters  have  writ¬ 
ten  with  increasing  frequency  of  the  phe¬ 
nomenon.  “All  too  often  it  takes  the  form 
of  one  motorist  attacking  another 
motorist  with  his  automobile  or  physi¬ 
cally  outside  the  car,”  says  Joey  Ledford, 
the  newspapers’  “The  Lane  Ranger” 
columnist. 

“We  had  an  incident  this  week  on  a 
two-lane  road.”  he  says.  “A  man  in  a  pick¬ 
up  felt  a  woman  motorist  wasn’t  going 
fast  enough  so  he  proceeded  to  very 
aggressively  tailgate  her  and  blow  his 
horn  and  scream.” 

At  a  red  light,  the  woman  walked 
behind  the  pickup  to  get  its  license  num¬ 
ber.  “He  backed  up  to  try  to  hit  her,  but 
hit  the  car  behind,”  says  Ledford,  who 
adds  the  truck  driver  followed  her  to  her 
driveway. 

“She  attempted  to  call  the  cops  on  her 
cell  phone,  but  he  grabbed  and  broke  it. 
He  got  back  in  his  truck  and  drove  for¬ 
ward,  pinning  her  against  her  car.”  The 
woman  suffered  multiple  injuries,  fortu¬ 
nately  none  of  which  were  serious.  The 
truck  driver  fled,  but  was  caught  and 
arrested. 

The  driver  attack  came  only  a  day  after 
Ledford  implored  readers  to  shun  road 
rage,  he  says,  adding,  “So  you  see  what 
kind  of  impact  I  have.” 

In  another  column,  Ledford  quoted  a 
psychologist  who  contends  road  rage  is 
“learned  behavior”  that  children  copy 
from  parents.  “By  the  time  they  are  16 
years  old  they  are  virtual  Mad  Maxes  in 
waiting,”  he  says. 

“If  you  find  a  way  to  brush  it  off,  it 
doesn’t  escalate,”  says  Ledford,  who 
urged  drivers  to  “learn  to  chill  out”  and 
“count  to  ten.” 

One  newspaper  reader  reported  an  anti¬ 
dote:  Eat  before  your  drive.  Think  of  chil¬ 
dren,  crankiest  when  hungry. 

Some  columnists  believe  road  rage  has 
eased;  others  warn  it  is  becoming  inex¬ 
orably  worse  as  the  number  of  cars  multi¬ 
plies. 
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Commuter  columnists  who  described  their  craft  included: 

/  “Getting  Around,”  by  Jon  Hilkevitch,  the  Chicago  Tribune 
.  .  .  jhilkevitch@tribune.com 

2  “Dr.  Delay,”  by  Robin  Mitchell,  the  St.  Petersburg  Times 
.  .  .  docdelay@sptimes.com 

3  “The  Road  Warrior,”  by  Jeffrey  Page,  Bergen  County,  N.J., 
the  Record  . .  .  RoadWarrior@bergen.com 

4  “The  Commuter,”  by  Ernest  Fund,  the  Riverside  Press- 
Enterprise  . .  .  epund@pe.com 


5  “Roads  Scholar,”  by  Robin  Washington,  the  Boston  Herald 
. .  .  onyourside@bostonherald.com 

6  “The  Lane  Ranger,”  by  Joey  Ledford,  the  Atlanta  Journal- 
Constitution  . . .  traffic@ajc.com 

7  “Dr.  Gridlock.”  by  Ron  Shaffer,  the  Washington  Post  .  .  . 
drgridlock@washpost.com 

8  “Gridlock  Sam”  by  Sam  Schwartz,  the  New  York  Daily 
News  . . .  gridlocksam@samschwartz.com 

—  Joe  Nicholson 


Either  way,  it  would  be  a 
mi.stake  for  a  commuter 
columnist  to  “lecture  people 
about  safe  driving  all  the 
time,”  said  Marcia  McQuem, 
CEO/president /publish¬ 
er/editor  at  Riverside’s  Press- 
Enterprise.  She  said  her 
readers  like  the  paper’s 
decade-old  commuter  col¬ 
umn  because  of  its  “interac¬ 
tive”  quality.  In  addition 
to  e-mails,  faxes  and  let¬ 
ters,  she  said  her  columnist. 
Fund,  even  has  "people  call 
him  from  their  cars.” 

(}  .Muses,  ()  high  (ienius, 
now  help  me!  —  Dante's 
Inferno 


Riverside  Press- 
Enterprise  CEO/editor 
Marcia  McQuern 


Editors,  the  newsroom  mu.ses,  deter¬ 
mine  whether  papers’  commuter  columns 
are  a  priority.  Most  smaller  newspapers 
with  limited  staffs  and  news  holes  don’t 
have  commuter  columns. 

“It’s  not  the  meat  and  potatoes  of  what 
we  do.  It  would  be  of  interest  to  a  lot  of 
readers,  but  it’s  sort  of  a  luxury.”  says 
Norman  Baggs,  editor  of  Georgia’s 
Gwinnett  Daily  Post,  which  has  20  news 
reporters. 

The  63.000- 
circulation 
daily  was 
founded  three 
years  ago  in 
Lawrenceville, 
a  Gwinnett 
County  suburb 
north  of 
Atlanta.  The 
paper  was  pre¬ 
ceded  by  the 
Gwinnett 
Daily  News, 
which  had  a 
Ruh.^M,cks  part-time 
Joey  Ledford,  “The  commuter 

Lane  Ranger”  of  the  columnist. 

Journal-Constitution  “We  would 


have  to  grow  an  awful  lot 
to  have  an  on-staff  com¬ 
muter  columnist,”  says 
Baggs. 

In  Mesa,  Ariz.,  the 
Tribune  tried  a  commuter 
column  briefly,  but 
replaced  it  with  a  daily  traf¬ 
fic  map  pinpointing  expect¬ 
ed  backups  due  to  road 
work. 

“In  terms  of  the  daily 
commute,  we  cannot  match 
the  immediacy  that  radio 
has,”  says  managing 
editor  Jim  Ripley.  “It  is 
such  a  niche  that  1  just 
have  difficulty  envision¬ 
ing  how  you  can  write  inter¬ 
esting  stuff  on  a  regular 

basis.” 

Columnists  who  focus  on  commuters 
say  they  are  flooded  with  e-mails,  snail 
mail  and  phone  calls.  Most  communica¬ 
tions  relay  complaints,  but  a  few  readers 
call  their  commutes  welcome  respites 
from  pressures  at  work  and  home. 

Ron  Shaffer’s  “Dr.  Gridlock”  in  the 
Washington  Post  was  one  of  the  first  com¬ 
muter  columns. 

In  1986,  Shaffer  was  an  assistant  met¬ 
ropolitan  editor  with  a  30-mile,  one-  to 
two-hour  commute  each 
way.  “1  felt  the  pain  myself, 
and  1  knew  a  lot  of  people 
wanted  to  vent  themselves.” 
says  Shaffer,  whose  pain 
eased  after  he  became  a 
columnist  and  started  full¬ 
time  telecommuting. 

Shaffer  uses  readers’ 
ideas  as  the  basis  for  95%  of 
his  columns.  Focus  groups 
found  “even  people  who 
aren’t  affected  (by  traffic) 
like  reading  the  column 
because  it’s,  like,  ‘Oh, 
wow!  1  don’t  have  to  do 
that!”’  says  assistant  man¬ 
aging  editor-metro  Jo-Ann 
Armao. 


,  i  bitter  place!  Death  could  scarce  be 
bitterer  .  . .  the  Abyss.  —  Dante’s  Inferno 

Los  Angeles,  gridlock  king,  has  suf¬ 
fered  from  poor  planning,  according  to 
Ron  Kaye,  managing  editor  of  the  Los 
Angeles  Daily  News. 

“The  subway  cost  S5  billion  and  goes 
nowhere  but  downtown,  where  nobody 
goes,”  says  Kaye.  "The  rush  hour  starts 
about  6:30  a.m.,  and  it  more  or  less  goes 
to  7  or  7:30  p.m.  If  anything  goes  very 
wrong,  it  turns  into  gridlock.” 

When  that  nightmare  exceeded  the 
capacity  of  a  solitary  columnist,  the  paper 
discontinued  its  traffic  column,  says  Kaye. 

“Government  has  the  soft,  easy 
answers.  How  do  you  penetrate  that?” 
asks  Kaye,  who  says  two  traffic  investiga¬ 
tive  reporters  were  needed  to  examine 
those  with  the  clout  to  determine  which 
promised  projects  get  funded. 

Sam  Schwartz,  who  writes  the  New 
York  Daily  New.s'  "Gridlock  Sam”  col¬ 
umn.  is  credited  with  inventing  the  term 
gridlock  when  he  was  a  city  traffic  engi¬ 
neer  and  devised  a  plan  to  try  to  prevent 
"the  grid  system  of  Manhattan  from  ItKk- 
ing”  during  a  1980  transit  strike. 

The  Guide  and  I  entered  by  hidden 
road,  to  return  into  the  bright  world.  — 
Dante’s  Inferno 


In  the  coming  decade, 
suburbs  and  cities  will 
adopt  “congestion  pricing.” 
a  system  that  involves 
installing  transponders, 
devices  that  emit  unique 
electronic  signals  picked  up 
by  government  detectors,  in 
cars,  predicts  Schwartz. 
The  government  detectors 
will  draw  staggered  fees 
from  accounts  of  drivers 
according  to  the  time  of  day 
a  car  enters  particular 
zones,  a  scheme  aimed  at 
pricing  traffic  jams  out  of 
existence. 


Ernest  Fund,  “The 
Commuter”  columnist 
of  the  Press-Enterprise 
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Carriers 
deliver 
daily  - 
and  early 


ennsylvania’s  Bucks  County 
Courier  Times  distributes  some 
69,0(X)  newspapers  a  day.  Many  of 
them  are  delivered  in  the  suburbs  north  of 
Philadelphia  by  800  youth  and  250  adult 
carriers  —  all  independent  contractors 
who  buy  copies  wholesale  and  sell  retail. 

Here  is  how  they  look  at  work; 

Top  photo  shows  Jason  Paul,  15,  and 


his  father,  Elliot,  in  the  family  minivan  on 
their  route  in  Lower  Makefield.  Jason  is 
following  in  the  footsteps  of  his  older 
brother,  Elliot,  who  is  studying  aeronauti¬ 
cal  engineering  in  college  with  the  help  of 
a  scholarship  from  the  newspaper. 

Below,  left,  driver  Don  Vanderveer 
passes  bundles  on  his  route  between 
Philadelphia  and  Trenton. 


Text  and  photographs  by  Robert  Salgado 


"A  Knight  Fellowship  gives  you 
a  chance  to  focus  your  mind  — 
deeply  —  even  while  you  take 
in  a  hundred  new  delightful 
experiences.  So  it  appeals  to 
the  moral  philosopher  as  well  as 
the  curious  kid  in  every  journal¬ 
ist.  What  I  liked  best  of  all, 
though,  was  being  part  of  a 
small  group  of  like-minded  journalists,  sampling 
freedom  and  trying  to  make  sense  of  this  bewilder¬ 
ing  world  we  find  ourselves  in." 

—  Miranda  EivelL  San  Jose  Mercury  News 
Fellow  ’95 

“Is  the  Knight  Fellowship  worth 
the  risk  of  stepping  off  your 
J  career  track  for  a  year?  The 
I  trade-off  is  a  once-in-a-lifetime 
Ji  1  opportunity  to  study  and  reflect 
without  real-world  pressures, 
and  join  a  fraternity  of  top- 
notch  journalists.  It  certainly 
boosted  my  enthusiasm  for  my 
job,  and  my  sense  of  what  I  can  accomplish  in  the 
future.  Bottom  line:  It’s  a  career-enhancer." 

—  Richard  Gonzales,  National  Public  Radio 
Fellow  ’95 

"Every  journalist  should 
attempt,  at  least  once,  to  take 
time  off  from  the  newsroom;  to 
step  back  and  assess  where  you 
are  going  and  where  you  want 
to  be,  and  how  a  journalism 
fellowship  can  lead  you  to  that 
goal.  Stanford  University  is  the 
perfect  environment  for  those  looking  to  the 
changes  ahead  in  our  industry  in 
the  next  century.  The  year  I  spent  on  my  Knight 
Fellowship  made  me  a  born-again  journalist.  The 
time  I  was  able  to  spend  reading,  researching  and 
studying  reconnected  me  to  the  passion  I  once 
had  for  covering  the  news  as  a  young  reporter." 

—  Sheila  Stainback,  Fox  News 
Fellotv  ’83 

"The  year  at  Stanford  was  a 
wonderful  experience  in  mind 
expansion  and  agility.  I  left  with 
a  greater  enjoyment  of  amb¬ 
iguity,  fluidity  and  uncertainty 
—  which,  while  somewhat 
unsettling  at  the  time,  made  it 
easier,  20  years  later,  to  cope 
with  the  rapid  change  and 
vagaries  of  the  new  media  world.  The  fellowship 
provided  a  pivot  for  career  change  and  personal 
growth,  the  weather  was  terrific  and  I  made  some 
close  friends." 

—  Jack  Daris,  President.  Tribune  Interactive 
Fellow  ’78 


The  1999-2000 

John  S.  Knight 
FELLOWSHIPS  at  Stanford 


welve  journalists  win  Knight  Fellowships  at 
Stanford  each  year.  What  do  they  get?  Nine 
months  of  studvs  intellectual  growth,  and  per¬ 
sonal  change  at  one  of  the  world’s  great  universities  —  in 
ckisses,  in  independent  studies,  and  in  special  seminars  with 
guest  speakers.  At  the  end  of  the  year  they  return  to  their 
news  organizations,  better  prepared  for  the  rapidly  changing 
world  of  journalism  at  the  end  of  the  20th  centurv'. 

/AT jfUr 

■  Reporters  and  editors, 

■  photographers  and  producers, 

■  editorial  cartoonists  and  web-site  gurus  —  and  more. 

We  want  people  who  have  already  accomplished  a  lot  and 
are  ambitious  to  do  more.  Candidates  must  have  seven  years’ 
professional  experience.  Fellows  receive  a  stipend  of  $45,000, 
plus  tuition,  a  book  allowance  find  a  child-care  allowance. 
All  benefits  and  activities  of  the  program  are  open  to  spouses 
and  partners  of  Fellows. 


The  application  deadline  for  next  year  is  February  1,  1999.  For 
a  brochure  and  application  form,  write,  phone,  fax  or  e-mail  to: 


John  S.  Knight  Fellowships 
Building  120,  Room  424 
Stanford,  Calif.  94305-2050 


Telephone:  (650)  723-4937 
Fax:  (650)  725-6154 


e-mail:  knightfellow@forsythe.stanford.edu 

www.stanford.edu/dept/communication/general/knightfellow.html 


Valued  outside  advisers 
or  lust  expensive  kibitzers? 


Are  today’s  outside 
experts  warmed-over 
versions  of  yesterday’s 
inside  failures? 

by  Jay  Schiller 

True  story  about  how  1  got  my  first 
“respectable"  job:  While  driving  a 
cab  in  Fort  Lauderdale  in  the  late 
197()s.  1  picked  up  a  diminutive,  well- 
dressed  and  equally  well-lit  fare  going  to 
the  airport.  When  he  slurred  that  he  was  a 
"management  consultant,"  1  asked  with  tip- 
inspired  interest  what  a  management  con¬ 
sultant  did.  To  which  he  replied,  “consult 
management.”  and  inquired  as  to  whether  1 
had  any  interest  in  the  profession. 

My  impromptu  career  consultation  con¬ 
sisted  of  two  questions:  Did  1  own  a  brief¬ 
case?  (Yes!)  and  Did  1  own  a  suit?  (No. 
but  could  get  one.)  1  must  have  impressed 
him  because  the  next  day  1  received  a  Job 
offer  from  his  office  in  Connecticut. 
(Later,  1  discovered  the  company  paid  a 
$250  bounty  for  finding  new  employees.) 

The  next  week,  clad  in  my  new  suit,  1 
Joined  a  team  of  “experts”  consulting  an 
insurance  company  in  Woodbury,  N.Y.  If 
anyone  asks,  our  project  manager  told  me, 
tell  them  you've  been  consulting  for  six 
months.  After  two  years  as  a  consultant,  1 
was  giving  the  same  answer. 

A  fellow  rookie  consultant  had  Just 
been  released  from  a  prison  term  for 
bookmaking,  a  profession  he  returned  to, 
before  being  released  from  “consulting.” 

I  eventually  discovered  what  manage¬ 
ment  consultants  do.  My  Job  involved 
designing  and  implementing  Work  Control 
Systems  based  on  Short  Interval  Scheduling 
to  maximize  labor  productivity  —  a  sophis¬ 
ticated  way  of  saying  we  were  hired  guns, 
or  weapons  of  employee  mass  destruction. 
Corporate  bounty  hunters  wouldn’t  be  an 
entirely  unfair  characterization. 

Despite  the  company’s  unorthodox  hir¬ 
ing  practices,  its  clients  included  Geico, 
General  Electric  and  International  Harves¬ 
ter,  and  individual  project  revenues  ran 


into  the  millions.  The  bookie 
and  myself  were  billed  out  at 
around  S3,()(X)  a  week  back 
then  —  the  equivalent  of  about 
$10,000  in  today’s  market. 

Lacking  the  requisite  blood 
lust.  I  eventually  moved  on 
and  started  a  newspaper  circu¬ 
lation  career.  1  recall  my  past 
simply  to  debunk  the  myth  of 
consultants  as  experts,  for 
there  are  parallels  between  my 
first  consulting  Job  and  newspaper  circula¬ 
tion  consultants.  When  it  comes  to  consul¬ 
tants.  there  are  benefits  and  pitfalls. 

Many  circulation  “experts”  happen  to 
be  former  newspaper  circulation  bosses 
who  were  deemed  unrecyclable  —  but 
who  excel  at  coffee  breaks  and  tales  of 
yore.  Others  are  disgruntled  ex-employees 
who  contract  with  competing  newspapers 
and  whose  main  value  is  to  divulge  pro¬ 
prietary  information  that  was  never  a 
secret  to  begin  with. 

When  using  consultants,  it  is  wise  to 
link  fees  to  measurable  results.  My  com¬ 
pany  guaranteed  clients  first-year  labor 
savings  at  least  equal  to  the  cost  of  the 
project.  For  newspapers,  revenue  increas¬ 
es  and  expense  decreases  should  largely 
determine  compensation  to  consultants. 

It’s  also  prudent  to  look  to  consultants 
for  direction.  My  former  employer  sent  a 
platoon  of  consultants  to  a  client  for 
months  at  a  time  —  meter  running  — 
when  a  single  exec  could  Just  as  well  have 
mapped  out  an  implementation  plan. 

Why  rent  a  car  when  you  have  a  fleet  in 
the  garage?  Going  “outside”  isn’t  always 
the  best  way  to  go.  As  a  consultant  and 
later  auditor,  I  found  that  employees  saw 
me  as  more  interesting  than  I  really  was 
—  mainly  because  I  was  from  somewhere 
else.  Had  I  stayed  five  minutes  longer, 
another  myth  would  have  been  exploded. 

Despite  their  panache,  many  “outside 
experts”  are  themselves  “inside  failures.” 
While  in  the  current  climate  it’s  hard  to 
check  anybody’s  background  beyond  dates 
of  employment,  the  newspaper  grapevine 
has  little  respect  for  legal  risks,  so  some¬ 
body  will  likely  disclose  the  inside  poop 


on  your  outside  expert. 

Consultants  who  perform 
well  might  be  offered  to  work 
as  periodic  preventive  mainte¬ 
nance.  In  my  bygone  days  in 
circulation.  1  used  my  limited 
writing  ability  to  pen  flowery 
reports  praising  my  depart¬ 
ment’s  performance  — 
notwithstanding  plunging  cir¬ 
culation  and  skyrocketing 
costs.  Outsiders  without  an 
agenda  (or  bonuses  riding  on  the  results) 
often  provide  more  objective  assessments. 

Consultants  can  function  as  a  catalyst 
or  a  scapegoat.  Management  would  blame 
us  consultants  for  subsequent  layoffs 
(“The  consultants  made  us  do  it!”)  even 
though  they  hired  us  to  do  Just  that.  While 
discussing  ways  to  increase  single-copy 
sales  on  a  recent  project  with  a  small 
newspaper  group,  1  asked  if  circulation 
leaders  went  into  the  field  to  visit  existing 
or  prospective  dealers,  and  not  one  raised 
a  hand.  For  that  revelation  alone,  the 
owner  felt  he  got  his  money’s  worth. 

Dorothy  had  to  leave  Kansas  to  realize 
“there’s  no  place  like  home.”  But  for 
newspaper  managers  who  hear  the  siren 
song  of  consultants,  here  are  some  sug¬ 
gestions  for  dealing  with  them: 

•  Get  specifics  of  what  they  propose  to 
do  and  how  long  it  will  take. 

•  Make  fees  conditional  on  results. 

•  Demand  accountability  for  how  their 
time  is  spent. 

•  Maximize  their  involvement  in  plan¬ 
ning.  Minimize  their  time  on  application. 

•  Check  with  their  former  employers 
and  clients. 

•  Consider  hiring  a  consultant  to  per¬ 
form  periodic  assessments  or  preventive 
maintenance. 

•  Before  going  outside,  make  the  most 
of  inside  resources. 

A  final  note:  If  readers  have  occasion  to 
hire  an  ex-bookie  to  do  some  consulting, 
tell  him  the  check  for  that  World  Series 
bet  I  lost  in  1979  is  in  the  mail. 


Schiller  is  a  circulation  consultant 
based  in  Plantation,  Fla. 
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Two  Extremely  Valuable 
Sources  for  Demographic 
aud  Market  Data 

Order  BOTH  the  E&P  Market  Guide  &  U.S.  Market  Forecasts 
for  only  $269 ...  3  savings  of  $100  !!! 


U.S.  MAKK£T 
FORECASTS 


Remarkably 
Accurate! 

■  Forecasts  for  overall  retail 
--  sales  within  99.95% 
accuracy 


OR  order  the  CD-ROM  versio 
Forecasts  for  only  $195  a 

E&P's  74th  edition  of  the  Market  Guide  is  filled  with  the  most 
accurate,  up-to-date  information  about  daily  newspaper  mar¬ 
kets.  This  Guide  forecasts  demographics  and  retail  sales  for 
every  state,  province,  county  and  daily  newspaper  market  city  in 
the  U.S.  and  Canada.  It’s  the  only  publication  that  provides 
marketers  with  both  qualitative  and  quantitative  data  in  one 
complete  market  overview. 

•  population  by  age  •  ethnicity  •  households  •  disposable  income 

•  number  &type  of  banks  •  chain  store  outlets  •  retail  outlets 

•  transportation  •  total  auto  r^istrations  ...and  so  much  more 


rRet  Guide  a  0.0.  Market 
hie  the  hook  versions  free! 

U.S.  Market  Forecasts  is  a  comprehensive  collection  of  demo¬ 
graphic,  household,  economic  and  retail  statistics.  The  coming 
year's  forecasts  are  aimed  at  insuring  the  accuracy  of  future 
marketing  plans.  This  source  book  profiles  communities  with 
2,500  residents  or  more.  U.S.  Market  Forecasts  offers  a  wealth 
of  information  on  major  changes  likely  to  affect  all  kinds  of 
businesses. 

ORDER  YOUR  COPIES  TODAY! 


J  YES!  Please  rush  me _ set(s)  of  the  74th  edition  of  The  Market  Guide  and  U.S.  Market  Forecasts. 

I  have  enclosed  my  payment  of  $269  set  - 1  save  $100  set  II! 

j  I  would  like  to  order  a _ copy(s)  of  the  CD-ROM  version  with  both  Market  Guide  &  Market  Forecasts  for  only  $795  each  and 

receive  the  book  versions  FREE! 


J  Check  enclosed  (payable  to:  Editor  &  Publisher)  $US  drawn  on  U.S.  banks  only. 


_Signature_ 


J  Charge  my  jVisa  J  MC  AMEX 


{all  credit  card  orders) 


Payment  must  accompany  all  orders.  NY,CA,DC,OH,and  Canada  residents,  please  add  appropriate  sales  tax. 

Mail  your  order  to  Editor  &  Publisher,  11  West  19th  Street,  New  York,  NY  10011-4234. 


E&P 
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Microsoft  re-lays  Sidewalk 

But  analysts  doubt  new  site  will  threaten  newspapers  or  their  city  guides 


by  Martha  L.  Stone 

As  Microsoft’s  Sidewalk  launched 
its  ambitious  consumer  buying 
guides  Wednesday,  analysts  were 
skeptical  that  the  makeover  would  knock 
newspaper  city  guides  from  their  perches, 
or  even  be  a  feature  other  guides  would 
want  to  emulate. 

After  two-and-a-half  years,  300 
employees  and  an  estimated  $KK)  million 
since  Sidewalk’s  limited  city  entertain¬ 
ment  guides  launch,  the  relaunched  nation¬ 
al  site  includes  reams  of  information  about 
home  appliances,  electronics,  home  and 
garden,  services  and  their  already  estab¬ 
lished  car  (CarPoint.com)  and  travel 
(Expedia.com)  consumer  information. 

To  add  credibility  to  the  data.  Sidewalk 
has  partnered  with  two  consumer  buying- 
guide  brands.  Consumer  Guide  and 
Consumer  Digest.  The  consumer  informa¬ 
tion  plays  to  a  national  audience  but  pro¬ 
vides  local  links  when  users  are  ready  to 
seek  out  purchase  information  through 
Sidewalk’s  yellow  pages. 

The  comprehensive  entertainment 
guides  still  only  cover  less  than  a  dozen 
cities.  Next  month,  Microsoft  plans  to  roll 
out  its  tenth  entertainment  guide  in 
Chicago,  to  join  Seattle.  New  York, 
Boston,  Houston.  Denver,  Minneapolis- 
St.  Paul.  San  Francisco.  San  Diego  and 
Washington,  D.C..  all  of  which  feature 
localized  yellow  pages  information.  All 
cities  are  accessible  from  www.side- 
walk.com.  The  company’s  one  interna¬ 
tional  site  is  in  Sydney,  Australia. 

Despite  the  investment  and  attention  to 
detail,  analysts  are  not  convinced  the 
Sidewalk  expansion  will  succeed. 

Peter  M.  Zollman.  an  online  news  ana¬ 
lyst  who  is  completing  an  extensive  report 
on  city  guides  for  Editor  &  Publisher  Co., 
thinks  the  project  will  fail.  “If  this  service 
has  all  of  the  features  that  customers 
would  want,  like  a  local  comparison-shop¬ 
ping  pricing  guide  and  immediate  avail¬ 
ability  searches,  it  will  be  impossible  to 
manage  and  operate."  Zollman  said.  “If  it 
doesn’t  have  those  services,  it  will  be  a 
useless  flop.”  Zollman  is  also  a  contribut¬ 
ing  writer  for  E&P. 


A  Sidewalk  spokesperson  estimates 
that  as  many  as  1  million  pages  of  infor¬ 
mation  can  be  dynamically  generated  in 
the  guide,  depending  on  what  paths  the 
user  takes.  Included  are  deep  listings  of  a 
variety  of  consumer  goods  and  services 
and  peripheral  information  to  research. 

But  analysts  say,  though  Sidewalk  has 
pre-sold  $26  million  in  advertising  space 
on  the  consumer  guide  and  claims  a  total 
of  more  than  6,000  advertisers,  it  will  be  a 
challenge  to  maintain  momentum  and 
build  traffic.  Sidewalk  also  boosted  its  ad 
rates  before  the  transition,  well  above 
other  city  guides’  ad  pricing. 

“They  are  going  to  have  a  hard  time 


The  home  page  for  Microsoft’s  Sidewalk 
features  buying  guides  and  more. 

driving  traffic,”  said  Bill  Bass,  senior  ana¬ 
lyst  at  Forrester  Research  in  Cambridge, 
Mass.  “We’re  seeing  that  with  every  city 
directory.  Sidewalk  included.  Directory 
advertisers  are  not  happy  because  they 
feel  they  are  not  getting  enough  visibility. 

“They  have  to  .  .  .  get  enough  traffic  to 
keep  their  advertisers  happy,  and  that’s 
going  to  be  a  challenge.  If  advertisers  start 
pulling  off,  that’s  a  problem,  because  peo¬ 
ple  want  to  go  to  enhanced  listings  [on 
yellow  pages],  not  just  names  and  phone 
numbers,”  Bass  said. 

Analysts  also  don’t  think  buying  guides 
are  the  killer  app  to  blow  away  the  com¬ 
petition.  “It’s  always  going  to  be  a  contin¬ 
uous  battle  back  and  forth  [among  city 
guides],”  said  Ken  Lim,  senior  futurist  for 
CyberMedia  Convergence  Consulting  in 
Cupertino,  Calif.  “Every  city  will  have 
three,  four,  five  of  these  city  guides.  One 
will  probably  be  newspapers,  one 


Sidewalk,  all  in  the  same  battle  for  money 
and  advertising.  It’s  an  ongoing  thing.  1 
don’t  think  (the  buying  guides)  are  a  silver 
bullet  that  will  knock  competitors  out.” 

The  analysts  honed  in  on  a  weak  link  in 
the  consumer-guide  process  that  may  turn 
off  consumers.  While  the  process  of  nar¬ 
rowing  choices  for  items  is  strong  —  for 
instance,  choosing  a  television  from  a 
field  of  600  models  and  eliminating  mod¬ 
els  because  of  size,  price  and  type  —  the 
next  step  of  locating  a  local  store  that  car¬ 
ries  the  consumer’s  ultimate  choice  is 
weak,  analysts  say. 

After  a  model  selection  is  made,  the 
user  clicks  to  the  yellow  pages  listings 
that  handle  TVs,  but  not  necessarily  the 
model  users  have  selected.  “You  still  have 
to  get  on  the  horn  and  see  if  they  have  it,” 
Lim  said.  “(The  results)  will  give  you 
who  sells  TVs,  but  it  will  not  say  it  will 
give  you  this  particular  model  at  this  par¬ 
ticular  price.  I  don’t  think  they  are  there 
yet.” 

Lim  also  has  doubts  about  Sidewalk’s 
buying-guide  model,  which  is  advertising- 
driven.  He  thinks  this  model  is  less 
appealing  than  membership-based 
CompuServe’s  CompuStore,  dating  back 
20  years,  which  is  now  Cendant  Corp.’s 
NetMarket.  “NetMarket’s  entire  database 
is  unbiased,”  Lim  said.  “They  have  thou¬ 
sands  of  dealers  and  manufacturers.” 

Meanwhile,  subscription-driven  Con¬ 
sumer  Reports  accepts  no  advertise¬ 
ments  and  does  not  advertise  itself.  “As 
soon  as  you  (use  a  service)  with  some¬ 
one  who  accepts  advertising,  and  they 
only  allow  a  certain  number  of  products 
in  their  database,  then  you  have  a  prob¬ 
lem  with  bias,”  Lim  said. 

Lim,  who  has  purchased  appliances 
through  NetMarket,  likes  the  idea  of  con¬ 
sumer  guides  online,  but  reserves  judg¬ 
ment  until  he  sees  consumer  and  advertis¬ 
er  participation.  “It’s  a  great  next  step  in 
tying  local  customers  to  local  dealers,” 
Lim  said.  H 


Stone  (martstone@aol.com)  teaches 
New  Media  &  Technology  at  Roosevelt 
University  in  Chicago  and  contributes 
frequently  to  MedialNFO.com. 
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E~Commerce  and  Directories  are  two 
of  the  ways  newspaper  companies  are 
going  to  make  money  on  the  Internet 
in  1999.  Care  to  join  them? 

Buy,  read  and  study 
Editor  &  Publisher’s  research  reports. 


Online  Directories: 

Pathways  to  Profit? 

.  cm  extensive  IcMtk  at  online  Yellow  Paiges  and  City  Guides 
both  from  traditional  media  cmd  their  chief  competitors. 

LATE  OCTOBER,  1998 


Four  more 
reports  to 
follow  In 


jNEomEtaonEs 


Now  Available 


E-Commerce: 

A  Media  Money  Maker 

..  a  ma  jor  study  of  electronic  commerce  on  news 
paper,  television,  radio  and  magazine  Web  sites. 


E&P  RESEARCH  REPORTS 

Send  me _ copies  of  “E-Commerce:  A  Media  Money  Maker”  at  $295  each 

Send  me _ copies  of  “Online  Directories:  Pathways  to  Profit?"  at  $295  each 


Special  Offer  for  Charter  Subscribers 
_1 1  want  all  six  reports  in  the  1998-99  series  at  the  low  price  of  $1,150.00  (a  359c  .savings  -  offer  valid  thnmgh  November  15) 


OrtjQ  _ 


:ss  _ C 

Phone  Fax 


E-mail  URL 


Payment  Information 
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Newspapers  win 
with  eiection  news 

The  Web  is  helping  newspapers  compete 
with  TV  when  it  comes  to  election  coverage 


by  Jennie  L.  Phipps 

The  immediacy  of  television  has  eas¬ 
ily  beaten  newspapers  on  election 
coverage  for  a  while.  Now  the 
Internet  is  giving  newspapers  a  chance  to 
compete  with  TV  —  with  video,  audio,  live 
chat,  analysis,  in-depth  profiles  and  break¬ 
ing  news.  With  Election  Day  only  a  few 
weeks  away.  E(SfP  found  several  particular¬ 
ly  innovative  online  efforts. 

The  Chicago  Tribune 
www.chicagotribune.com/news/metro 
The  Chicago  Tribune  Internet  Edition 
offers  a  high-tech  "Virtual  Ballot"  that 
allows  users  to  type  in  their  addresses  and 
see  the  ballot  for  their  area.  The  election 
coverage  can  be  found  under  Continuing 
Stories  on  the  site's  Metro  section.  The 
personalized  ballot  includes  links  to  pro¬ 
files  and  other  candidate  information. 

On  election  night,  vote  tallies  will  be 
updated  every  seven  to  10  minutes.  Darnell 


Little,  reporter  for  the  site,  says  gathering 
the  candidate  data  was  the  most  challeng¬ 
ing.  Address  mapping  for  the  Virtual  Ballot 
was  farmed  out  to  a  map-information  ven¬ 
dor.  When  the  information  is  entered  by 
the  user,  it  goes  to  the  vendor's  server 
where  it  is  geo-coded.  The  Tribune's  serv¬ 
er  then  decodes  it  and  builds  the  page. 

The  Los  Angeles  Times 

www.latimes.eom/HOME/NEWS/POLl- 

T1CS/ELECT98/ 

If  video  and  audio  are  the  future  of  the 
Web.  the  Los  Angeles  Times  Web  site  is 
already  there.  Matt  Stodder.  online  politics 
editor,  has  orchestrated  online  debates 
with  C-Span  providing  the  video  feed. 
Viewers  get  an  opportunity  to  comment 
and  ask  questions.  In  the  aftermath.  Los 
Angeles  Times  political  writer  Mark  Z. 
Barabak  provides  audio  comment  on  the 
debate  and  the  video  is  archived  on  the  site. 

The  Times  began  experimenting  with 
online  election  coverage  in  1996.  but  this 
year  the  coverage  is  significantly 
more  sophisticated.  With  advances  in 
technology.  2(X)()  "is  going  to  be  a 
really  pivotal  year  in  the  sense  of 
how  politics  are  covered,"  Stodder 
predicted. 

The  Topeka  Capital-Journal 
www.cjonline.com/  campaign98/ 

The  Capital-Journal's 
election  site  is  a 
solid  one.  with  can¬ 
didate  profiles  for 
virtually  every  race 
statewide,  an  online 
voter  registration  op¬ 
portunity  and  an  ex¬ 
tensive  archive  of  po¬ 
litical  stories.  But  the 
most  striking  aspect  of 
the  site  is  the  number  of 
political  ads  dotting 
every  page.  Aimee  Col¬ 
lins.  new  media  sales 
executive,  says  the  news¬ 


paper  worked  with  the  Kansas  Press 
Association  making  the  right  contacts 
statewide.  "We  took  a  stab  in  the  dark  at 
price,  but  it  worked,”  she  said.  By  2000. 
she's  convinced  the  Web  site  will  outsell 
TV. 

Maine  Communities  Online 
www.mainetoday.com/beyondtheballot/ 

This  community  publishing  site  is 
sponsored  by  the  Portland  Press  Herald. 
Maine  .Sunday  Telegram.  WGME-TV 
Channel  12,  Central  Maine  Newspapers, 
Maine  Public  Television  and  the  Pew 
Trust.  In  the  spirit  of  civic  Journalism,  the 
site  offers  any  candidate  his  own  Web  site 
at  a  nominal  charge.  Nonprofit  organiza¬ 
tions  get  one  for  free.  There  is  extensive 
reportage  of  the  issues  and  an  opportuni¬ 
ty  for  online  chat. 

Phil  Calvert,  manager  of  Maine 
Communities  Online,  is  especially  enthu¬ 
siastic  about  the  KOZ  software  that  allows 
easy  Web  page  design  by  virtually  anyone 
—  Internet  savvy  or  not.  Calvert  has  this 
philosophy:  "If  you  seize  the  mind  share, 
it  will  be  much  harder  for  non-newspaper 
entities  to  come  into  this  state  and  pull 
people  away  from  their  newspapers.  And 
who  better  to  build  communities  than  the 
newspaper?  They  have  a  long  history  of 
giving  back  to  the  community." 

The  News-Register  (McMinnville,  Ore.) 
www.newsregister.com 

The  sophistication  of  both  the  content 
and  the  design  of  this  site  makes  it  sur¬ 
prising  that  it  belongs  to  a  three-day-a- 
week  newspaper  with  an  online  staff  of 
one.  Dan  Shryock.  Internet  director  for 
the  News- Register,  says  this  town  with  no 
TV  or  radio  station  is  loyal  to  its  newspa¬ 
per  and  its  hometown  ownership  is 
visionary.  "Here,  the  bread  is  buttered  on 
the  side  of  the  newspaper.”  he  said. 

Two  of  the  paper's  six  reporters  will 
work  election  night,  and  Shryock  plans  to 
put  the  results  they  gather  online.  What's 
already  there  includes  candidate  profiles 
and  an  archive  of  breaking  election  news, 
links  to  candidate  Web  sites  and  a  library 
of  public  records,  many  of  which  Shryock 
has  scanned  in  himself  Also,  there's  a 
forum  for  public  discussion  of  the  elec¬ 
tion.  ■■ 


Phipps  is  a  regular  contributor  to 
Editor  &  Publisher. 

For  additional  coverage  of  newspaper 
election  sites,  go  to  www.mediainfo.com. 
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Free  real-time  stocks 


by  Charles  Bowen 

Sites  offering  current  stock  market 
quotations  for  free  abound  on  the 
Internet. 

However,  when  you  look  a  little  closer, 
you  find  that  “current”  usually  means  a 
20-minute  delayed  basis.  If  they  have  the 
more  desirable  up-to-the-second  market 
data  at  all,  it  is  often  available  only  for  a 
fee. 

So  here’s  big  news  for  business 
reporters  and  editors:  A  new  feature  from 
InfoSpace  —  the  online  telephone  directo¬ 
ry  company,  the  people  who  provide  the 
popular  Switchboard  site  —  offers  up  to 
50  real-time  stock  quotations  per  day  for 
free. 

To  use  it,  all  you  have  to  do  is  register 
with  your  name  and  address  and  use  a 
password  on  subsequent  visits  to  retrieve 
the  quotes. 

Also,  the  same  site  has  a  suite  of  relat¬ 
ed  research  tools,  such  as  charts,  business 
snapshots,  company  backgrounders  and 
market  indicators. 

Get  started  by  visiting  the  site 
(www.quotes.com)  and  clicking  on  the 
link  labeled  “Real-Time  Quotes”  on  the 
introductory  page.  As  a  subsequent  screen 
notes,  before  they  will  offer  this  service, 
the  New  York,  American  and  Nasdaq 
stock  exchanges  require  you  to  register  in 
advance. 

After  the  registration,  the  site  provides 
you  with  a  password  of  numbers  and  let¬ 
ters  for  you  to  write  down  for  future  use 
with  the  site. 

Once  registered,  choose  the  Member 
Login  link  on  the  resulting  display,  enter 
your  password  when  prompted  and  click 
on  the  Log  In  button.  You  then  are  given  a 
data  entry  box  in  which  you  can  enter  a 
ticker  symbol.  If  you  don’t  know-  the  tick¬ 
er  for  a  particular  company,  use  the  relat¬ 
ed  link  that  takes  you  to  a  symbol  lookup 
area. 

After  you  enter  a  ticker  for  a  stock,  the 
site  draws  a  table  that  lists  the  amount  of 
the  latest  trade,  amount  of  change,  volume 
traded  so  far  today,  high  and  low  prices, 
bid  and  ask  amounts,  and  sizes. 

Al.so  on  the  table  are  links  to  additional 
data  about  this  company,  including: 

•  Company  Info.  Click  on  this  to  get 
the  company  name,  address  and  phone 


number,  business  summary  and  a  detailed 
chart  of  ratios  and  statistics  on  its  stock, 
including  the  52-week  high  and  low,  the 
three-month  average  daily  volume,  the 
number  of  shares  outstanding,  its  divi¬ 
dends,  price/eamings  ratio,  book  value, 
sales  per  share,  returns  on  assets  and  on 
equity,  cash  per  share,  and  so  on. 

•  Price  chart.  This  option  draws  graphs 
to  illustrate  the  company’s  stock  prices 
and  volume.  You  can  customize  charts  to 
cover  periods  from  one  day  to  a  decade 
and  to  show  indicators,  such  as  splits, 
earnings  or  dividends. 

•  PR  Newswire  and  Business  Wire. 
These  links  provide  electronic  clippings 
of  the  latest  press  releases  and  state¬ 
ments  from  the  company  you  are  re¬ 
searching. 

•  SEC  Filings.  This  links  to  details  of 
any  recent  Securities  and  Exchange 
Commission  activity  regarding  this  firm. 
Click  on  this  to  reach  the  SEC’s  Edgar 
Online  Glimpse  (www.edgar-online.com), 
with  sections  on  10-Q  and  10-K  reports. 

Here  are  some  other  considerations  for 
using  Quotes.com  in  your  reporting  and 
editing: 

1.  Should  you  be  suspicious  that  this 
offers  free  real-time  quotes  when  others 
charge  for  the  data?  Probably  not.  The 
deal  is  that  InfoSpace  is  upping  the  ante 
against  its  competitors  —  such  as  Yahoo! 
and  Excite  —  in  its  bid  to  be  the  home 
page  for  as  much  of  the  online  communi¬ 
ty  as  possible. 

It’s  all  an  effort  to  get  Net  surfers  to 
come  to  their  site  more  often  and  stay 
longer. 

2.  What’s  the  advantage  in  that? 
Companies  like  this  are  playing  tennis 
without  a  net,  but  they  are  betting  that  cre¬ 
ating  global  loyalties  by  offering  perks 
like  free  stock  quotes,  free  e-mail,  person¬ 
alized  pages  and  so  on  eventually  will 
enable  them  to  use  their  market  share  to 
charge  online  advertisers  big  bucks. 

3.  But  can  we  trust  InfoSpace,  which 

was  merely  an  unknown  startup  company 
in  1996,  to  provide  reliable  data  in  some¬ 
thing  as  demanding  as  stock  quotes?  For 
what  it’s  worth,  the  Wall  Street  Journal 
apparently  trusts  them.  The  financial  daily 
recently  licensed  the  real-time  quotes  fea¬ 
ture  for  use  on  its  own  Web  site 
(http://wsj.com).  H 
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AdOne,  CarCast 
join  forces 

The  AdOne  Classified  Network  has 
chosen  CarCast  to  be  the  technology 
provider  for  AdOne’s  DealerOne 
product,  a  turnkey  online  automotive 
inventory  product  for  newspapers  and 
their  car-dealer  clients. 

CarCast  will  supply  technology  and 
sales  training  support  to  AdOne  affili¬ 
ates.  AdOne  will  provide  marketing  and 
distribution.  DealerOne  is  designed  to 
be  incorporated  in  newspapers’  existing 
online  car  classifieds.  The  product  also 
brings  national  automotive  advertisers, 
in  the  form  of  banner  ads,  to  online 
papers. 

AdOne’s  Classified  Warehouse  site 
features  13  categories  of  ads.  CarCast 
is  a  product  of  PowerAdz.com,  which 
delivers  online  classifieds  and  other 
online  publishing  products  to  over  650 
newspapers  and  media  companies. 

CareerPath.com 
Joins  l-Search 

CareerPath.com  announced  a  part¬ 
nership  this  week  with  Interactive 
Search  Inc.,  a  provider  of  online 
recruiting  services.  CareerPath  will 
make  a  $10  million  investment  in 
1-Search,  which  will  provide  resume 
scanning,  language  processing  and 
Job-posting  software. 

The  agreement  will  allow  employ¬ 
ers  to  see  resumes  as  soon  as  they  are 
posted  on  CareerPath,  which  hopes  to 
grow  its  resume  database  to  2  million 
by  2000. 

USA  Today 
launches  ed  site 

USA  Today  recently  relaunched  its 
education  site  at  http://education.usa 
today.com.  The  free  service  includes 
sections  for  students,  teachers  and 
parents.  A  daily  education  guide  is 
provided,  and  discussion  groups  will 
be  offered  soon.  Partners  include 
Copernicus  Interactive,  STEP  (a  drug- 
prevention  program).  Voyager  Learn¬ 
ing  and  Encyclopaedia  Britannica. 
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Morgan  silver  dollars  as  prizes  to  those 
whose  numbered  address  label  matched 
inside  Lucky  Labels  numbers. 

“Only  about  25  called  in  to  collect  their 
dollars,"  Booth  said.  However,  it  helped 
produce  some  inquiries,  and  publications 
in  Plymouth,  Wis.,  and  Dayton,  Tenn., 
have  agreed  to  try  the  game. 

Booth  offers  publications  printed  mail¬ 
ing  labels  and  imprinted  Lucky  Labels 
numbers  in  carrier  route  sequence.  Prices 
range  from  SI 4.25  to  SI 7.75  per  thou¬ 
sand,  depending  on  circulation  and  num¬ 
ber  of  times  used.  ASK)  per  thousand  dis¬ 
count  is  given  to  those  who  print  their  own 
labels. 

“It’s  generated  interest  and  improved 
readership,”  said  Debbie  Cooper,  part 
owner  of  the  monthly  Herald  Digest  who 
took  on  Lucky  Labels  earlier  this  year.  “1 
know  because  we  get  calls  now  from  peo¬ 
ple  who  claim  they  didn't  get  their  copy 
with  a  label  number." 

The  game  generates  excitement  among 
readers,  according  to  Deb  Geller,  co¬ 
owner  and  editor  of  the  Communieator. 
“People  are  always  asking  me,  ‘When  am 
1  going  to  win?'  she  said.  “Once  we  had  a 
woman  steal  a  neighbor's  copy  with  a 
winning  number  and  claim  the  prize.  The 
advertiser  ended  up  giving  each  a  prize. 


Patented  promotional  game  uses  prizes  to 
entice  readers  to  scan  ad  copy  for  lucky  number 


by  Si  Liberman 


“It’s  generated 
interest  and  improved 
readership.  I  know 
because  we  get  calls 
now  from  people  who 
claim  they  didn’t  get 
their  copy  with  a  label 
number.’’ 


Michael  J.  Booth  envisions  his 
patented  advertising  gimmick  as 
his  Secretariat,  the  legendary 
Triple  Crown-winning  horse  that  earned 
its  owners  a  record  $860,404  in  1973. 

“Write  this  down,”  said  the  ebullient 
50- year-old  founder  and  publisher  of  the 
paid  weekly  Atlanticville,  and  the  month¬ 
ly  Shore  Shopper  in  Long  Branch,  N.J, 
“Lucky  Labels  takes  the  junk  out  of  Junk 
mail." 

Lucky  Labels  is  a  simple  concept 
designed  to  ensure  greater  readership  of 
mailed  shoppers  and  other  circulars  by 
promising  prizes  to  readers  who  peruse 
advertisements:  Find  a  number  in  an 
inside  ad  or  a  Lucky  Label  coupon  that 
matches  a  five-digit  number  on  your 
mailing  label  and  you  get  a  prize. 

Some  40  prizes  in  a  recent  issue  of 
Bcxith’s  20.(XK)-distribution  Shore  Shopper 
ranged  from  a  pen-and-pencil  set  to  $50  in 
cash. 

“Costs  nothing  to  enter,  and  there's 
nothing  to  buy,"  Booth  stresses. 

Adverti.sers  provide  the  prizes  —  usu¬ 
ally.  In  some  cases,  he  admits,  “I’ve 
paid  for  prizes  of  major  long-term 
advertisers." 

So  far,  two  other  New  Jersey  publica¬ 
tions  have  bought  into  Lucky  Labels,  the 
Communicator  in  Brick  Township,  with  a 
distribution  of  30,000,  and  the  38,500- 
distribution  Herald  Digest  in  Wall 
Township. 

That's  where  Booth  sees  the  real 
money  rolling  in  —  from  selling  the 
labels  and/or  the  Lucky  Labels  software 
to  hundreds  of  other  U.S.  publications. 

“Like  I  told  my  lawyer  who  invests  in 
racehorses,  they  cost  plenty  to  feed, 
house,  train,  and  transport.  Lucky  Labels, 
which  cost  me  $15,000  for  a  patent,  is  my 
racehorse.” 

To  promote  the  game.  Booth  mailed 
300  color  brochures  to  publishers  this 
summer  and  offered  100-year-old  U,S, 
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Michael  J.  Booth,  newspaper  publisher  and  president  of  Lucky  Labels  Inc.,  and 
samples  of  his  Lucky  Label  contest.  Readers  match  the  number  on  their  mailing 
label  (bottom  circle)  to  a  number  in  an  ad  or  coupon  (top  circles)  to  win  prizes. 
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tion.  What  really  got  me  thinking  was 
when  I  heard  the  speaker  say  that  half  the 
publications  are  never  even  read.” 

The  publisher,  a  former  waterbed 
salesman  with  a  salt-and-pepper  crew- 
cut  that’s  a  remnant  of  a  two-year  Army 
.stint,  founded  the  Atlanticville,  with 
a  circulation  of  about  8,000,  in  1976.  H 


Liberman  is  a  retired  editor  of  the 
Asbury  Park  (N.J.)  Sunday  Press. 


“If  I  bought  address  labels  elsewhere, 
it’d  cost  almost  the  same,  and  advertisers 
give  almost  anything  we  ask  as  a  prize,” 
Geller  added. 

The  Herald  Digest  and  Communicator 
publish  winning  numbers  in  Lucky  Label 
coupon-type  boxes  containing  names  of 
the  advertisers  who  sponsor  the  prizes. 

A  Shore  Shopper  advertiser,  Richard 
DeGennaro,  owner  of  Richard’s  New  York 
Style  Deli  in  Long  Branch,  runs  a  Lucky 

AD  ETHICS 


by  David  Noack 

The  Kansas  City  Star  has  killed  a  spe¬ 
cial  advertising  section  on  gambling 
because  of  confusion  over  whether 
it  amounted  to  a  newsroom  endorsement. 

The  special  section,  slated  for  Oct.  25 
and  dubbed  “Boat  in  the  Moat,”  was  to 
highlight  the  importance  of  gambling  to 
the  regional  economy  —  as  a  gambling 
ballot  measure  loomed  Nov.  3. 

A  two-page  solicitation  letter  from  two 
Star  ad  reps  to  gaming-industry  vendors 
offered  ads  and  urged  them  to  vote  yes  on 
the  gaming  measure  at  the  polls.  The  paper 
has  editorialized  against  casino  gaming. 

The  promotion  promised  the  section 
would  reach  800,000  area  readers  and 
would  be  “100%  industry  positive,  focus¬ 
ing  on  the  impact  the  casinos  have  had  on 
the  Missouri  economy  and  job  market. . . . 
Moreover,  we’d  like  to  urge  gaming  sup¬ 
porters  to  go  to  the  polls  on  November  3 
and  Vote  Yes  for  Amendment  Nine.”  It  was 
signed  by  Deborah  Clem-Buckert,  a  senior 
account  manager,  and  Steve  Haugan,  ven¬ 
dor  account  manager. 

Amendment  Nine  would  overturn  a 
Missouri  Supreme  Court  decision  holding 
that  the  state  constitution  forbids  games 
of  chance,  such  as  slot  machines,  in  casi¬ 
nos  that  do  not  float  on  the  Missouri  or 
Mississippi  rivers.  The  ruling  said  the 
state  wrongly  allowed  gaming  in  man¬ 
made  moats.  Roughly  six  riverboat  casi¬ 
nos  could  be  put  out  of  business. 

Star  publisher  Art  Brisbane  pulled  the 

www.mediainfo.com 


Labels  number  in  his  ad  often. 

“Winners  have  claimed  the  prize,  a  $25 
gift  certificate,  so  they  must  be  looking 
for  my  ad,”  DeGennaro  said.  “I  haven’t 
polled  customers,  though,  and  1  can’t  say 
whether  or  not  it’s  actually  producing 
more  business.” 

Booth  says  he  got  the  idea  after  attend¬ 
ing  a  New  Jersey  Press  Association  semi¬ 
nar  “on  how  to  create  a  freebie  shopper  to 
better  compete  with  increasing  competi- 


section  after  finding  out  about  the  solici¬ 
tation  from  Dan  Margolies,  a  reporter  for 
the  weekly  Kansas  City  Business  Journal. 

“I  think  the  letter  could  have  been 
worded  differently  to  say  that  this  is  an 
advertising  section,  and  I  think  that  would 
have  eliminated  possible  inferences  that 
the  Star  was  editorially  stating  something 
with  this  letter,”  Brisbane  said.  The  ad 
solicitation  letter  included  a  quote  from  a 
Star  news  story  that  “I  think  may  have 
created  a  greater  likelihood  that  somebody 
would  infer  that  there  is  some  editorial 
aspect  here,  when  it’s  a  pure  solicitation 
for  an  advertorial  section,”  Brisbane  said. 

Because  the  newspaper  extensively 
covered  the  matter  in  news  and  editorial 
columns.  “1  think  there  was  a  higher 
requirement  on  our  part  to  word  this 
somewhat  more  carefully,”  Brisbane  said. 
“I  think  we  could  have  stated  what  we 
intended  to  state  without  creating  as 
much  .  .  .  potential  for  confusion.”  Even 
so,  Brisbane  .said,  few  letters  went  out. 

Editor  Mark  Zieman  said  the  news¬ 
room  didn’t  know  about  the  section.  “I 
never  had  to  raise  a  finger,  much  less  my 
voice,”  he  said.  “So  the  newsroom  was 
really  out  of  the  loop  on  this.” 

Ethics  observers  lauded  Brisbane’s 
decision.  Steve  Geimann,  chairman  of  the 
Society  of  Professional  Journalists  ethics 
committee,  said  newspapers  have  long 
wrestled  with  advertorials  and  other  ad 
vehicles  designed  to  look  like  news.  “It’s 
a  bad  idea  for  such  sections  to  be 
launched  without  the  publisher .  .  .  being 


aware  of  the  plans.  Ultimately,  it’s  up  to 
the  publisher  to  preserve  the  image  of  the 
newspaper,”  said  Geimann. 

Aly  Colon,  who  teaches  ethics  at  the 
Poynter  Institute  for  Media  Studies  in  St. 
Petersburg,  Fla.,  said  canceling  the  sec¬ 
tion  was  a  “smart  move.”  Advertorials 
“are  dangerous  vehicles  to  use  in  newspa¬ 
pers  .  .  .  because  people  are  not  always 
going  to  be  paying  very  careful  attention 
to  whether  the  material  being  represented 
there  is  news.  Sometimes  they  don’t  even 
know  the  difference  between  news  and 
opinion.”  Colon  said.  SB 


The  Proven 
Professional. 


Richard  L. 
Hare 

•  Consultant  to  300  dailies,  weeklies, 
and  shoppers  in  last  20  years 

•  Market  wise  in  50  states  and 
Canada 

•  Expert  manager,  trainer 

•  Executive  recruiter 

•  Successful  broker  and  appraiser 

Hare  Associates,  Inc. 

62  Black  Walnut  Drive 
Rochester,  New  York  14615 
716/621-6873 

Celebrating  Twenty -Three  Years 
of  Professional  Service 


EDITOR  &  PUBLISHER  /  OCTOBER  24.  1998  33 


Kansas  City  Star 
kills  advertorial 

Publisher  acts  to  preserve  newsroom  reputation 


Over  1 0,000  callers  criticize 
column  on  gay  man’s  murder 


by  David  Astor 

Deborah  Mathis  and  her  syndicate 
received  over  10,(KK)  calls  in  one 
day  protesting  a  column  that  criti¬ 
cized  the  “anti-homosexual  crowd”  for 
complicity  in  the  murder  of  a  gay 
University  of  Wyoming  student. 

Mathis  wrote  that  this  “crowd”  includes 
the  Family  Research  Council,  Christian 
Coalition.  Concerned  Women  for  America 
and  Republican  politicians  such  as  Jesse 
Helms,  Trent  Lott  and  Dick  Armey. 

But  it  was  Focus  on  the  Family,  a  group 
she  didn't  name,  that  set  off  the  avalanche 
of  calls. 

Focus  founder/president  (and  Universal 
Press  Syndicate  columnist)  James  Dobson 
mentioned  the  Mathis  piece  on  his  radio 
show,  which  reportedly  airs  on  over  4.000 
stations  worldwide.  And  he  gave  out  the 
numbers  of  Gannett  News  Service,  where 
Mathis  is  White  House  correspondent; 
and  Tribune  Media  Services,  which  syndi¬ 
cates  her  column. 

The  result?  According  to  Mathis,  she 
and  GNS  received  a  combined  800  calls 
an  hour  the  next  day. 

“We  were  getting  400  to  500  calls  an 
hour,”  added  TMS  director  of  marketing 
Steve  Tippie.  “They  started  at  7  a.m.  and 
didn't  let  up.” 

But  he  noted  that  many  people  phoned 
from  places  where  the  column  doesn’t 


run.  and  had  never  read  Mathis'  piece. 

“It  did  not  appear  to  be  a  spontaneous 
response,”  agreed  GNS  editor  Caesar 
Andrews.  “It  appeared  to  be  sparked  and 
encouraged  by  James 
Dobson.” 

A  Focus  spokesman  Dcborah  MathlS 
responded.  “Not  every 

single  person  who  called  Wrot©  that  th© 

Tribune  or  Gannett  saw 

the  column,  but  many  Christian  NQht 
did.”  He  added  that  . 

Dobson  found  out  about  WaS  COmpllcIt 

the  column  from  readers  . 

sending  it  to  him.  th©  klllinQ* 

Tippie  said  TMS 

received  “no  negative 
comments”  about  the  column  from 
Mathis’  clients,  who  include  over  100 
Gannett  and  non-Gannett  papers. 

In  the  piece.  Mathis  wrote  that  promi¬ 
nent  people  and  groups  who  oppose 
homosexuality  “insist  they  mean  no  harm. 

'Hate  the  sin,  love  the  sinner’  is  their 
mantra. 

“How  tiresome,  how  empty,  what  a 
load.  But  a  handy  little  motto  it  is,  for 
sure.  Thanks  to  it,  homophobes  the  world 
over  don't  have  to  reconcile  the  hate  that 
writhes  in  their  hearts  with  the  Christi¬ 
anity  that  rests  on  their  sleeves.  . .  . 

“Did  the  anti-homosexual  crowd  kill 
Matthew  Shepard?  Not  per  se.  But  it  poi¬ 
soned  the  air  which  poisoned  the  minds 
which  connived  to  attract, 
deceive  and  destroy  a 
young  man  who  deserved, 
in  the  least,  to  be  left 
alone.” 

The  spokesman  for 
Focus  —  a  21 -year-old, 

1 ,300-employee  organiza¬ 
tion  based  in  Colorado 
Springs  —  called  Mathis’ 
column  “reprehensible 
and  outrageous.  We’re 
absolutely  on  the  record  as 
being  against  violence 
toward  homosexuals.  The 
murder  was  horrible.  The 
people  who  did  it  deserve 


ecuted  to  the  fullest  extent  of  the  law.” 

Mathis  agreed  that  Focus  hasn’t 
“demonized”  gays  as  much  as  some  other 
groups  have,  which  is  why  she  didn’t 
mention  Dobson’s  orga¬ 
nization  in  the  column. 
Mathis  So  Mathis  was  a  little 

puzzled  at  the  strong 
lat  th©  Focus  reaction  —  and  a 

little  “disturbed”  that 
n  rlQht  one  man  could  influence 

.  so  many  people  to  call 

npllCIt  her  and  the  syndicate. 

To  which  the  Focus 
Jlling*  spokesman  said,  “We 

are  concerned  that  one 
columnist  can  influence 
people  with  so  much  distortion  and  misin¬ 
formation.” 

Most  of  the  callers  were  “civil  and 
calm,”  remembered  Mathis.  But  some 
accused  her  of  being  anti-Christian. 

“I  am  a  Christian  and  have  said  so 
many  times  in  my  column,”  she  respond¬ 
ed.  “As  the  daughter  of  a  Baptist  minister. 
I’m  steeped  in  it.  There’s  a  Bible  on  my 
desk  at  work.  My  son  attends  a  Christian 
school.  I  know  what  Christianity  is  sup¬ 
posed  to  be  about.” 

The  Focus  spokesman  acknowledged 
that  Mathis  may  be  a  Christian,  but  added 
that  this  didn’t  make  the  particular  column 
better. 

Mathis  said  conservative  groups  are 
practicing  a  double  standard  when  they 
deny  that  their  statements  about  gays  neg¬ 
atively  influence  people’s  behavior  while 
saying  rap  music  and  Hollywood  movies 
negatively  influence  people’s  behavior. 

The  Focus  spokesman  denied  that  the 
organization’s  statements  lead  to  violence 
because  there  is  “no  hate  in  what  we  say.” 

Mathis,  who  never  received  more  than 
300  calls  about  a  column  until  now,  has 
been  syndicated  by  TMS  since  1992. 

Dobson  joined  Universal  in  1997.  His 
“Focus  on  the  Family”  feature  “gives 
weekly  advice  on  parenting,  marriage  and 
relationships  from  a  conservative  Chris¬ 
tian  perspective,”  said  Universal,  which 
added  that  the  Q&A  column  runs  in  over 


Tribune  Media  Services  columnist  Deborah  Mathis 


to  go  on  trial  and  be  pros-  600  publications. 
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Universal  parent  lays  elf  over  30 


by  David  Astor 

Andrews  McMeel  Universal  is  lay¬ 
ing  off  over  30  of  its  360  employ¬ 
ees  in  a  move  to  “control  costs.” 
Universal  Press  Syndicate  will  report¬ 
edly  lose  four  people,  including  an  editor, 
a  telemarketing  person  and  managing 
director  for  international  syndication  John 
Klem.  The  others  will  be  laid  off  in  vari¬ 
ous  other  AMU  areas  —  including 
Andrews  McMeel  Publishing,  which 
offers  products  such  as  comic  collections. 

A  Universal  spokesperson  said  a  prime 
reason  for  the  publishing  layoffs  is  the 
“consolidation  of  huge  retail  outlets”  that 
book  companies  sell  to. 

Universal  attributed  the  syndicate  lay¬ 
offs  to  reasons  such  as  a  trend  over  the 
past  two  years  to  devote  more  staffing  to 
its  new  media  division  and  less  to  certain 
other  areas.  Universal  vice  president  Bob 
Duffy  said  that,  even  with  the  four  layoffs, 
new  media  hirings  have  increased  total 
syndicate  staffing  from  about  50  in  1996 
to  about  70  in  1998. 

He  added  that  Klem  lost  his  job 
because  it  was  “somewhat  redundant” 
with  the  one  held  by  Dan  Dalton,  who 
opened  a  Universal  office  in  Europe  this 
year.  Duffy  said  Klem  may  continue  to  do 
“some  work  for  us  in  another  capacity.” 

Klem,  reached  at  his  Kansas  City 
home,  said,  “I’m  weighing  my  options, 
and  I’m  not  at  liberty  to  speak  right  now.” 
He  joined  Universal  in  1994  after  serving 
as  president  of  Editors  Press  Service, 
which  does  international  sales.  Klem  left  a 
business  built  by  his  now-retired  father, 
and  might  be  heading  EPS  today  if 
Universal  hadn’t  hired  him  four  years  ago 
{E&P,  Sept.  3,  1994). 

“John  did  a  great  job,”  said  Universal 
editorial  cartoonist/columnist  Ted  Rail.  “1 
hate  to  see  him  go,  both  personally  and 
professionally.”  He  added:  “My  stance 
against  layoffs  has  always  been  clear  from 
my  work.  Companies  certainly  have  the 
right  to  fire,  but  1  hate  to  see  it  happen  — 
especially  at  my  syndicate.” 

Names  of  other  laid-off  employees 
could  not  be  ascertained.  Duffy  said 
they’re  all  being  offered  severance,  health 
and  outplacement  benefits. 

Will  Universal  now  outsource  some 
positions?  “That  has  not  been  deter¬ 


mined,”  said  the  spokesperson. 

The  Kansas  City-based  Universal  start¬ 
ed  in  1970.  It  has  about  120  features, 
including  “Cathy,”  “Dear  Abby,” 
“Doonesbury,”  “FoxTrot”  and  “Garfield.” 

In  recent  years,  it  has  lost  blockbuster 
features  like  “For  Better  or  For  Worse”  to 
United  Media  and  “Calvin  &  Hobbes”  and 
"The  Far  Side”  to  retirement.  Did  these 
departures  help  lead  to  the  layoffs? 

Duffy  said  they  might  have  had  a  slight 
impact,  but  that  Universal  has  made  up 


by  David  Astor 

As  layoffs  and  a  move  to  Florida 
loom.  King  Features  Syndicate’s 
in-house  union  says  its  members 
weren’t  offered  enough  termination  bene¬ 
fits  at  an  Oct.  21  negotiating  session. 

“We  think  we  made  a  fair  offer,”  coun¬ 
tered  Larry  Olsen,  president  of  the  New 
York  City-based  King. 

Kingsyn  Employees  Association  presi¬ 
dent  Jerry  Craft  di.sagreed,  and  .said  KEA 
may  charge  the  Hearst-owned  King  with 
“union-busting,”  age  discrimination  and 
racial  discrimination  if  compromises  on 
benefits  can’t  be  reached. 

Craft  said  the  move  to  Florida  will 
effectively  end  the  KEA  union.  He  added 
that  many  people  over  50  —  and  the 
approximately  10  KEA  members  of 
black.  Hispanic  or  Asian  descent  —  will 
be  losing  their  jobs. 

Olsen  denied  there’s  any  "pattern”  of 
discrimination,  noting  that  layoff  deci¬ 
sions  were  made  based  on  what  jobs  peo¬ 
ple  had  and  what  departments  they 
worked  in. 

Craft  said  KEA,  prior  to  the  Oct.  21 
session,  gave  King  a  list  of  proposals  to 
help  its  5 1  members  —  32  of  whom  are 
slated  to  lose  their  jobs  by  the  end  of 
December  or  January.  But  King,  accord¬ 
ing  to  Craft,  didn’t  address  many  of  these 
proposals  when  the  session  took  place. 

Craft  said  King  offered  KEA  members 
a  pay  hike  of  an  unspecified  percentage 
(retroactive  to  May  1998),  severance. 


revenue  with  other  features  and  products. 

“FoxTrof’  creator  Bill  Amend,  when 
asked  for  his  reaction  to  the  layoffs,  said: 
“Living  as  I  do  in  Kansas  City,  I’ve  gotten 
to  know  a  number  of  these  people  and 
some  are  friends.  So  1  was  naturally 
shocked  and  saddened  by  the  news. 

“But  knowing  [AMU  president]  John 
McMeel  and  [vice  president]  Kathy  An¬ 
drews  as  1  do,  I  can’t  imagine  they  would 
have  done  this  without  believing  it  was  in 
the  best  interests  of  the  company.”  IH 


vacation-day  pay,  “some  kind  of  medical 
coverage”  and  “some  kind  of  training.” 

But  he  added  that  King  wasn’t  willing 
to  go  along  with  KEA’s  requests  for  bet¬ 
ter  benefits  in  some  of  these  and  other 
areas  —  including  certain  benefits  that 
Hearst  employees  get  but  King  employ¬ 
ees  don’t. 

“King  is  spending  quite  a  bit  of  money 
to  get  out  of  leases,  move  and  set  up  shop 
in  Orlando,”  said  Craft.  “Then  they  come 
back  and  lowball  us.  The  ‘King  family’ 
aspect  is  definitely  dead.” 

He  added,  “They  gave  us  a  low  offer, 
but  they  still  want  us  to  train  people  at 
Reed  Brennan  Media  Associates  to  take 
over  our  jobs.” 

Reed  Brennan,  a  Hearst-owned  pagina¬ 
tion/editing  company  in  Orlando,  will 
assume  some  of  King’s  functions  next 
year.  And  the  rest  of  King  will  move  to  a 
separate  Orlando  office  by  the  end  of 
1999  {E&P,  Oct.  17,  p.  40). 

Olsen  said  the  severance  package  for 
employees  is  “very  generous”  compared 
to  what  a  lot  of  other  companies  offer. 

“We  want  to  ease  things  as  much  as 
possible,”  he  added.  “We  recognize  that 
this  is  very  difficult  for  everybody,  espe¬ 
cially  the  people  who  are  losing  their 
jobs.” 

Olsen  added  that  changes  had  to  be 
made  at  King  because  of  the  "tight”  syn¬ 
dication  market. 

The  next  King-KEA  negotiating  ses¬ 
sion  ha.sn’t  been  scheduled  yet,  according 
to  Craft  and  Olsen.  Hi 
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Millennium  bugs  mailroom 
machinery  manufacturers 


Post-press  vendors’ 

Year  2000  complaint: 
newspaper  spending 
aimed  at  computer  fixes 

by  Mark  Fitzgerald 

ewspapers  will  have  to  wait  until 
one  second  past  midnight,  Jan.  1, 
20()(),  to  see  if  they  really  fixed 
their  Year  2(XX)  problems,  but  post-press 
equipment  vendors  say  the  millennium 
bug  has  already  wreaked  havoc  with  their 
sales. 

“We’ve  felt  it  in  our  company. 
Newspapers  are  not  diverting  the  big  dol¬ 
lars  to  packaging.  They  are  spending  them 
in  the  MIS  [management  information  sys¬ 
tems]  departments.”  said  Jack  Valdespino, 
West  Coast  sales  manager  for  the  strap¬ 
ping  machine  maker  Dynaric  Inc. 

“Big  package  sales  are  slowing  down, 
definitely,”  agreed  Michael  McGready  of 
Middleburg,  Ohio-based 
Total  Mailroom  Support 
Inc. 

And  like  other  pack¬ 
aging  center  vendors. 

McGready  says  TMSI  is 
expecting  newspapers' 
post-press  capital  spend¬ 
ing  to  remain  pretty 
tightfisted  for  the  next 
4(X)  days  or  so. 

“In  the  next  couple  of 
years,  component  sales 
will  be  very  good.  What 
we're  going  to  see,  I 
think,  is  a  lot  of  upgrad¬ 
ing.  Adding  on  here  and  there,”  he  said. 

“There  is  no  doubt,”  added  TMSI  West 
Coast  regional  sales  director  Gary 
Dishman,  "that  some  of  the  investment 
that  is  going  to  Y2K  now,  we  would  be 
getting.” 

It’s  an  ironic  situation  for  an  industry 
sector  where  sales  boomed  in  the  recent 
past  precisely  because  of  the  big  trends  in 
newspapering:  The  enormous  increase  in 
free-standing  insert  (FSI)  advertising. 


ever-narrowing,  zoning  and  demographic 
targeting,  demand  for  later  news  and  earli¬ 
er  morning  delivery,  the  need  to  cut  the 
huge  post-press  labor  costs  and  the  physi¬ 
cal  expansion  of  metro  newspaper  produc¬ 
tion  plants. 

Now,  though,  the  mailroom  is  essential¬ 
ly  missing  out  on  one  of  the  biggest  mar¬ 
keting  opportunities  equipment  and  soft¬ 
ware  vendors  have  ever  experienced. 

Consider,  for  instance,  the  recent 
America  West  '98  operations  exhibition  in 
Reno.  Even  as  most  packaging  vendors 
were  staring  at  their  shoes  or  chatting  with 
salespeople  in  the  booth  next  door,  soft¬ 
ware  booths  attracted  good  traffic. 

“Y2K  has  been  a  boon  for  everybody  in 
front  ends  because  Y2K  got  everybody  to 
assess  what  they  have  and  how  well  it’s 
meeting  their  needs,”  said  Cassandra 
Meyer,  president  and  CEO  of  Cipher 
Consulting  Services,  which  is  working 
with  Australia-based  Pongrass  Newspaper 
Systems’  front-end  systems. 

It’s  been  the  same  story  at  show  after 
show  for  the  past  year  or 
so,  says  Michael  Helton, 
a  sales  manager  with 
Hodgkins,  111. -based 

Samuel  Strapping  Sys¬ 
tems. 

“Just  look  at  Nexpo 
and  where  the  people 
go,”  he  said,  referring 
to  the  annual  News¬ 
paper  Association  of 
America  equipment 
show.  “They’re  all  at  the 
opposite  end  of  the  hall 
from  us.” 

“I  don’t  think  it’s  just 
Y2K  that  is  doing  this,”  Helton  added. 
“It’s  also  that  technological  changes  come 
so  dramatically  in  that  area  and  in  packag¬ 
ing.  Well  .  .  .” 

“This  stuff  doesn’t  change  so  often.” 
said  Samuel  West  Coast  sales  manager  Sal 
Paldino,  finishing  the  sentence. 

For  Samuel,  the  Y2K  deficit  has  been 
substantial  enough  that  company  officials 
believe  they  can  put  a  number  on  it. 

“I’d  say  it  was  probably  about  $2  mil¬ 


lion”  in  missed  sales,  Helton  said. 

Of  course,  the  mailroom  sector’s 
biggest  Y2K  problem  is  that  the  great 
majority  of  its  equipment  does  not  have  a 
millennium-bug  vulnerability. 

Strappers  and  conveyors  and  inserters 
bristle  with  computerized  controls  —  but 
since  it  rarely  is  date-sensitive  there’s  no 
reason  to  replace  it. 

“We’ve  had  to  add  language  to  our  con¬ 
tracts  that  we  are  Y2K  compliant,”  TMSl’s 
Dishman  said.  “But  our  machine  controls 
equipment  doesn’t  depend  on  a  calendar. 
A  lot  of  it  is  time-stamped,  but  not  a  lot  is 
date-stamped.’ 

Among  small-  and  medium-circulation 
newspapers  especially,  the  stock  market 
uncertainty  combined  with  a  heightened 
awareness  of  the  Year  2(XX)  problem  to  put 
the  brakes  on  post-press  spending  rather 
dramatically,  several  vendors  agreed  at 
America  West. 

“We  were  doing  real  good  until  the 
summer,”  said  Ralph  Sommer,  a  regional 
sales  manager  with  Westlake.  Ohio-based 
Sterling  Packaging  Systems.  “Everybody 
is  waiting  to  see  what  is  happening  with 
the  Year  2000  or  with  the  stock  market.” 

And  like  long-term  Wall  Street  invest¬ 
ors,  packaging  center  vendors  tend  to  see 
the  millennium  bug  as  a  blip  —  not  a 
trend. 

Indeed,  for  some  vendors,  the  future  is 
now. 

“Business  is  really  good  right  now.” 
said  Jesse  Miser,  national  sales  manager 
for  Emporia,  Kan. -based  Kansa  Corp. 

This  summer,  for  instance.  Kansa  had 
“a  June  that  could  not  have  been  any  bet¬ 
ter,”  Miser  said.  Canada  especially  was  a 
bright  spot,  he  said,  with  several  big  sales 
to  Hollinger  Newspapers. 

“We  listened  to  that  for  the  last  five 
years:  ‘Oh,  we  can’t  buy  anything  because 
of  Y2K.’  We  heard  that  until  we  could 
puke,”  Miser  said.  “It’s  all  changed  now. 
That’s  over.” 

Miser  does,  however,  see  some  trouble 
far  down  the  road,  even  if  it  does  not  yet 
have  a  cute  nickname. 

“Our  bigger  problem,”  he  said,  “is  all 
the  consolidating  going  on.”  IH 
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Following  inserts 
into  the  year  2000 


by  Jim  Rosenberg 

Four  years  ago,  when  he  took  over 
managing  the  packaging  center  at  the 
New  Orleans  Times-Picayune,  insert 
tracking  “was  one  of  the  first  projects  that 
we  needed  help  with,”  said  Louis  Schuler. 

“It  was  very  difficult  to  track  inserts,” 
he  said,  recalling  their  storage  at  multiple 
on-  and  off-site  locations  and  the  lack  of 
quality  control.  The  paper  created  an 
insert-receiving  department,  where  it  built 
a  four-tier,  double-deep  rack  storage  site. 

Packaging  center  supervisor  Mark 
Planchard  was  asked  to  keep  track  of 
inserts  occupying  what  he  described  as  the 
rack’s  “958  specific  storage  locations.” 

Planchard  Joined  the  paper  1 3  years  ago 
as  a  mailroom  helper  and  inserter  feeder, 
then  quickly  moved  up  to  mechanic  and 
eventually  to  supervisor.  With  his  last  pro¬ 
motion  came  a  computer  with  an  abbrevi¬ 
ated  program  for  basic  reporting  on  insert 
errors. 

Out  of  “need  and  interest.”  he  taught 
himself  what  he  needed  to  know  to  create 
the  paper’s  first  insert-tracking  system 
using  Symantec’s  Q&A  database  software. 

To  make  his  Job  easier,  he  started  to 
develop  a  system  to  track  specific  infor¬ 
mation  that  otherwise  would  have  taken 
hours  or  days  to  research.  “Once  I  got  a 
little  comfortable  with  the  software  and 
saw  what  a  database  could  do,  1  wanted  to 
see  how  far  I  could  take  it.”  said  Planchard. 

“Now  we  do  a  pretty  good  Job  of  know¬ 
ing  where  they  are,”  Schuler  said.  Un¬ 
loaded  inserts  are  weighed,  graded  for 
quality  and  placed  into  rack  storage  — 
information  Planchard  puts  into  his  system. 

But  because  Q&A  will  not  recognize 
the  year  2000,  the  Times-Picayune  has 
only  14  more  months  to  “do  a  pretty  good 
Job.”  So  it’s  doing  much  the  same  thing  it 
did  four  years  ago:  developing  its  own  new 
system  —  one  based  on  Microsoft  Access. 

But  while  Planchard  remains  involved 
in  designing  the  new  system  —  essential¬ 
ly  reusing  and  expanding  his  Q&A  work 
—  the  paper  will  “go  out  and  spend  a  few 
dollars  and  have  someone  else  do  it  for 
us,”  allowing  Planchard  to  concentrate  on 
his  supervisory  duties,  said  Schuler.  A 


local  consulting  firm  that’s  worked  for  the 
paper  was  recently  hired  for  the  Job. 

In  moving  to  an  Access-based  system, 
Schuler  said,  “We  will  do  nothing  different 
because  we  liked  everything  that  Q&A  did 
for  us.”  The  database  is  now  being  trans¬ 
ferred  into  Access  and  modified  to  add  to 
the  current  system’s  capabilities,  though 
Schuler  added  that  “we  don’t  know  how 
far  we’re  going  to  get  with  that.” 

Schuler  said  the  system  “should  be  up 
and  running  in  March  with  no  problems.” 

“What  I  had  envisioned  —  and  that’s 
actually  where  we’re  heading  now  —  is 
...  a  one-point  entry  for  advertising  orders 
and  quantities  orders,  issue  dates,  some 
sftecific  information  on  page  counts.”  said 
Planchard.  Upon  arrival,  inserts’  weight, 
quality  and  location  are  entered  into  the 
system  —  information  made  available  to 
the  advertising,  circulation,  insert-receiv¬ 
ing  and  packaging  departments. 

After  a  production  run,  how  a  preprint 
ran  and  any  overages  or  shortages  would 
be  input.  Planchard  continued.  “We  would 
then  formulate  a  waste  percentage  for  that 
preprint,  given  the  page  count,  the  type  of 
paper  it  was  on,  the  thickness.  Over  time, 
we  would  try  to  apply  that  waste  percent¬ 
age”  to  similar  inserts. 

If  the  system  shows  a  history  of  high 


Quipp,  Cannon 
settle  suit 

Miami-based  Quipp  Systems  Inc.  set¬ 
tled  the  patent  infringement  lawsuit  it 
brought  against  Cannon  Equipment  Co., 
Rosemount.  111.  The  companies  said  only 
that  the  suit  was  “resolved  amicably,”  and 
terms  of  the  settlement  were  confidential. 

Quipp  filed  suit  in  May  1997  in  U.S. 
District  Court  for  the  Eastern  District  of 
Virginia,  claiming  Cannon’s  Series  II 
Newspaper  Cart  Loader  infringes  a  patent 
issued  to  Quipp  Systems  Inc.  in  1993 
covering  an  automatic  system  for  loading 
newspafter  bundles  on  carts. 

Cannon  also  reported  its  cart  loaders 
will  go  into  operation  next  month  at  O 


waste  on  a  similar  product,  inserting  wants 
to  be  able  to  alert  advertising,  which  might 
contact  or  “at  least  give  [the  advertiser]  a 
heads  up  prior  to  the  run,”  said  Planchard. 

For  monitoring  the  entire  process  in  real 
time,  Planchard  said  he  hoped  to  put  a 
wireless  link  on  fork  trucks  to  track  pallets 
from  specific  locations  with  specific 
quantities  to  specific  inserters  “and  literal¬ 
ly  watch  the  quantity  of  that  pallet  drop  as 
the  inserter  consumes  product.”  He  noted, 
however,  that  it  would  require  close  work 
with  a  manufacturer  to  get  into  an  insert¬ 
er’s  control  unit  software.  And  because 
vendors  already  offer  such  software,  he 
said,  “it  didn’t  really  look  good  for  us  to  be 
given  the  go-ahead.” 

Like  other  new  programs.  Access  records 
years  in  four  digits,  assuring  trouble-free 
insert  tracking  for  another  80  centuries. 

Or  maybe  not.  But  if  his  department 
stays  on  Q&A,  Planchard  won't  know 
“where  anything  in  my  rack  storage  sys¬ 
tem  is.”  Using  handwritten  records,  he  con¬ 
tinued.  “I’d  literally  be  crawling  through 
the  [30-foot-high]  racks  trying  to  locate 
product.”  Besides  reporting,  he  added,“we 
would  have  lost  all  capabilities  to  commu¬ 
nicate  with  the  various  departments” 
about  quantities  ordered,  received  and 
available.  “Basically,”  he  concluded,  it 
would  be  a  “catastrophe.” 

Schuler  and  Planchard  said  staffers 
from  newspapers  inside  and  outside  the 
Newhouse  group  have  expressed  interest 
in  their  system,  particularly  when  Nexpo 
’97  convened  in  New  Orleans.  Since  then, 
calls  still  come  in.  including  one  Just  days 
before,  from  Duluth. 


Gloho,  Rio  de  Janeiro,  Brazil,  in 
December  at  the  Louisville  Courier- 
Journal  and  are  scheduled  to  become  oper¬ 
ational  at  the  Dayton  Daily  Nevrs  by  spring. 

Six  NCL  Series  II  loaders  and  manual¬ 
ly  operated  cart  accumulation  lanes  will 
be  part  of  370.000-circulation  (750.000 
Sunday)  O  Gloho's  new  4(K).(K)0-square- 
foot  production  plant.  Louisville’s 
expanded  plant  and  new  satellite  distribu¬ 
tion  centers  will  use  four  cart  loaders  to 
more  effectively  handle  targeted  zoning 
and  better  protect  papers  in  transit. 

Another  four  loaders  will  go  into  the 
Daily  News'  new  265,000-square-foot 
production  and  packaging  facility,  the 
first  to  use  the  new  on-floor  design  of  Ife 
Series  II  Cart  Accumulation  System.  Hi 
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Bowater  shuts  pulp  mill,  sells 
land;  Abitibi  buys  Stone  mill 

Bowater  Inc.,  North  America’s  sec-  two  paper  machines  and  improve  its  ener-  the  end  of  last  month,  incudes  the  mill’s 
ond-largest  newsprint  company,  gy  and  electrical  systems.  A  two-year  pro-  56-megawatt  power  plant,  which  supplies 
has  closed  its  pulp  mill  in  Gold  ject  slated  to  begin  early  in  1999.  the  work  959f  of  the  mill’s  energy  needs. 

River.  British  Columbia,  citing  high  costs  is  expected  to  boost  productivity  and  cut 

and  low  pulp  prices.  operating  costs  but  will  not  increase  NEGOTIATIONS  ON  TRACK 

Bowater  acquired  the  troubled  capacity.  Last  year  the  paper  machines  Abitibi-Consolidated  and  Canada’s 

Vancouver  Island  mill,  which  has  annual  produced  296,000  tons  of  newsprint  and  Communications,  Energy  and  Paper- 

production  capacity  of  255.000  metric  directory  grades.  workers  union  concluded  negotiations  on 

tons  and  approximately  380  employees,  in  The  Millinocket  mill  has  a  large  direc-  local  issues  and  contract  language  at  mills 
its  July  takeover  of  Montreal-based  tory  paper  machine  and  three  small  coated  in  Fort  Francis.  Kenora  and  Beaupre. 
Avenor  Inc.  groundwood  and  specialty  machines  that  Talks  continued  through  mid-October  at 

The  mill,  which  has  had  a  rough  year  of  produced  260,000  tons  in  1997.  most  of  the  seven  other  mills  that  remain 

shutdowns  and  layoffs,  has  been  out  of  Bowater  also  agreed  to  sell  1  million  on  strike.  The  CEP  struck  1 1  Abitibi  mills 
service  since  August  and  will  be  perma-  acres  of  timberland  in  Maine  —  half  of  its  on  June  15. 

nently  closed  on  Feb.  16.  1999.  forest  holdings  in  the  state  —  for  $220  Both  sides  were  to  meet  with  concilia- 

The  Vancouver  Sun  reported  that  Gold  million  to  J.D.  Irving  Ltd.,  of  New  Bruns-  tors  from  the  federal  and  the  Ontario, 
River,  the  major  employer  and  largest  tax-  wick,  Canada.  The  company  said  Irving  Newfoundland  and  Quebec  governments 
payer  in  the  town  of  2.000  from  which  it  had  agreed  to  supply  wood  fiber  to  to  assess  and  assist  in  local  negotiations 
takes  its  name,  lost  $180  million  over  the  Bowater’s  plants  in  Millinocket.  Irving  is  and.  according  to  an  Abitibi  statement, 
last  eight  years.  also  one  of  three  prospective  buyers  that  “begin  bargaining  on  key  monetary 

Vancouver  Premier  Glen  Clark  toured  Bowater’s  Maine  paper  mills  over  issues." 
announced  that  he  would  seek  a  way  to  the  summer.  Abitibi  released  a  statement  last  week 

rescue  the  30-year-old  mill.  His  adminis-  saying  only  that  "talks  are  progressing 

tration  has  forked  out  $300  million  to  ABITIBI  BUYS  SNOWFLAKE  toward  a  collective  agreement."  The  CEP 

revive  a  similar  aging  mill  in  the  province.  The  same  day  Bowater  said  it  would  did  not  return  calls  for  comment.  While 
“Bowater  regrets  the  impact  that  the  close  Gold  River,  the  No.  1  newsprint  industry  observers  say  talks  are  on  track 
mill  closure  will  have  on  the  employees  of  maker,  Montreal-based  Abitibi-Consoli-  for  mills  to  be  back  in  operation  some 
the  mill,  their  families  and  the  local  com-  dated,  bought  the  newsprint  operations  time  next  month,  Houston-based  Enron 
munity,”  Bowater  chairman  Arnold  M.  and  related  assets  of  Stone  Container  Capital  and  Trade  Resources  reported  in 
Nemirow  said  in  a  statement.  “Unfor-  Corp.’s  Stone  Snowflake  Newsprint  sub-  its  bulletin  of  last  week  that  an  issue 
tunately.  continued  operation  of  the  mill  is  sidiary,  in  Snowflake,  Ariz..  for  $250  mil-  regarding  pensions  may  delay  reopening 
not  financially  viable."  lion.  of  some  mills. 

The  mill  closure  came  as  Bowater  The  mill  produces  287,000  metric  tons  In  the  meantime,  reports  Enron,  spot 
announced  an  $88  million  quarterly  loss,  per  year  of  newsprint  containing  70%  prices  for  newsprint  have  been  in  the  $550 
reversing  a  profit  of  $16.8  million  last  recycled  fiber.  Abitibi  newsprint  opera-  to  $560  range,  while  smaller  buyers  are 
year.  Most  of  the  loss  was  due  to  a  one-  tions  president  John  Weaver  said  Abitibi  spending  more  than  $600  per  ton. 
time  charge  as  the  company  reconfigured  plans  to  convert  to  production  of  news-  In  further  news  from  the  customer  side, 
the  book  value  of  its  paper  mill  in  print  with  100%  recycled  fiber  content  U.S.  daily  newspapers  consumed  754,000 

Millinocket.  Maine.  next  year.  metric  tons  of  newsprint  in  July  and 

Bowater  said  some  of  its  Maine  hold-  The  mill  also  produces  124,000  metric  730,000  tons  in  August.  2%  and  0.6% 
ings  are  still  for  sale,  but  the  Greenville,  tons  of  Stone  Container-owned  corrugat-  more  than  in  the  same  months  of  1997, 
S.C. -based  firm  will  go  forward  with  a  ing  medium  —  assets  that,  although  not  according  to  the  Newspaper  Association 
$220  million  modernization  at  its  Great  part  of  the  sale,  will  be  operated  by  Abitibi  of  America. 

Northern  pulp  and  paper  mill  in  East  on  behalf  of  Stone.  Publishers’  end-of-month  newsprint 

Millinocket.  which  employs  629  people.  Calling  the  mill  “an  outstanding  strate-  inventories  totaled  Just  over  1.08  million 
The  firm  continues  to  look  for  a  buyer  for  gic  location,"  Abitibi  CEO  Jim  Doughan  tons  in  July  and  1.04  million  tons  in 
its  900-employee  mill  in  Millinocket,  said  it  fits  his  company’s  growth  strategy,  August  —  representing  43-day  supplies 
which  it  said  “no  longer  meets  the  compa-  offers  better  returns  than  the  cost  of  capi-  for  both  months  and  increases  of  7.1% 
ny’s  long-term  objectives.”  tal  and  will  be  immediately  more  accretive  and  5.5,  respectively,  over  the  same 

Bowater  will  replace  East  Millinocket’s  to  earnings  than  a  share  buyback,  “even  at  months  last  year, 

stone  groundwood  pulp  mill  with  a  ther-  our  currently  depressed  share  price.”  —  Robert  Neuwirth 

momechanical  mill,  will  modernize  its  The  acquisition,  expected  to  close  by  and  Jim  Rosenberg 
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FEATURES 

AVAILABLE 


_ ASTROLOGY _ 

ASTROLOGY  EVERYDAY 
Daily  horoscopes  designed  to  integrate 
seemlessly  info  your  newspaper  web 
site.  V/e  do  all  the  work  and  its  FREE! 
Call  Boldly  Interactive  (206)  654-7919 
or  E-mail:  sales@boldly.com 

Weekly  -  Monthly  -  Camera  Ready 
Time  Data  Synd.  (800)  322-5101 
E-mail:  star2020@time-data.com 

CREDIT  CARDS 

“DEBTSMART”  is  a  weekly  column 
dedicated  to  showing  your  readers 
how  to  save  thousands  of  dollars  in 
interest  charges  on  their  credit  cards 
and  loans. 

Press  One  Publishing  (888)  775-441 0 
http://www.dwtSmart.com 


_ ENTERTAINMENT _ 

"Hollywood  Behind  the  Scenes" 

Hook  readers  with  insider's  view  of 
what  stars  are  really  doing. 

Rates  and  samples,  (8(X))  959-9977 

HEALTH  &  FITNESS 

ARTICLES,  FILLERS,  graphics  and 
photos  all  inclusive.  Established  Stand- 
Alone/Monthly  health  &  fitness  news¬ 
paper  also  available  -  protected  ter¬ 
ritories.  FREE  marketing  and  technical 
support  provided.  FREE  SAMPLES. 
Unlimited  use.  lOw  Rates. 

(800)  639-5484 
NEW  LIVING  NEWS  SERVICE 


SLIGHTLY  OFF  SUPERMOM!  Syn¬ 
dicated  columnist  Deb  Di  Sandro  (847) 
639- 1 232.  www.mc.net/ slightlyoff 

MOVIE  REVIEWS 

WHY  REHASH  the  same  tired  cov¬ 
erage  of  movies  when  they  come  out 
on  tape  --  especially  when  you  can  run 
a  weekly  video  column  by  a  seasoned 
reviewer  who's  written  2,000  features 
for  major  dailies?  Eclectic  column  focus¬ 
ing  on  less-hyped  movies  and  new-to- 
tape  oldies  makes  your  coverage  dis¬ 
tinctive,  not  redundant. 

Contact  PaulSh@aol.com 


NEWSMAKERS  PHOTO  SERVICE 
Online  photo  resource  for  news, 
feature,  sports  and  travel  pictures. 
www.newsmakers.net 


CANYOUHACKETT? 

Variety  Puzzles  Since  1 98 1 
Free  Samples  -  Wide  Appeal 
(877)  201 -7630  Toll  Free 

PUZZLE  FEATURES  SYNDICATE 
The  Finest  In  Crossword  Puzzles 
Call  (800)  292-4308/(909)  766-761 7 

REUGION  NEWS 

FOR  AN  established  source  of  religion 
news  that  fits  your  audience  and  your 
budget,  turn  to  EP  News.  For  more 
information  and  o  free  sample,  call 
(800)  257-4972 


Editor  &  Plblisher: 

The  communication  link 
of  the  newspaper  industry 
every  week  since  1884. 


ADULT  WEEKLY  FOR  SALE 

•  Circulation  approximately  50,000 

•  20+  years  in  business 

•  Requires  limited  owner  involvement 

•  Beautiful  lifestyle  location 

•  Highly  motivated  seller 

•  Established  distribution  network 

•  Well  positioned  for  dramatic  growth 

Contact  Carol  O'Neill  at 
(949)  756-2200  x1 51 3;  Ref  1 42534 

THE  PHNOM  PENH  POST,  Cam¬ 
bodia's  oldest  existing  independent 
newspaper  in  any  language,  seeks 
majority  or  minority  shareholders.  Post 
revenues  around  $500,000  per  year. 
First  published  in  1992.  Inquiries 
should  be  sent  to  Michael  Hayes,  pub¬ 
lisher,  Phnom  Penh  Post,  P.O.  Box  1 2- 
1074,  Soi  Suan  Phiu  P.O.,  Bangkok 
101 21 ,  Thailand.  Or  E-mail: 

michael.pppost@worldmail.com.kh 

NEWSPAPER  APPRAISERS 

'98  Annual  Market  Valuations 
KAMEN  &CO.  GROUP  SERVICES 
(516)  379-2797/(727)  786-5930 

APPRAISALS/BROKERAGE 
Call  Dick  Briggs  (864)  457-3846 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356. 


C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  •  Appraisals  •  Brokers 
(561 )  368-4352 
123  NW  13th  St.,  Suite  21 4-7 
Boca  Raton,  FL  33432 


THOMAS  C.BOLITHO 
Newspaper  Appraisals 
Professional  and  complete 
(580)  421-9600 
E-mail:  bolitho@bolitho.com 
http:/ /www.bolitho.com 


BILL  MAHHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  qual¬ 
ity  daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)  733-8053 

or  write  Box  3129,  Clearwater  Beach, 
FL  33767.  No  obligation  of  course. _ 

CASH  OUT.  Merger/ Acquisition.  Joint 
Venture.  Capitalization.  Restructuring. 
Reorganization.  JMPC.  Est.  1 983, 

(61 4)  889-9747.  www.jmpc.net 

MEDIA  AMERICA  BROKERS 
Lenox  Towers,  Suite  1 000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554  Fax  (404)  364-6533 
_ Lon  W.  Williams _ 

MEL  HODELL  NEWSPAPER  BROKER 
5196  Benito,  Montclair,  CA  91 763 
(909)  626-6440  Fax  (909)  624-8852 

1  NEWSPAPER  APPRAISERS 


PHILLIPS  PROPERTIES,  INC. 
Consullants-Investments 
Management-Brokers 
P.O.  Box  21 9 
Baker,  FL  32531 
Phone  (850)  537-4040 
Fax  (850)  537-4050 


THOMAS  C.BOUTHO 
Newspaper  broker/ appraiser 
“A  tradition  of  service 
to  the  newspaper  industry" 
BOLITHO-TAYLOR  MEDIA  SERVICE 
1 1 5  S.  Broadway,  Ada,  OK  74820 
(580)421-9600 
E-mail:  bolitho@bolitho.com 
http:  /  /  WWW. bolitho.com 

NEWSPAPERS  FOR  SALE 

COLORADO  AND  FLORIDA:  Com¬ 
munity  groups  $100,000;  FLORIDA: 
Island  resort  magazine  $150,000; 
Central  monthly  $119,900.  Mayo 
Communications,  (813)  971-2061 . 

CURRENT  LIST 
GOTO 
cribb.com 

NEWSPAPER  BROKERS 


Thousands  of  Papers  Sold.... 

We  have  sold  thousands  of  publishing  companies  since  1923 

_ Wease  call  to  discuss  your  options  in  a  sale. 

:  Con lidential  Appraisal  for  Bolitho-Clibb 

;  Estate  ESOP,  Partners  gg  &  Associates 
Bank,  Tax,  Stock,  Assets 


For  a  listing  of 

publications  for  sale,  go  to  406-586-6621 

www.cribb.com  406-586-6774 

John  T.  Cribb  104  E.  Main,  Suite  402,  Bozeman,  MT  59715  emaii: jcribb@imt.net 


Publication  Brokerage  & 
Appraisals  since  192.^ 


NEWSPAPERS  FOR  SALE 


MOVE  TO  TEXAS:  No  state  income 
tax,  and  we  have  newspapers  for  sale. 
Write  for  free  list.  Bill  Berger,  ATN, 
1801  Exposition,  Austin,  TX  78703. 
(512)476-3950 


NEW  MEXICO  -  Small,  but  dominant 
community  weekly  in  famous  Old 
Southwest  town.  $145K  gross;  super 
potential.  Great  opportunity  in  a  great 
year-round  climate. 

CONSTRUaiON  TRADE  -  Super  niche 
magazine  serving  NM's  construction 
industry.  $70K  down  gets  you  into  this 
monthly  and  the  Albuquerque- Santa  Fe 
market.  Contact  Steve  Klinger,  W.B. 
Grimes  Co.,  (505)  524-0122; 

sklinger@zianet.com 


NORTHERN  NEW  ENGLAND  weekly 
newspaper  grossing  $285,000.  Reply 
to  Box  08665,  Editor  &  Publisher. 


PACIFIC  NORTHWEST  MONTHLY 
trade  publication  for  antique  and  coun¬ 
try  stores  in  4  western  states,  leading 
publication  in  strong  Secttle-Portland 
market.  Call  Linda  (360)  736-871 6  or 
E-mail:  oce1ot@localaccess.com 


SOUTHWESTERN  Ohio  monthly  Chris¬ 
tian  tab  sized  newspaper.  Great  niche 
advertising.  $85,O0O  gross  third  year. 
Turnkey  operation  with  support.  Owner 
retiring.  $80,000.  Terms  negotiable. 
Call  Mark  at  (51 3)  743-6397  or  (937) 
439-1640. 


NEWSPAPER  BROKERS 


Leader  in  Sale 
of  Community  K  .  ill 
Newspapers 

Check  our  References 

(214)  265-9300  Ted  Rickenbacher 

Rickenbacher  Media 

6731  Dc.sco  Dr..  Dalla.s.  TX  ~522S 


www.mediainfo.com 
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ANNOUNCEMENTS 

NEWSPAPERS  WANTED 

PUBLICATIONS  FOR  SALE 

TRADE  ASSOCIATIONS 

AMERICAN  PUBLISHING  COMPANY, 
the  community  division  of  Hollinger 
International,  actively  seeks  daily 
newspapers  and  shopping  guides.  All 
inquiries  held  in  strictest  confidence. 

Contact: 

Jerry  Strader,  President 

401  N.  Wabash  Avenue 

1  Chicago,  IL  6061 1 

i  (312)321-2673 

LIBERTY  GROUP  PUBLISHING  is 
aggressively  seeking  newspapers  and 
other  print  publication  acquisitions. 
LGP  is  owner/operator  of  approxi¬ 
mately  150  publications,  including  55 
daily  newspapers.  All  carrespondence 
and  discussions  are  confidential.  Can- 
tact: 

KENNETH  W.  COPE 

Executive  Vice-President 

1 006  W.  Harmony 

Neosho,  MO  64850 
Phone:(417)451-1520 

AMERICAN  ASSOCIATION  of  Inde¬ 
pendent  Newspaper  Distributors  -  an 
organization  for  the  professional.  For 
membership  or  sponsor  info:  (877) 
GO-AAIND,  fax:  (407)  774-6751  or 
write:  926  Great  Pond  Drive,  #1003, 
Altamonte  Springs,  FL  3271 4. 

NEWSPAPERS  WANTED 

IF  YOU  ARE  planning  to  sell  your 
newspaper  through  a  broker,  be  sure 
they  contact  us  as  a  potential  buyer. 
We  are  newspaper  owners  and 
aperators  and  are  interested  in  acquir¬ 
ing  individual  or  groups  ot  dailies  ar 
weeklies  of  any  size,  in  any  region  of 
the  country.  Contact  Eugene  A.  Mace, 
USMedia  Graup,  P.O.  Box  227, 
Crystal  City,  MO  63019. 

Some  like  to  understand  what  they 
believe  in.  Others  like  to  believe  in  what 
they  understand 

Stanislaus  Lee 

EQUIPMENT  & 
SUPPLIES 


CAMERA  &  DARKROOM 

SQUeeze  Lenses 
Herb  Carlbom  -  CK  Optical 
(310)  372-0372 


EQUIPMENT  FOR  SALE 


MAKE  OFFER 

Process  camera  equipment 
Brown  Commodore  Model  24  Camera 
80"  Ascorlux  Pulsed  Xenon  Camera 
light  and  Boxiight  system 
GAM  III  Automatic  Gamma  Control 
Kodalith  Model  324B-N  Film  Processor 
(55"x39") 

Above  equipment  is  being  removed 
from  doily  newspaper.  All  operational 
or  could  be  used  for  replacement  ports. 
Contact  Pot  Jetton,  Durango  Herald, 
P.O.  Drawer  A,  Durango,  CO  81 302. 

MAILROOM 


ALL  MAILROOM  EQUIPMENT 
MULLER  MARTINI 
Stitcher/Trimmers  &  Inserters 
Joe  Scott  &  Associates,  Inc. 

(256)  997-9355/(256)  997-9656  Fox 


MAILROOM  EQUIPMENT 
Stondlee  and  Associates,  Inc. 
(407)  273-5218  Fox  (407)  273-901 1 


Refurbished  odd  on  pockets 
MULLER  AAARTINI  227 
KANSA  320  and  480  AVAILABLE 
Coll  Mid-America  Graphics  at 
(800)  356-4886. 
www.midamericagraphics.com 
E-mail:  dkgeorge@midamerica- 
graphics.com 


_ MAILROOM _ 

MULLER  MODEL  227S  4  into  1  Inserter 
Con  be  seen  operational 
$58,500.  Coll  (501 )  967-3595 


PRE-OWNED  MAILROOM  Equipment 
Bill  Konipe,  ALTA  GRAPHICS,  INC. 
(770)  428-5817  Fox  (770)  590-7267 


NEWSPRINT  FOR  SALE 


30# -28# -25#-  ALL  SIZES 
BEHRENS  INTERNATIONAL  -  N.B.  CA 
(949)  644-2661 ,  Fox  (949)  644-0283 


_ PRESSES _ 

6  UNIT  COLOR  King  Press  with  4  roll 
stands  and  Heavy  Duty  folder.  30HP 
Drive  and  Motor.  Excellent  condition. 
Ed  Wozney  or  Kyle  Osteen  (803)  775- 
6331. 


HARRIS  (V-15A)  JF-7  Folder  with 
upper  Former  and  Decking.  30-HP 
Drive  and  Motor.  Excellent  for  creating 
2-section  newspapers.  Coll  (309)  691- 
8511. 


METRO,  URBANITE,  COMMUNITY, 
SC,  SSC,  MAN  4/2  presses.  AL  TABER 
(770)  552-1528  Fox  (770)  552-2669 


6  UNIT  GOSS  Urbanite  800  series 
press,  22  3/4"  cut-off,  two  folders. 
One  folder  equipped  with  Quarter 
folder.  Second  folder  equipped  with 
upper  former,  275  H.P.  motors  and 
drives.  Complete  press  with  rollstonds. 
Currently  printing  very  good  quality. 
Con  be  seen  running.  Available  now. 
Please  call  (360)  629-9170.  All 
messages  returned.  $385,0(X). 


_ PRESSES 

8  UNIT  HARRIS  V-1 5D  Press,  22  3/4" 
cut-off  1981,  Brush  Damping,  3  units 
equipped  with  running  circumferential 
register.  One  JF-25  folder  equipped 
with  upper  former  and  Quarter  folder. 
Complete  press  with  8  position 
rollstonds.  75  H  P.  motor  and  drive. 
Currently  printing  very  good  quality. 
Can  be  seen  running.  Available  now. 
Please  call  (360)  629-9170.  All 
messages  returned.  $275,000. _ 

DQNT  SELL  YOUR  PRESS 
Until  You  Contact 

Newman  International  Web  Press  Sale 

“Worldwide  Marketing  of  Commercial 
Web  and  Newspaper  Web  Presses” 

PRESSES  WANTED:  HARRIS  V25  V22 
VI 5A  VI 5D  or  845,  KING  Process 
Color  or  Daily;  GOSS  Community 
Urbanite  Metro;  SOLNA  D30  C96 

Tel:  (91 3)  648-2000 

_ Fax:  (913)648-7750 _ 


OFFERED  FOR  SALE: 

8-unit  Goss  Urbanite  U-700/1000 
series  press  (4  floor  units,  3  stacked) 
with  3-color  unit;  folder,  upper  former, 
and  press  drives.  (941 )  561  -6401 . 

Inter-Continental  Graphics,  Inc. 


PRESSES 


WWW.itdandnews.COM 


_ PRESSES _ 

PRESSES 

Goss  3:2  Folders  23  9/10",  22  3/4", 

22",  21  1/2",  21" 

New  or  Rebuild  Goss  R.T.P.  42"  +  45" 

Goss  Y  columns  all  sizes 

Gass  Metro  Units 

Harris  1 650  folder  22  3/4" 

Northeast  Industries,  Inc. 

Tel:  (800)  821 -6257 
Fax:  (213)  256-7607 

WANTED  TO  BUY 

IMMEDIATE  NEED  FOR  MULLER 
MARTINI  INSERTERS  227E  &  227S 
WILL  PAY  TOP  DOLLAR 
Call  Chris  George  (800)  356-4886  or 
Fax  (81 6)  887-2762. 
www.midamericagraphics.cam 
E-mail:  dkgeorge@midamerica- 
graphics.com 


LOOKING  FOR  used  linographic- 
recorder  500/ 530  or  560.  If  you  have 
ane  far  sale  -  call  Gene  Stepp  at  (814) 
736-9666  or  fax  information  to  (814) 
736-9012. 


WANTED  DEAD  OR  ALIVE 
Muller  Martini/Harris 
Inserters  &  Stitcher/Trimmers 
All  Mailroom  Equipment 
Joe  Scott  &  Associates,  Inc. 

(256)  997-9355/(256)  997-9656  Fax 


WANTED,  1 0  to  20  station  telemarket¬ 
ing  auta-dial  system.  Please  call 
MikeKapp  (760)  806-1770 


WANTED:  Presses  -  Inserters 
Call:  Bill  Kanipe  ar  Al  Taber 
ALTA  Graphics  Inc. 

(770)  428-581 7  Fax  (770)  590-7267 


INDUSTRY 

SERVICES 


CIRCULATION  SERVICES 

1  ANSWER 

METRO  NEWS  SERVICE,  INC. 
Nationwide  TELEMARKCTING 
Horace  Southward 
(800)950-8475 
E-mail:  mnsl@metro-news.com 
www.metro-news.com 


CIRCULATION  SERVICES 

#1  ALTERNATIVE  THAT  WORKS 
CIRCULATION  DEVELOPMENT,  INC. 
Newspaper  Telemarketing  Specialists 
(800)  247-2338 
www.circulatian.net 


CIRCULATION  MARKETING  GROUP 
Specializing  in  on-site  and  long 
distance  telemarketing  since  1 989. 
Call  Cherry  Coleman  (912)  336-2700 


NEWSPAPER  EXECUTIVE  SEARCH  NEWSPAPER  EXECUTIVE  SEARCH 


Kstablished  1975 

“Executive  search,  recruitment  and 

'igl 

placement  services. ..to  fit  your  needs.” 

Haas/Watkins  &  Associates 

713-977-8955  Fax  713-334-4180 

e-mail:  rhaasfarhaas.com 

Run  Haas  | 

CIRCULATION  SERVICES 

BLENKARN  TELEAAARKETING 

•  Auta  pay  experts 

•  Autamatic  Bank/ 

Credit  Card  Transactions 

Joseph  Skaff  (800)  21 8-6731 


CIRCULATION  SERVICES,  INC. 

20%  PAID  Telemarketing  Guaranteed 
Comprehensive  Verification  Reports 
Consumer  Surveys  with  Logic  Q&A 
Specific  and  Non-Pub  Databases 
Highest  Quality  at  Lower  Rates 
Andrew  Orr  (888)  343-0470 


CIRCULATION  SERVICES 


HEADLINE  PROMOTIONS,  INC. 

TELEMARKETING  SERVICES 

NEW  START  GENERATION 
STOP  SAVER  PROGRAMS 
VERIFICATION  CALLING 

Our  programs  are  tailared  to  meet 
your  circulation  needs. 

Every  subscription  guaranteed. 

RATES  BASED  ON  RESULTS 

Dennis  McQuillan 
(800)  260-9823 


JOHN  A.  BURKE 
New  Yark/New  Jersey 

•  Crew  Sales/Training 

•  Telemarketing 

•  Street/Store  Merchandising 

Phone/Fax  (51 6)  588-2735 


PRO  STARTS 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 
TOM  ZGONC  (800)  776-6397 
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INDUSTRY 

SERVICES 


CIRCULATION  SERVICES 

LEVIS  NATIONAL,  INC. 
Guaranteed  Quality  Telemarketing 
Our  30th  Year 
(800)  357-1008 


RETENTION  TRAINING  SEMINARS 
STOPBUSTERS  •  STOPBUSTERS  PLUS 
BREAK  THRU  SERVICE 
Circulatian  experts  since  1 983 
Alice  Kemper,  Michelle  Barton 
Jacqui  Tezyk,  Denise  Zagnoli 
(800)  671-1230  mpbar1on@aol.com 


SPEaRUM  MARKETING  SERVICES 

A  teleservices  solution  For 

•  Cold-call  projects 

•  Stop-saver  projects 

•  Up-grade  projects 

•  NIE  fund  raising 

Coll  Doug  Reese  at  (800)  972-6778 

S&H  TELESALES  -  New  Starts  &  Circula¬ 
tion  Development.  Experienced  Phone 
Professionals  with  references.  NO  JOB 
TOO  SMALL.  Phone  (877)  771  -NEWS 


COMPUTER  SOFTWARE 

SOFTWARE  for  AR,  classifieds,  sched¬ 
uling  &  circulation.  Fake  Brains, 

Tel:  (303)791-3301 
http://www.fakebrains.com 

OPERATIONS  CONSULTANTS 

FACILITIES/PRESS/OPERATIONS 
Small/Medium/Large  Newspapers 
Telephone  (727)  586-3509 
Walt  Hempton,  Consultant 
Print  Media  &  Graphics 

PRESSROOM  SERVICES 

DO  YOU  NEED  HELP  ON  YOUR 
ELEaRICAL  DRIVE  SYSTEM? 

MASTHEAD  can  provide:  New  or  used 
drive  motors  and  consoles  for  single  or 
double  width  presses.  Also:  Parallel 
drives,  horsepower  upgrades  or  new 
AC  Drive  Conversions. 

MASTHEAD  INTERNATIONAL 
(800)  545-6908,  24  hr.  line 
(505)  842-1357 
P.O.Box  1952 
Albuquerque,  NM  871 03 


PRESSROOM  SERVICES 


PRESSROOM  CLEANING  PROBLEMS? 
Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  lod- 
derwoys?  Dirty  air  handling  systems, 
duct  work? 

Doily  Service  Contracts 
One  Time  Service 
Aa  WORK  DONE  TO  YOUR 
COMPLETE  SATISFAaiON! 

30  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)  657-2 1 1 0 


SPORTS  MARKETING 


ARE  YOU  MISSING  OUT  ON 
SPORTS  MARKETING  DOLLARS? 
Turn  your  sports  sponsorships  into 
money  mokersll 

Contact  TEAM  MEDIA  (602)  893-0616 
or  E-mail:  TR023@aol.com 


_ TRAINING _ 

PREPRESS  AND  WEB  PRESS  training 
for  single  or  double  width  newspapers. 
Consulting  and  equipment  repair. 
Newspaper  Production  &  Research 
Center  (405)  524-7774 


_ TRAINING _ 

ADVERTISING  SALES  TRAINING 

Proven  results  in  increasing  od  volume, 
new  contracts,  od  count,  reductions  in 
errors  and  customer  retention.  We 
build  teams  that  get  results! 

Coll  ProMox  Training 
&  Consulting,  Inc. 

(800)  898-0444 


The  communication 
link  of  the 
newspaper 
industry  every 
week  since  1884. 


For  Business  Card  advertising, 
call  (212)  675-4380, 
ext.  171,  173 
Contract  rates  available 


Schedu 
November  7  • 


le  on: 

December  5 
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HELP  WANTED 


_ ACADEMIC _ 

ASSISTANT  PROFESSOR,  tenure-track, 
beginning  August  1999.  Duties  include 
teaching  courses  in  new  media  (e.g. 
online  journalism,  Web  site  design) 
and  a  conceptual  area  (communication 
policy  preferred,  other  areas  con¬ 
sidered).  Strong  journalism  back¬ 
ground  required;  minimum  two  years 
in  new  media.  Graduate  degree 
required,  Ph.D.  preferred.  Screening 
begins  November  15,  1998.  Send  let¬ 
ter,  resume,  professional  work  samples 
or  URL  showing  Web  site  development, 
three  letters  of  recommendation  to  John 
Erickson,  Chair,  Faculty  Search  Com¬ 
mittee,  School  of  Journalism  and  Mass 
Communication,  THE  UNIVERSITY  OF 
IOWA,  Iowa  City,  lA  52242.  The  Uni¬ 
versity  of  Iowa  is  an  affirmative  action/ 
equal  opportunity  employer.  Women 
and  minorities  are  encouraged  to 

apply _ 

THE  AMERICAN  UNIVERSITY  IN 
CAIRO.  Two  faculty  openings  in  the 
Department  of  Journalism  and  Mass 
Communication: 

ADVERTISING  AND 
PUBLIC  RELATIONS,  Job  #1  -JR 
Teach  primarily  beginning  and 
advanced  advertising  and  public  rela¬ 
tions  courses.  Ph  D.  degree  plus  pro¬ 
fessional  experience  or  M.A.  degree 
plus  substantial  professional  experi¬ 
ence  required. 

DESIGN  AND  EDITING,  Job  #2-JR 
Teach  primarily  news  publication  and 
web  page  design  and  editing.  M.A., 
M.F.A.,  or  Ph  D.  required.  Ability  to 
work  in  QuarkXPress  or  Pagemaker, 
Photoshop  and  Digital  Imaging.  Pho¬ 
tography  experience  helpful.  Includes 
opportunity  to  work  in  other  areas  of 
communication  depending  on  back¬ 
ground. 

For  both  positions,  university  teaching 
experience  required,  foreign  university 
experience  desirable,  and  under¬ 
graduate  degree  must  be  from  an 
American  college  or  university.  Two- 
yeor  appointments  (renewable)  begin 
September  1999.  Teaching  load  is 
three  courses  per  semester,  and  English 
is  the  language  of  instruction.  Rank 
and  salary  are  based  on  qualifications 
and  experience.  For  expatriates,  hous¬ 
ing,  round-trip  air  travel  to  Egypt,  plus 
schooling  for  up  to  two  children  are 
included.  In  view  of  AUC's  protocol 
agreement  with  the  Egyptian  Gov¬ 
ernment  which  requires  specific  pro¬ 
portions  of  Egyptian,  U.S.,  and  third- 
country  citizen  faculty,  at  this  time  pre¬ 
ference  will  be  given  to  qualified  appli¬ 
cants  who  are  U.S.  citizens.  Mail  letter 
of  application  specifying  job  number 
with  curriculum  vitae  to  Dr.  Earl  Sul¬ 
livan,  Acting  Provost,  The  American 
University  in  Cairo,  420  Fifth  Avenue, 
3rd  Floor-EP,  New  York,  NY  10018- 
2729,  before  December  1,  1998.  The 
American  University  in  Cairo  is  an 
Equal  Opportunity  Employer. 

ADMINISTRATIVE 

LOOKING  FOR  “Idealistic",  "Global", 
weekly-daily  trained  person,  to  take 
over  a  vital,  old,  big  city  quarterly.  Box 
08674,  Editor  &  Punisher. 


ADMINISTRATIVE _ 

CHALLENGING  PUBLISHER  position  i 
open  for  small  west  Texas  daily.  Com¬ 
pensation  $42K  plus  bonus  and  bene¬ 
fits.  If  interested  contact  Ned  Cantwell, 

1  c/o  Pecos  Enterprise,  P.O.  Box  2057, 
Pecos,  TX  79772-3211. 

Call  (505)  885-5897  or 
E-mail:  cantwell@caverns.com 


GENERAL  MANAGER 

Metropolitan  newspaper  in  the  Nation's 
I  Capital  seeks  a  motivated  General 
‘  Manager  to  lead  its  business  operations 
1  to  new  levels  of  success.  Newspaper  GM 
experience  with  a  proven  track  record  in 
circulation  and  advertising  development 
a  must.  Send  your  resume  to  Human 
Resources  Director,  The  Washington 
'  Times,  3600  New  York  Avenue,  NE, 
Washington,  DC  20002. 

ADVERTISING 

ADVERTISING  DIRECTOR 

We  are  seeking  to  fill  the  top  job  in  the 
advertising  department  of  the  flagship 
newspaper  of  one  of  the  nation's 
larger  publicly  traded  companies. 

As  Advertising  Director,  you  would  be 
expected  to  achieve  company  goals  in 
all  areas  including  retail,  preprints, 
classified,  national,  co-op,  audiotext 
and  our  website.  Additionally,  you 
would  lead  the  advertising  department 
managers  for  two  weekly  groups  of 
newspapers.  Overall,  there  are  over 
120  employees  in  the  advertising 
division. 

!  The  successful  candidate  will  be  able  to 
:  coach  our  sales  managers  and  account 
executives  on  a  daily  basis  through 
training  and  face  to  face  calls  on 
advertisers  of  all  types.  Your  attention 
to  detail  will  be  critical  to  your  success. 

Please  send  your  resume  with  cover  let¬ 
ter  to  Box  08668,  Editor  &  Publisher. 


ACADEMIC 


_ ADVERTISING _ 

ADVERTISING  MANAGER 

Zone  9  newspaper  (35,000  plus 
circulation)  is  seeking  a  dynamic, 

I  results  oriented  advertising  manager  to 
I  direct  its'  local  advertising  sales  group. 

)  We  are  looking  for  an  individual  who 
has  the  innovative  and  creative  skills  to 
lead  our  sales  team  in  building  a 
i  strong  and  solid  local  account  base  in 
a  very  competitive  market.  A  back¬ 
ground  of  results  oriented  achievement 
!  and  success  is  a  necessity.  Strong 
;  administrative  and  coachinq/training 
j  skills  are  a  must.  We  need  the  type  of 
j  individual  who  can  meet  the  challenge 
and  enjoy  the  rewards  of  an  uncapped 
income  opportunity.  This  is  one  of  the 
i  most  exciting  opportunities  in  the 
newspaper  industry  today,  in  one  of 
the  most  exciting  markets  in  the  coun¬ 
try.  Send  a  cover  letter,  resume,  and 
sales  history  to: 

Box  08661 ,  Editor  &  Publisher 
EOE 

We  are  a  drug  free  workplace 


ADVERTISING  SALES  MANAGER 
Earn  SlOOK  guaranteed  first  year! 

j  Growing  suburban  publisher  in  very  cam- 
petitive  New  York  market,  will  pay  top 
dollar  for  a  sales  star  with  lots  of 
energy  and  a  winning  track  record  to 
lead  our  sales  team.  You  must  be 
1  strong  motivator  and  creative  promoter 
who  can  hire,  train,  and  sell  major 
accounts  in  a  competitive  marketplace. 

I  Send  resume  and  salary  history  to  Box 
'  08656,  Editor  &  Publisher. 


CLASSIFIED  ADVERTISING 
Leading  trade  magazine  seeks  sales 
and  customer  service  professional.  Sell 
print  and  online  classified  ads.  Full 
time  position.  Demonstrate  writing,  com- 
I  puter  skills  and  an  interest  in  pub¬ 
lishing  or  advertising  career.  Send 
resume  to: 

E.  Long,  Editor  &  Publisher  Co. 

Fax:212-929-1259 
or  email:  eileenl@mediainfo.com 
No  phone  calls 


ACADEMIC 


_ ADVERTISING _ 

ADVERTISING  DIRECTOR/DIREOGR 
OF  MARKET  DEVELOPMENT 

Sun  Publications,  headquartered  in 
brand-new  offices  in  Naperville,  Illinois, 
is  seeking  an  experienced  newspaper 
professional  to  direct  its  advertising  and 
market  development  initiatives.  Our 
group  of  1 4  weekly  newspapers,  with  a 
new  and  nationally  recognized  concept  in 
community  journalism,  serve  more  than 
230,0(X)  households  in  some  of  the  fastest 
growing  counties  and  cities  in  the  nation, 
all  located  in  metro  Chicagoland.  Our 
work  is  cut  out  for  us:  We  plan  to 
expand  distribution  with  more  new 
publications  to  400,000  households  by 
Year  2001 .  We  know  the  value  of  our 
markets,  and  we  need  a  top-notch, 
innovative  marketer  to  help  realize  the 
revenue  potential  of  the  marketplace. 

Are  you  ready  to 
step  up  to  the  challenge? 

Sun  Publications  is  a  subsidiary  of 
Copley  Chicago  Newspapers,  pub¬ 
lisher  of  four  award-winning  dailies 
and  three  shopper  publications  in  addi¬ 
tion  to  our  community  weeklies  in 
northern  Illinois.  Company-wide  circula¬ 
tion  and  distribution  is  fast  growing. 
Over  600,000  households  in  northern 
Illinois  receive  a  Copley  publication  at 
least  once  weekly. 

Our  position  is  responsible  for  manag¬ 
ing  regional  sales  staffs,  setting  goals, 
monitoring  performance  and  budget¬ 
ing  for  success.  As  a  viable  candidate, 
you  will  have  a  strong  marketing  and 
advertising  sales  management  back¬ 
ground,  and,  by  nature,  aggressive  in 
securing  revenue  growth  via  new  busi¬ 
ness  development.  We  well-resource 
this  position  with  superior  community 
news  products;  qualified  sales,  creative 
and  support  staff;  essential  research 
and  marketing  support;  and  the  respect 
and  recognition  that  you  would  expect 
as  a  Senior  manager  in  a  progressive 
company. 

Here's  what  we're 
looking  for  in  a  candidate: 

Minimum  B.S.  or  B.A.  degree  in  a 
related  field  plus  5  years  experience  in 
newspaper  advertising  sales  manage¬ 
ment.  Experience  in  a  competitive 
marketplace  where  a  successful  track 
record  of  achievement  can  be  proven 
will  be  a  BIG  plus  on  your  resume. 

Here's  what  we  offer: 

A  market-competitive  salary /commission 
program  in  the  $65  -  $85K  range;  a 
complete  benefit  package;  401  (k);  an 
attractive  work  environment  of  dedicated 
I  visionaries;  and  resources  and  direction 
ample  to  succeed  in  the  job. 

:  To  apply,  please  fax  or  mail  your 
resume  with  cover  letter  indicating  your 
interest  to: 

I  Sun  Publications/ 

Copley  Chicago  Newspapers 
Attention:  Patty  Stephens 
Human  Resources  Manager 
P.O.  Box  269 

Naperville,  IL  60566-0269 
!  Fax:(630)416-5166 


The  Brigham  Young  University  Department  of  Communications  is 
conducting  searches  for  six  tenure  track  positions.  Rank  and  salary 
will  be  commensurate  with  academic  credentials,  qualifications  and 
experience.  Both  professional  and  teaching  experience  is  desirable, 
i  Positions  include  international  media  studies,  public  relations,  adver¬ 
tising,  broadcast  journalism,  print  and  magazine  Journalism,  and  core 
communication.  The  department  is  a  mass  communication  department 
,  and  successful  candidates  would  likely  also  teach  in  the  areas  of  mass 
I  media,  communication  and  society,  research,  writing,  or  ethics. 
Interested  parties  should  view  position  descriptions  on  the  Internet  at 
(http://comms.byu.edu)  or  request  position  descriptions  from  Bobeta 
I  Powell  at  E-5()9  HFAC.  BYU.  Provo,  UT  84602,  or  by  calling  (801 ) 
378-2997  or  by  E-mailing  bobeta_powell@byu.edu. 

Adherence  to  high  standards  of  ethical  conduct  and  to  rules  of  behav¬ 
ior  of  the  sponsoring  institution,  the  Church  of  Jesus  Christ  of  Latter- 
day  Saints,  is  required.  Women  and  minorities  are  encouraged  to  apply. 
'  Brigham  Young  University  is  an  Equal  Opportunity  Employer. 
Preference  is  given  to  EDS  applicants. 
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HELP  WANTED 


_ ADVERTISING _ 

ADVERTISING  SALES  MANAGER 

We  have  an  immediate  need  for  an  i 
advertising  manager  to  direct  the  j 
efforts  of  an  experienced  group  of  out-  i 
side  salespersons  for  Soundings  -  The 
Nation's  Boating  Newspaper,  and  ! 
Soundings  Trade  Only.  You  will  work 
closely  with  the  advertising  director  to 
identify  sales  opportunities  and  to  i 
research,  design,  and  develop  sales 
projects  to  capitalize  on  those  oppor¬ 
tunities.  Must  be  able  to  hire,  train  and 
help  direct  the  activities  of  a  staff  of 
sales  representatives  based  throughout 
the  United  States,  who  sell  a  wide 
array  of  advertisers.  The  jab  requires 
the  ability  to  meet  sales  goals  and 
manage  within  a  defined  expense 
budget.  Must  have  sales  management 
experience,  a  proven  track  record  in 
sales,  and  a  passion  for  selling. 

We  are  located  in  Essex,  CT,  on  the 
New  England  coast,  midway  between  | 
New  York  and  Baston.  This  is  a  great 
opportunity  for  someone  who  enjoys 
the  challenges  of  management  and  is  [ 
eager  to  put  their  talent  and  energies 
to  work  helping  our  publications  grow. 
Fax  or  mail  your  resume  to  Glenn  C. 
Mallory,  advertising  director.  Sound¬ 
ings  Publications  L.L.C.,  35  Pratt  Street, 
Essex,  CT  06426.  Fax:  (860)  767-  i 
1048.  No  phane  calls. 

CLASSIFIED  ADVERTISING  MANAGER 

The  Sarasota  Herald-Tribune,  the 
largest  daily  in  the  New  York  Times 
Regional  Newspaper  Group,  seeks 
an  aggressive,  results-oriented  prafes- 
sianal  to  manage  and  direct  its  Class¬ 
ified  Advertising  Department.  The  qual¬ 
ified  candidate  will  have  a  minimum 
af  five  years  newspaper  sales  man¬ 
agement  experience  in  both  outside  and 
telemarketing  areas,  excellent  moti¬ 
vational  skills,  and  a  history  of  ou¬ 
tstanding  results. 

We  offer  a  very  lucrative  compensation 
and  benefits  package  to  include  an 
MBO  Banus  Program,  401  (k)  plan. 
Pension,  Stock  Purchase  Plan,  and  a 
camprehensive  majar  medical/health 
program. 

Only  qualified  candidates  should  sub¬ 
mit  a  cover  letter  and  a  detailed 
resume,  including  salary  history  and 
references  to: 

MARKETING  DIREaOR 

Box  08664,  Editor  &  Publisher. 

NO  PHONE  CALLS,  PLEASE! ! ! 

MAKE  YOUR  classified  ad  Stand  Out 
by  adding  Calar  Contact  E&P's 
Classfied  Department  far  rates  and 
optians. 

(212)675-4380 
Eileen  Long,  xl  70 
eileenl@mediainfo.com 
Hazel  Preuss,  xl  71 
hazelp@mediainfo.com 
Matt  Wilcox,  xl  73 
mattw@mediainfo.com 


_ ADVERTISING _ 

CLASSIFIED  ADVERTISING 
AUTOMOTIVE  SALES  MANAGER 

Cox  Ohio  Publishing,  a  progressive, 
innovative  newspaper  group,  has  an 
opportunity  for  an  energetic  and 
enthusiastic  advertising  professional  to 
join  their  Classified  Management 
Team.  This  position  reports  directly  to 
the  Classified  Advertising  Manager. 

This  position  requires  a  strong  back¬ 
ground  in  advertising  sales,  history  of 
increasing  ad  revenues  in  a  com¬ 
petitive  market,  proven  management 
ability  in  mativating  and  developing  an 
experienced  sales  staff,  and  strang 
leadership  skills  among  other  category 
managers  in  the  Classified  department. 
The  ideal  candidate  will  have  a  news¬ 
paper  background  with  general 
knowledge  of  classified  advertising 
and  a  specific  knawledge  of  the 
automotive  category.  Excellent  salary, 
bonus,  and  benefits  package. 

Please  send  resume,  references,  and 
salary  history  to: 

Tim  Anderson 
Cox  Ohio  Publishing 
45  South  Ludlow 
Dayton,  OH  45402 


CLASSIFIED  ADVERTISING  MANAGER 

Seeking  experienced,  professional 
newspaper  advertising  manager  to 
lead  our  Classified  department.  Ideal 
candidate  must  possess  excellent 
interpersonal  and  communication  skills, 
and  ability  to  lead  through  positive 
motivation.  This  goal-driven,  strategic 
thinker  will  be  responsible  for  increas¬ 
ing  existing  business,  and  must  have 
experience  with  a  diverse  product  line 
to  maximize  company  revenue  and 
customer  response.  Must  have  vision, 
understanding  and  depth  af  knowledge 
to  grow  our  online  product.  Proven 
track  record  in  sales  and  management 
required.  Prefer  college  degree  and  10 
years  management  experience.  Excellent 
compensation  and  benefits  package. 
EOE,  background  check  and  pre-employ¬ 
ment  drug  test  required.  Please  send 
resume  and  salary  history  to: 

Austin  American-Statesman 
Attn:  Human  Resources 
P.O.Box  670 
Austin,  TX  78767 
Fax  to  (51 2)  445-3883  OR 
Email:  aa-sjobs@statesman.com 


CLASSIFIED  ADVERTISING  MANAGER 

Zone  9  newspaper  is  seeking  a 
dynamic  Classified  Advertising  Man¬ 
ager  wha  can  grow  classified  business 
in-print  and  on-line,  in  a  growing 
market.  The  ideal  candidate  will 
possess  experience  motivating  and 
challenging  a  team  af  sales  pro¬ 
fessionals  and  executing  initiatives  to 
grow  top  line  revenue.  Must  have 
excellent  vertral  and  written  communi¬ 
cation  skills,  familiarity  with  budget 
and  market  analysis  and  computer 
skills  a  must.  Reply  to  Box  08670, 
Editor  &  Publisher. 


_ ADVERTISING _ 

CLASSIFIED  CONTRAa  SALES 
MANAGER  (REAL  ESTATE) 

The  San  Diego  Union-Tribune,  San 
I  Diego's  largest  metropolitan  newspa- 
I  per,  is  seeking  an  experienced  pro¬ 
fessional  to  join  our  classified  advertis¬ 
ing  team. 

As  the  Sales  Manager  for  New  Homes 
i  and  the  Rentals  Sales  Groups,  you  will 
I  manage  all  activities  associated  with 
;  the  Real  Estate  category  and  achieve 
'  the  goals  and  objectives  set  forth  in  the 
^  Advertising  departments  operating 
plan.  You  will  continually  seek  and 
capitalize  on  business  opportunities 
through  relationship  building  and  new 
product  and  service  development.  In 
1  addition,  your  responsibilities  will 
extend  to  helping  build  and  support  a 
1  culture  of  open  communication  and 
trust  within  the  Classified  Department 
'  and  with  other  departments  of  the 
,  Union-Tribune  and  with  our  customers. 
Successful  candidates  will  have  5-*- 
years'  experience  and  understanding 
!  of  the  newspaper  advertising  business, 
outside  sales  and  supervisory  back¬ 
ground.  Excellent  communications  skills 
necessary. 

Please  send  resume  and  salary  history 
to: 

The  San  Diego  Union-Tribune 
^  Human  Resources  Department 
Job70-98/KK 
P.O.Box  120191 

I  San  Diego,  CA  921 12-01 91 

I  An  Equal  Opportunity  Employer 
www.uniontrib.com 


MEDIANEWS  GROUP,  INC.,  the  7th 
I  largest  newspaper  company  in  the 
I  U.S.,  is  seeking  a  National  Advertising 
Account  Executive  to  represent  38 
,  daily  newspapers  across  the  United 
States. 

The  Account  Executive  will  Lae  based  in 
either  Dallas,  Chicago,  or  Detroit  and 
will  call  on  various  industries  in  their 
region,  to  sell  newspaper  advertising. 
Some  travel  is  required. 

The  successful  applicant  will  be  self- 
motivated,  able  to  work  independently, 
and  be  goal  oriented.  Must  have 
strong  communication  and  pre¬ 
sentation  skills  along  with  excellent 
attention  to  detail  and  follow-through. 
Sales  experience  a  plus.  Compensation 
includes  salary  plus  quarterly  and 
annual  Lx>nuses  along  with  an  excellent 
IjeneRt  package. 

Qualified  individuals  should  send  their 
resumes,  with  salary  history  and 
requirements  to: 

MediaNews  Group  Inc. 

Attn:  VP,  Sales  &  Marketing 
1 560  Broadway,  Suite  1 450 
Denver,  CO  80202 

Or  Fax  to  (303)  894-9327 
NO  PHONE  CALLS  OR  AGENCIES 

MediaNews  Group  is 
An  Equal  Opportunity  Employer 


_ ADVERTISING _ 

I  DISPLAY  MANAGER  needed  for  fast 
grawing  PM  daily,  9  weekly  and  one 
TMC  in  the  best  Indianapolis  suburbs, 
i  We  need  an  experienced  leader  to 
work  with  10  outside  reps  in  the  field 
j  on  a  daily  basis.  We  offer  tremendous 
I  growth  opportunities  and  outstanding 
benefits  since  we're  port  of  Central 
1  Newspapers.  Call  Jay  Fredrickson  at 
j  (3 17)  598-6300 today!!! 


RETAIL  ADVERTISING  MANAGER 

The  Missoulian  seeks  an  advertising 
manager  who  is  an  aggressive, 
innovative  achiever  and  leads  by  exam¬ 
ple. 

i  Responsibilities  include  all  retail, 
national  and  direct  marketing  advertis¬ 
ing.  Your  experience  and  ability  to 
plan  and  praject  marketing  strategies 
that  meet  changing  market  conditions 
and  increase  market  share  are  a  must. 

Prefer  a  college  degree  with  emphasis 
1  in  marketing/advertising,  or  equivalent 
in  experience. 

The  ideal  candidate  will  possess  prov¬ 
en  leadership  skills  in  problem-solv- 
;  ing,  critical  thinking,  with  a  strong 
emphasis  in  team  building  and 
coaching. 

I  This  is  a  great  opportunity  to  excel  for 
i  those  candidates  with  a  successful 
record  in  sales  management.  Please  sub¬ 
mit  a  resume  and  letter  detailing  how 
your  background  demonstrates  yau 
i  hove  the  skills  required  to: 

Bobbie  Engelstad,  HR  Manager 
Missoulian 
P.O.Box  8029 
Missoula,  MT  59807 

Deadline:  November  6, 1 998  5  p.m. 


THE  ARIZONA  DAILY  SUN,  a  7  day 
daily  located  in  beautiful  Flagstaff, 
Arizona  has  an  opening  for  Director  of 
Sales  and  Marketing.  The  ideal  candi¬ 
date  will  have  a  proven  record  of  suc¬ 
cessful  revenue  generation,  sales  staff 
motivation  and  building  customer  rela¬ 
tionships.  Must  have  experience  in 
budgeting,  developing  new  products 
(including  Internet)  and  create  short 
and  long  term  strategic  plans.  We're  a 
Pulitzer  Community  Newspaper  in  a 
growth  market,  with  a  brand  new  build¬ 
ing  and  state  of  the  art  technalogy. 

We  offer  competitive  compensation 
and  benefits  package,  including  MBO 
bonus  program,  401  (k)  and  a  compre¬ 
hensive  major  medical/health  pro¬ 
gram. 

Only  qualified  candidates  need  apply. 
Please  send  cover  letter  and  detailed 
resume,  including  salary  history  and 
references  to  Roy  Callaway,  publisher, 
P.O.  Box  1 849,  Flagstaff,  AZ  86002. 

FAX  your  ad  to 
212  #929  ♦1259 
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HELP  WANTED 


_ ADVERTISING _ 

RECRUITMENT 
ADVERTISING  MANAGER 

The  St.  Paul  Pioneer  Press  has  a  | 
dynamic  career  opportunity  for  a  j 
Recruitment  Sales  Manager  in  our 
classified  advertising  department.  ^ 

The  successful  candidate  will  be  a  I 
highly  motivated,  self-directed  pro-  ! 
fessional  with  three-plus  years  of  sue-  ! 
cessful  sales  experience,  preferably  in  ! 
the  marketing,  advertising,  human  l 
resources  or  communications  industry,  i 
Strong  interpersonal  skills  and  proven  ' 
supervisory  experience  are  required,  j 
along  with  a  college  degree  and  strong  ' 
PC  skills. 

The  Pioneer  Press,  a  Knight  Ridder  ! 
newspaper,  offers  excellent  salary  and 
benefits  in  a  competitive,  rewarding 
sales  environment.  For  immediate  con-  I 
sideration,  please  send  your  resume  in 
confidence  to: 

Employee  Relations 
Saint  Paul  Pioneer  Press 
345  Cedar  Street 
St.  Paul,  MN  55101 
E-mail  to:  drooney@pioneerpress.com 

RETAIL  ADVERTISING  MANAGER 


The  Olympian,  a  Gannett  newspaper, 
in  Olympia,  WA,  seeks  an  experi¬ 
enced,  aggressive,  goal-oriented  ad¬ 
vertising  professional  to  serve  as 
Retail  Advertising  Manager.  This  posi- 
tian  is  responsible  for  planning  and 
implementing  sales  strategies  to  max¬ 
imize  advertising  revenue.  Responsi¬ 
bilities  include  managing  a  sales  staff  of 
1 1 .  Ability  to  strategically  plan  and  create 
sales  programs  ta  inspire  new  business 
growth,  expand  and  grow  the  customer 
base  and  increase  market  share  a  must. 
Candidates  must  have  strong  marketing 
aptitude,  the  ability  to  motivate,  possess 
analytical,  organizational  and  excellent 
communication  skills  with  previous  news¬ 
paper  management  experience.  Send  a 
letter  of  application,  resume  ond  salary 
history  to  The  Olympian,  Human  Re¬ 
sources,  P.O.  Box  407,  Olympia,  'A/A 
98507.  An  Equal  Opportunity  Employer. 


ART/EDITORIAL 


CIRCULATION 


CIRCULATION 


NEM/,  NATIONAL  High  School  student 
newspaper  is  looking  for  artists,  car¬ 
toonists,  photographers,  and  writers 
that  will  knock-our-socks-offi  Work  will 
be  on  a  Freelance  basis  with  future  full¬ 
time  potentiality.  Artists:  Excite  us  with 
a  “phat”  Logo  and  Front  Page.  Car¬ 
toonists  &  Photographers:  Show  us 
your  best!  Writers:  Let's  see  the  excit¬ 
ing  “inside”  articles  you've  written!  ALL 
WORK  MUST  BE  GEARED  TOWARDS 
THE  14-18-YEAR-OLD  MARKET!!  We 
will  choose  based  on  quality  of  work  sub¬ 
mitted.  Contact  Editor  Barry  Seidman 
at  (732)  388-8813. 


ART/GRAPHICS 


ART  AND  PRODUCTION  COORDINA¬ 
TOR  for  monthly  4-Color  magazine  and 
equine  registry.  Oversee  graphics,  design 
and  production  of  magazine  and 
promotional  projects  for  association. 
Degree  in  graphic  design  required  with  2- 
3  years  print  production  experience 
preferred.  Must  be  familiar  with 
QuarkXPress,  Illustrator,  Photoshop  and 
Microsoft  Office  packages  on  Macintosh 
platform.  Cultivate  and  maintain  rela¬ 
tionships  with  new  and  existing  ven¬ 
dors  for  printed  projects.  Negotiate 
printing,  prepress  and  paper  contracts 
and  arrangements.  Spreadsheet  and 
budget  analysis  helpful.  Send  resume 
by  November  6  to  Cathy  Pedros,  human 
resource  director,  5070  Highway  8 
West,  Moscow,  ID  83843  or  E-mail: 
rhirzel@appaloosa.com 


CIRCULATION 


CIRCULATION  MANAGER 
The  Sentinel,  a  daily  newspaper 
located  in  the  southern  Minnesota  Lakes 
region,  needs  a  high-energy  circulation 
professional  for  its  circulation  man¬ 
ager's  post.  Applicants  should  have 
circulation  experience  in  the  daily 
newspaper  environment.  Send  a  cover 
letter,  resume  and  references  to  Gen¬ 
eral  Manager,  The  Sentinel,  P.O.  Box 
681 ,  Fairmont,  MN  56031 . 


CIRCULATION  MANAGER:  Opportu¬ 
nity  for  success  for  up-and-comer. 
Small  6-day  evening  newspaper 
(4,500),  potential  (8,000-f),  needs 
hands-on  manager  who  knows  how  to 
grow  circulation.  Knowledge  of  circula¬ 
tion  systems,  marketing,  home  delivery, 
TMC,  motor  route,  mail,  rack  sales  and 
telemarketing  essential.  Computer  liter¬ 
ate.  Can-do  attitude  with  high  stan¬ 
dards  and  ability  to  train  and  motivate. 
Team  player,  part  of  newspaper's 
management  team.  Competitive  salary, 
incentive  and  benefits  package.  We 
need  someone  to  “come  in  and  do  it!” 
Please  send  letter  and  resume  to  Patrick 
Mattison,  Belvidere  Daily  Republican, 
401  Whitney  Boulevard,  Belvidere,  IL 
61008. 

CIRCULATION  DIRECTOR 

The  Princeton  Packet  Inc.,  a  group  of 
14  quality  newspaper  products  (11 
paid)  with  a  total  distribution  of 
85,000,  is  looking  for  a  circulation 
director  with  strong  sales  and  market¬ 
ing  experience.  We  seek  an  individual 
who  can  graw  and  maintain  circulation 
in  this  family-owned  newspaper  group 
in  a  dynamic,  growing,  competitive 
market.  Responsibilities  include  home 
delivery  (currently  mail),  single  copy 
sales  and  transportation.  Experience  in 
managing  and  developing  a  team  to 
boost  door-to-door  and  telemarketing 
sales,  single  copy  sales  and  circulation 
promotion  a  must.  This  is  a  great  job 
for  a  self-starter  with  hands-on  experi- 
j  ence  who  can  motivate  staff  and 
'  deliver  and  maintain  sales  growth, 
j  Excellent  salary  and  incentive  package. 

Send  resume  to  The  Princeton  Packet, 
i  Inc.  (EP),  P.O.  Box  350,  Princeton,  NJ 
;  08542,  or  fax  to  (609)  921-8648,  or 

E-mail  to:  HR@pacpub.com 
attn:  Human  Resources 


ART/GRAPHICS 


ART/GRAPHICS 


TREMENDOUS  OPPORTUNITY 

CLASSIFIED  SALES  MANAGER 
REAL  ESTATE 

How  good  are  you?  We'd  like  to 
know.  We  can  only  offer  you  the  most 
competitive  challenge  you  have  ever 
experienced.  Passion,  commitment  and 
strong  leadership  to  direct  our  outstand¬ 
ing  sales  team  is  a  must!  We're  a 
leader  in  the  newspaper  industry!  We 
need  a  strong  manager  that  is  excellent 
in  strategic  leadership  and  recognizes 
they  are  only  as  successful  as  their 
salespeople.  We  need  an  individual 
that  can  interact  very  well  with 
customers  and  grow  strategic  part¬ 
nerships.  This  is  a  very  hign  profile 
position  at  The  Denver  Post.  Successful 
track  record  in  managing  a  real  estate 
team  is  absolutely  necessary.  Please 
reply  to  Box  08638,  Editor  &  Pub¬ 
lisher. 


EDITORIAL  CARTOONIST 


Mike  Thompson,  our  award-winning  cartoonist  for  eight  years,  is 
leaving  us  for  a  bigger  paper.  We  wish  him  well.  His  replacement 
will  have  strong  technical  ability,  be  well  read,  be  able  to  turn  her  or 
his  ideas  into  finished  art  quickly.  We  need  cartoons  on  a  variety  of 
national,  state  and  local  topics  -  with  an  emphasis  on  state  issues. 

We  offer  a  good  starting  salary,  syndication  possibilities,  excep¬ 
tional  benefits  and  a  pleasant  working  environment. 

Our  cartoonist  must  be  a  self-starter  and  will  enjoy  consider¬ 
able  freedom  as  a  visual  columnist.  Material  for  an  editorial 
cartoonist  in  this  state  capital  is  virtually  inexhaustible. 

Please  include  non-returnable  samples  of  work  with  your 
application  letter.  Tell  us  how  you  think,  how  you  work  and  how 
much  fun  you  would  have  in  Springfield. 

THE  >  STATE 

Barry  Locher,  Managing  Editor 
One  Copley  Plaza,  P.O.  Box  219,  Springfield,  IL  62705 


An  Equal  Opportunity  Employer 


CIRCULATION  MANAGERS 

Wanted:  circulation  managers  interested 
in  changing  careers!  Parlay  your  knowl¬ 
edge  of  circulation  into  a  future  in 
circulation  software  support.  The  ideal 
candidate  has  3-f  years  experience  in 
circulation,  is  willing  to  travel  1  week  per 
month,  and  train  our  users.  Knowledge  of 
Geac  software  a  plus!  Send  resume  to 
Recruitment,  Geac  Publishing  Systems, 
3707  W.  Cherry  Street,  Tampa,  FL  33607 
or  Fax  to  (81 3)  878-7875. 


;  HOME  DELIVERY  SALES  MANAGER 

j  The  Hartford  Courant,  a  Times  Mirror 
newspaper,  has  an  immediate  opening 
for  an  experienced,  results-oriented  pro¬ 
crew  sales  manager.  This  position  will 
be  directly  responsible  for  overseeing 
home  delivery  sales  operations,  involv- 
i  ing  10  District  Sales  Managers  and 
other  independent  contractors  perform- 
!  ing  door-to-door/field  sales.  Qualified 
candidates  will  possess  the  ability  to 
;  develop,  implement  and  oversee  sales 
'  programs  and  strategies  in  the  home 
delivery  area.  Successful  candidates 
must  have  5+  years'  experience  in 
Circulation  Management  with  demon¬ 
strated  experience  in  implementing  sales 
strategies. 

We  offer  excellent  salary  and  com¬ 
mission  plan,  401  (k)  and  benefits 
package.  Please  send  resume,  cover  let¬ 
ter,  and  salary  requirements  a  must  to: 

The  Hartford  Courant 
Employee  Services  Department 
285  Broad  Street 
1  Hartford,  a  061 15 

^  E-mail:  halpert@courant.com 
Fax:  (860)  520-3000 

’  EOE 


:  HOME  DELIVERY  ZONE  MANAGER 

I  San  Gabriel  Valley  Newspaper  Group 
i  located  east  af  Los  Angeles  consisting 
of  the  Pasadena  Star-News,  San 
i  Gabriel  Valley  Tribune,  and  Whittier 
1  Daily  News  is  seeking  a  Home  Delivery 
I  Zone  Manager  to  oversee  a  distribu¬ 
tion  operation  that  also  includes  the 
i  delivery  of  the  Wall  Street  Journal, 

‘  New  York  Times  and  Investors  Business 
Daily.  The  right  person  will  lead  a 
team  of  9- 1 2  district  managers  respon- 
I  sible  for  service  and  collection. 

We  are  asking  that  the  applicant  be 
aggressive,  creative  and  team  oriented. 

'  BA  and/or  3-5  years  of  management 
.  helpful.  Position  reports  to  the  home 
delivery  manager.  We  offer  competi¬ 
tive  salary  and  benefits. 

Submit  your  resume  and  salary  history 
to: 

San  Gabriel  Valley  Newspapers 
I  1 2 1 0  N .  Azusa  Canyon  Road 

i  West  Covina,  CA  91799 

Attn:  HR  H.D.Z. 

1  Faith  is  God  felt  by  heart,  not  by  reason 

Blaise  Pascal 
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HELP  WANTED 


_ CIRCULATION _  ] 

METRO  CIRCULATION  MANAGER  I 
THE  ROANOKE  TIMES 

The  circulafion  departmenf  is  seeking  a  1 
candidafe  for  Mefro  Circulation  Man¬ 
ager.  The  Metro  Circulation  Manager  j 
is  responsible  For  the  home  delivery 
(approx.  50,000)  and  alternate 
delivery  operation.  The  Metro  Man-  j 
ager  supervises  1 1  district  managers  j 
and  a  staff  of  complaint  drivers.  He/  1 
she  is  responsible  for  achieving  net  I 
paid  goals,  sales  and  service  goals,  I 
and  revenue  and  expense  goals. 

He/she  should  have  a  strong  track  j 
record  of  proven  customer  service,  i 
leadership  ability,  supervising  employ-  | 
ees,  and  problem  solving  «ills.  The 
ability  to  work  with  adult  carriers  in  an  i 
independent  contractor  environment  is  I 
critical.  This  person  must  have  the  j 
ability  to  work  in  a  team  environment,  i 
possess  excellent  oral  and  written  skills,  | 
and  be  able  to  work  a  flexible 
schedule.  He/ she  should  have  excellent 
knowledge  of  Microsoft  Office  97  prod-  , 
ucts.  An  undergraduate  degree  in  j 
business  or  marketing  is  preferred  and 
5+  years  of  circulafion  experience  is 
desirable.  Some  knowledge  of  circula¬ 
tion  budgeting  and  forecasting,  accoun¬ 
ting,  Monarch  software,  the  CJ  system 
and/or  sales  and  marketing  experi¬ 
ence  is  helpful.  This  position  reports  to 
the  Circulation  Director  and  is  a 
member  of  the  Circulation  Leadership 
Team. 

For  the  person  with  these  qualifica¬ 
tions,  we  offer  an  excellent  compensa¬ 
tion  and  benefits  package  including  a 
401  (k)  plan.  The  Roanoke  Times  is  a 
learning  organization  where  lead¬ 
ership  and  team  dynamics  are 
emphasized  and  rewarded.  Our  work 
is  fast-paced  and  exciting,  and  we 
offer  our  people  the  opportunity  to 
row.  Roanoke  is  located  in  the  scenic 
lue  Ridge  Mountains  of  Southwest 
Virginia  in  an  area  that  is  economically 
strong,  has  excellent  schools  and  offers 
excellent  values  in  housing. 

Send  cover  letter  and  resume  with 
salary  history  to  Helen  Burnett,  circula¬ 
tion  director.  The  Roanoke  Times,  P.O. 
Box  2491 ,  Roanoke,  VA  2401 1  or 
E-maii  to  hburnett@roanoke  com 
No  phone  colls,  please 


CIRCULATION  MANAGER 

The  News-Sentinel,  a  46,000  6-day 
afternoon  Knight  Ridder  newspaper 
sharing  a  Joint  Operating  Agreement 
with  a  7-day  morning  newspoper, 
seeks  a  top  circulation  executive. 
Responsibilities  include  collaboration 
with  Marketing  and  Editorial  col¬ 
leagues  to  develop  effective  product 
and  marketing  strategies,  strategic 
planning  for  circulation  marketing  func¬ 
tions,  as  well  as  supervision  of  Home 
Delivery  and  Single  Copy  functions. 
Advanced  database  marketing  and 
information  management  systems  are 
in  place.  The  ideal  candidate  will  have 
executive  level  experience  and 
demonstrated  ability  to  grow  circulo- 
tion.  Computer  literacy  is  required.  This 
is  an  excellent  opportunity  for  smaller 
market  Circulation  Directors.  Send 
resume,  references,  and  salary  history 
to  Fort  Wayne  Newspapers,  Human 
Resources,  600  W.  Main  Street,  Fort 
Wayne,  IN  46802. 


_ CIRCULATION _ 

MULTI-PUB  GROUP,  16,000  daily,  I 
24,000  Sunday,  one  of  the  US  top  1 0  j 
seacoast  cities  to  live,  seeks  dynamic 
circulation  leader  to  develop  guaran-  j 
teed  delivery  and  grow  sales  in  a  grow¬ 
ing  market.  Staff  of  16,  central  plant,  1 
niche  pubs.  These  ore  Ottaway  News-  ' 
papers.  Resume  to  Publisher,  SCN, 

1 1 1  Maplewood  Avenue,  Portsmouth,  i 
NH  03801.  I 


WEEKLY  CIRCULATION  MANAGER  i 

Boston  based  weekly  seeks  experi-  ; 
enced  circulation  manager  to  manage  i 
staff  of  two  and  circulation  software. 
Responsible  for  weekly  and  monthly 
processing,  maintenance  of  subscriber  i 
database  and  generation  of  subscriber  ; 
tapes  for  outside  postal  laljel  runs.  Pro-  | 
ficiency  in  Unix,  as  well  as  Post  Office 
regulations,  preferred  but  not  required.  | 
Fax  cover  letter  and  resume  to  Human  ^ 
Resources  at  (6 1 7)  654- 1 620. 

EDITORIAL  ! 


ADVERTISE  IN  COLOR! 

•Four  new  options 
•Low  rates 

Contact  Hazel  or  Matt  in  the  Classified 
Deportmerrt  for  details  on  adding  color 
to  your  classified  ad. 

(212)  675-4380x171,173 


j  AWARD-WINNING  newsroom  seeks  i 
I  tough  reporter  with  desire  to  produce  i 
I  high  quality  journalism.  The  Citizen,  an  ' 
award-winning  16,000  circulation  , 
daily  with  a  strong  writing  and  ' 
I  investigative  history  has  openings  in  ' 
I  education,  business  and  local  gov¬ 
ernment  beats.  Experience  preferred, 

:  but  outstanding  recent  graduates 
[  encouraged  to  apply.  Send  resume, 

'  clips  and  10  local  story  ideas  to 
Thomas  W.  Seeley,  city  editor.  The 
I  Citizen,  25  Dill  Street,  Auburn,  NY 
j  13021. 

'  BUSINESS  REPORTER 

;  Responsibilities;  general  business 
,  reporting  and  writing.  Will  assist  news 
desk  and  business  copy  editor  with 
breaking  early  morning  news,  includ- 
’  ing  major  and  minor  wire  localization, 

I  and  completely  local  bylined  stories. 
Beats  will  be  divided  among  new 
reporter  and  current  reporter  and 
I  editor  based  on  interests  and  back¬ 
ground.  Expected  to  provide  bock  up 
j  on  other  beats,  assist  on  agate  earn¬ 
ings  reports  and  briefs,  provide  ideas 
I  and  make  assignments  For  photos,  illus- 
j  trations  and  graphics  to  support 
'  stories.  Two  to  three  years  of  general 
j  assignment  reporting  experience  pre- 
j  ferred.  Applicant  need  not  be  a  busi- 
I  ness  expert  but  should  hove  an  interest 
I  in  hard-news  business  topics  and  gen- 
I  eral  understanding  of  common  busi- 
I  ness  terms.  Strong  math  skills  and 
i  knowledge  of  spreadsheet  and  data¬ 
base  programs  useful.  Contact  Lynne 
McKenna  Frazier,  business  editor.  The 
News-Sentinel,  600  West  Main  Street, 
Fort  Wayne,  IN  46802  An  Equal 
Opportunity  Employer. 

i  BUSINESS  REPORTER  needed  immedi- 
I  ately  for  Charlotte  County  bureau  of 
the  Sarasota  Herald-Tribune,  a  New 
York  Times  Company  newspaper  in 
Florida.  Call  Business  Editor  at  (941) 
957-51 91  or  send  clips  and  resume  to 
Business  Editor,  801  S.  Tamiami  Trail, 

1  Sarasota,  FL  34236. 


_ EDITORIAL _ 

BEST  JOB  AROUND 

Sports  Editor  for  17,000  circulation  i 
daily  in  North  Florida's  most  desirable 
area.  Extensive  knowledge  of  QuarkX-  [ 
Press  and  working  knowledge  of 
Photoshop  along  with  proven  design 
skills  a  must.  Must  be  o  talented  writer. 
Finicky  editor  and  display  leadership 
skills. 

Heavy  emphasis  on  community  sports, 
but  we  cover  the  Jaguars,  Gators,  TPC, 
ATP  and  the  World  Golf  Hall  of  Fame. 

Send  clips  and  resume  to  Jim  Sutton, 
editor,  St.  Augustine  Record,  P.O.  Box 
1 630,  St.  Augustine,  FL  32085. 

E-mail:  sutton@staugustine.cc)m 


CAPITOL  BUREAU  CHIEF 

The  Record  in  Stockton,  CA  (55,000 
daily,  71  ,(X)0  Sunday)  has  an  opening 
for  a  Capitol  reporter  in  its  Sacramento 
bureou.  The  ideal  candidate  will  be 
able  to  “bring  home"  to  Stockton-area 
readers  the  significance  of  statewide 
issues,  follow  our  contingent  of  local 
legislators  and  tackle  big-picture  state 
issues  or  political  races.  We  pay  com¬ 
petitive  salaries  and  value  diversity  in 
the  workplace.  Send  resume,  clips  to 
Managing  Editor  Mike  Klocke,  P.O. 
j  Box  900,  Stockton,  CA  95201 . 

I  E-mail;  mklocke@recordnet.com 


_ EDITORIAL _ 

COLLEGE  BEAT  WRITER 

The  York  Daily  Record,  a  43,000  AM 
daily  that  has  been  an  APSE  section 
finalist  or  received  honorable  mention 
eight  of  the  past  ten  years,  seeks 
journalist  to  oversee  and  elevate  our  col¬ 
lege  t)eat.  Job  involves  coverage  of 
Penn  Stote,  local  colleges  and  preps. 
Weekly  column.  Regular  enterprise 
expected.  Salary:  $23,900  -  $34,600. 
We  are  located  in  a  competitive,  grow¬ 
ing  market  50  miles  north  of  Baltimore. 

Web  site:  http://viww.ydr.com 
Resume  and  clips  to  Sports  Editor,  York 
Daily  Record,  P.O.  Box  15122,  York, 
PA  17405.  EOE. 

No  phone  calls. 


COPY  EDITOR  -  The  Naples  Daily 
News,  a  Scripps  Howard  newspaper, 
has  an  immediate  opening  for  a  copy 
editor  on  the  night  news  desk.  We  are 
looking  for  someone  with  the  design 
skills  to  put  together  an  eye-catching 
page  and  the  word  skills  to  edit  copy 
and  craft  good  headlines.  We  are  an 
award-winning  50,000-circulation  daily 
on  Florida's  beautiful  southwest  coast. 
Pages  are  produced  using  the  Harris 
pagination  system  and  QuarkXPress. 
Send  resume,  plus  names  and  telephone 
numlaers  of  three  references  to  Tim  Aten, 
news  editor,  Naples  Daily  News,  1075 
Central  Avenue,  Naples,  FL  34102.  Fax 
(941)435-3451. 


_ EDITORIAL _  _ EDITORIAL 

Editors 


Financial  Newswire  Reporlers/Editors 


Dow  Jones  Newswires  is  seeking  reporters  and  editors  with  varied  levels 
of  experience,  preferably  but  not  essentiaiiy,  in  business  journalism.  Recent 
college  graduates  will  also  be  considered  for  entry-level  positions.  Qualified 
candidates  must  have  strong  Journalism  skills.  Speed  and  accuracy  a  must. 
The  current  openings  include; 

•  FOREIGN  EXCHANGE 

Seeking  a  reporter  who  will  write  about  economic  effects  on  currency  trading. 

•  FIXED  INCOME 

Seeking  a  reporter  to  write  about  the  trading  of  U.S.  Treasury  securities. 
Knowledge  of  economic  issues  needed. 

•  FIXED  INCOME 

Seeking  a  reporter  to  write  about  the  mortgage-backed  securities  market. 

•  CORPORATE  NEWS 

Seeking  copyreaders  on  our  spot  news  desk  to  rewrite  press  releases 
into  business  stories. 

•  DEBT  FUTURES 

Seeking  a  reporter  to  follow  fixed-income  futures  and  options  in  our 
Chicago  bureau. 

We  offer  responsible  positions  with  a  prestigious  publication  that  is 
expanding  its  staff,  career  advancement  opportunities,  competitive 
salaries  and  excellent  benefits. 

Send  resume  with  salary  history  and  requirements  in  confidence  to: 

DOW  JONES  &  COMPANY 
Staffing  Editor 
Harborside  Rnancial  Center 
600  Plaza  Two 
Jersey  City,  NJ  07311 
Or  send  resume  and  cover 
letter  via  fax  to  201-938-4466 
E-mail:  staffing.editor@cor.dowjones.com 
No  phone  calls  will  be  accepted 
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_ EDITORIAL _ 

CITY  DESK  EDITORS 

A  mid-size  daily  in  the  New  York 
metropolitan  market  is  under  new 
ownership  with  bold  plans.  Many  excit¬ 
ing  changes  are  in  various  stages  of 
implementation,  including  a  new  state- 
of-the-art  computer  system  for  editorial,  a 
new  building  to  call  home,  additional 
positions  and  competitive  salaries.  We 
are  looking  to  fill  the  following  key  editing 
positions: 

CITY  EDITOR  -  A  minimum  of  two 
years  of  management  and  editing 
experience,  preferably  on  the  city  desk, 
to  lead  two  ACEs  and  15  reporters. 
We  need  a  person  who  has  the  expe¬ 
rience,  energy  and  wisdom  to  imple¬ 
ment  a  system  that  develops  talent 
while  pouncing  on  breaking  news  and 
finding  enterprise.  There  is  no  shortage 
of  news  or  ideas  in  this  diverse,  urban 
market. 

ENTERPRISE  EDITOR  -  An  experienced 
editor  and  polished  writer  who  has  the 
ability  to  identify  and  deliver  compel¬ 
ling  ideas  in  print.  Will  be  chiefly 
responsible  for,  but  not  limited  to, 
enterprise  stories  for  the  Sunday 
paper. 

Send  resumes  to: 

Ian  T.  Shearn,  Editor 
North  Jersey  Herald  &  News 
988  Main  Avenue 
Passaic,  NJ  07055 


COPY  EDITOR/DESIGNER,  who  is 
creative,  energetic  and  works  well  on  a 
team,  needed  for  entertainment, 
features  sections.  Skill  in  QuarkXPress, 
AP  style  a  must.  Photoshop,  Freehand, 
Illustrator  skill  a  plus.  Candidate  may 
have  up  to  2  years  experience;  will  con¬ 
sider  entry-level  candidate  with  star 
potential.  Provide  clips  of  recent  layout 
work  to  Tabitha  Sparkes,  Birmingham 
Post-Herald,  P.O.  Box  2553,  Birm¬ 
ingham,  AL  35203. 


COPYEDITOR/DESIGNER 

The  Independent  needs  a  journalist 
with  strong  word  skills  who  can 
improve  stories  with  editing,  write 
snappy  headlines  and  design  compel¬ 
ling  pages.  You'll  take  pages  from  story 
selection  and  copy  editing  through  proof¬ 
ing  in  a  Mac-Quark  environment.  Send 
resume,  work  samples  to  Jim  Faddis,  The 
Independent,  P.O.  Box  1208,  Grand 
Island,  NE  68802,  or 
E-mail:  jfaddis@theindependent.com 


COPY  EDITOR/PAGE  DESIGNER 

The  Fort  Pierce/Port  St.  Lucie  (FL) 
Tribune  seeks  a  copy  editor/ page  design¬ 
er  to  work  on  a  universal  copy  desk. 
QuarkXPress  experience  necessary. 
Competitive  salary  in  a  highly  competi¬ 
tive  South  Florida  market.  Affordable 
housing,  on  or  near  beach.  Miami  and 
Daytona  nearby.  Send  resume,  work 
samples  to  J.  Kramer,  The  Tribune,  600 
Edwards  Road,  Fort  Pierce,  FL  34982  or 
E-mail:  totribedit@link. freedom, com 


_ EDITORIAL _ 

i  COPY  EDITOR/PAGE  DESIGNER  needed 
j  by  mid-size  suburban  Atlanta  daily. 
QuarkXPress  experience  a  plus.  Call 
Norman  Baggs,  (770)  963-9205,  ext. 

I  1 36,  or  E-mail: 

i  nbaggs@mindspring.com 


I  COPY  EDITOR 

I  The  Winston-Salem  Journal,  a  Pulitzer- 
I  winning  daily  in  North  Carolina  (week¬ 
days  and  Saturdays,  91 ,000;  Sundays, 
I  103,000),  seeks  a  copy  editor  with 
three  to  five  years  of  daily  newspaper 
'  experience  for  its  night  news  copy 
desk.  The  Journal  received  the  NC 
i  Press  Association's  General  Excellence 
Award  for  1997.  Send  a  resume  and 
I  samples  of  headlines  and  cutlines  to  Liz 
i  McGehee,  copy  desk  chief,  Winston- 
Salem  Journal,  P.O.  Box  3159, 
Winston  Salem,  NC  27101 ,  by  Dec.  1 . 
For  more  information: 

'  (800)  642-0925,  Ext.  7278 

!  or  E-mail:  emcgehee@w-s-journal.com 


COPY  EDITOR 

The  Asbury  Park  Press,  an  award- 
i  winning  160,000  daily  and  second- 
largest  newspaper  in  New  Jersey,  is 
seeking  a  highly  skilled  word  person 
j  who  has  a  keen  understanding  of  the 
importance  of  local  news.  Candidates 
should  have  a  college  degree  with  a 
minimum  of  3-6  years  daily  editing 
experience.  We  are  looking  for  a 
team-oriented  person  who  is  comforta¬ 
ble  working  with  reporters  in  a  col¬ 
laborative  atmosphere. 

METRO  REPORTER 

We  are  looking  for  an  experienced 
reporter  with  a  college  degree  and 
;  minimum  of  two  years  reporting  expe- 
!  rience  on  a  daily  newspaper. 

I  We  are  a  Gannett  newspaper  and  are 
I  committed  to  a  diverse  workforce. 
Send  resume  and  work  samples  to 
Asbury  Park  Press  c/o  John  Hudzinski, 
j  newsroom  administration  editor,  3601 
1  Highway  66,  P.O.  Box  1550,  Nep- 
I  tune,  NJ  07754- 1551. 


DEPUTY  SPORTS  EDITOR 
j  The  Dayton  Dail)r  News  seeks  a  deputy 
j  sports  editor  with  no  less  than  five 
years  editorial  management  experi- 
;  ence,  including  at  least  three  in  sports. 
Some  news-side  management  or  report¬ 
ing  background  is  helpful  but  not  essen- 
j  tial.  The  person  should  be  a  self-starter 
who  has  the  ability  to  juggle  many 
I  duties  at  once.  The  position  involves 
j  driving  the  daily  coverage  as  well  as 
extensive  planning  of  future  events  and 
!  special  sections.  The  successful  candi- 
I  dates  will  supervise  one  of  the  nation's 
finest  groups  of  columnists  and  beat 
I  reporters.  They  cover  assignments  from 
]  the  pro  sports  scenes  in  Cincinnati  and 
’  Cleveland  to  Ohio  State  football  and 
'  local  college  basketball  to  preps.  Also, 
the  person  hired  for  this  position  must 
be  able  to  oversee  the  conception  and 
execution  of  enterprise  projects,  includ¬ 
ing  quick-hit  takeouts  and  multi-part 
series  that  examine  major  sports  issues 
j  and  trends. 

1  Send  cover  letter,  resume  and  work 
samples  to  Dwayne  Bray,  sports  editor, 
i  Dayton  Daily  News,  45  South  Ludlow 
I  Street,  Dayton,  OH  45402.  In  cover  let- 
i  ter,  describe  your  approach  to  editing 
!  and  working  with  staff. 


_ EDITORIAL _ 

i  DEPUTY  NEWS  EDITOR 

j  Do  you  want  your  imprint  on  the 
newspaper  you  produce?  Would  you 
!  like  to  make  the  calls  on  the  front  page 
at  night?  Do  you  want  to  work  for  a 
fast-growing,  medium-sized  metro 
daily  that  is  competitive  and  creative? 
Would  you  like  to  help  develop  and 
manage  a  staff  of  about  35  skilled 
I  copy  editors?  Would  you  like  to  work 
I  closely  with  an  imaginative  team  at  a 
j  South  Florida  paper? 

I  If  you  have  two  to  three  years  of 
copydesk  management  experience, 
please  send  resume,  editing  clips  and/ 
j  or  layouts  to: 

Holly  Baltz/news  editor 
The  Palm  Beach  Post 
P.O.  Box  24700 

1  West  Palm  Beach,  FL  3341 6 
Fax:(561)820-4407 
E-mail:  max@pbpost.com 


DYNAMIC  WRITERS:  Ambitious  weekly 
newspaper/magazine  seeks  reporters 
I  who  can  cultivate  various  beats  and 
'  spin  a  story  with  style.  Lots  of  project 
reporting  in  this  historic,  coastal  Zone 
4  market.  Three  years  of  daily  experi- 
I  ence  preferred  but  will  consider  recent 
graduate  with  potential  to  shine.  We're 
j  moving  quickly  to  fill  spots.  Salary  35K 
i  to  40K.  Send  resume  and  clips  to  Box 
08666,  Editor  &  Publisher. 


!  EDITOR  -  7,000  paid  daily  in  north 
I  central  Indiana  seeks  dedicated 
j  journalist  to  lead  award-winning,  6- 
j  day  community  newspaper.  Position 
1  leads,  trains  and  supervises  a  staff  of 
j  eight  in  modern,  tech-friendly  (Mac/ 
j  Quark)  environment.  Send  resume, 
clips,  references,  salary  history  to  Box 
j  08669,  Editor  &  Publisher. 

I  EDITOR  for  quality,  full-color  Zone  2 
weekly  group.  Great  professional 
opportunity  in  a  community  offering  the 
finest  schools,  recreation  and  culture. 
Salary  to  90K  for  the  ideal  candidate. 

I  Benefits  and  relocation  allowance  too. 

.  Send  a  full  report  to  Box  08677,  Editor  & 
i  Publisher. 


EDITOR  for  San  Diego  based  Gay  & 
I  Lesbian  Times,  and  SoCal  largest  G&L 
!  weekly.  Must  have  excellent  writing, 
I  editing  and  organizing  skills.  Know 
I  Mac/IBM/Word.  Compensation  based 
I  on  experience.  Apply  to  Uptown  Pub- 
j  lications,  P.O.  Box  34624,  San  Diego, 
j  CA  92163.  Fax  (619)  299-3430. 


j  EDITOR  needed  for  award-winning, 
j  10,000  circulation  weekly  newspaper 
[  on  the  Outer  Banks  of  North  Carolina. 

!  We  are  looking  for  an  enthusiastic, 
hands-on  editor  who  values  community 
involvement,  can  produce  a  lively 
paper,  and  direct  a  talented  staff  of 
1  three,  plus  stringers  and  part-timers. 

I  Experience  in  weekly  newspaper  edit- 
I  ing  and  QuarkXPress  is  essential, 
j  Good  pay  and  benefits  package.  Send 
i  resume  and  work  samples  to  Tony 
i  McGowan,  P.O.  Box  222,  Hatteras, 
I  NC  27943.  Or  Fax  (252)  986-291 3. 


_ EDITORIAL _ 

EDITOR  with  flair  for  headline  writing, 
design  skills  and  strong  news  judgment 
i  sought  for  growing  30,000  circulation 
:  AM  daily  in  Northern  Virginia.  QuarkX- 
I  Press  and  supervisory  experience  helpful . 
Applications  also  being  accepted  for 
COPY  EDITING  and  REPORTING  slots. 

[  Apply  to  Pam  Gould,  Potomac  News,  P.O. 

I  Box2470,Woodbridge,VA22193. 

J  EDITOR 

Our  client  needs  a  #1  Editor  to  run  a 
I  newsroom  for  a  25-30,000  daily.  The 
individual  we  seek  must  have  strong, 
solid  graphics  and  coaching  skills.  This 
i  position  is  located  in  Zone  2,  in  a  rural 
;  area  within  100  miles  of  a  major 
^  metropolitan  city.  If  you  are  looking  for 
i  a  challenging  and  also  rewarding  posi- 
!  tion  as  an  Editor,  and  feel  that  you 
have  the  qualifications  needed  to  run  a 
!  newsroom  in  an  excess  of  25  people, 
then  contact  GOOD  NEWS,  Suite  245 
North,  Alpine  Center,  Bettendorf,  lA 
I  52722  or  fax  to  (319)  359-8539.  All 
resumes  must  have  salary  information 
I  in  order  to  be  considered. 


EDITORS  &  WRITERS  WANTED. 

[  Monthly  bulletin  lists  200-f  current 
I  openings  nationwide.  Entry/early 
I  career.  Writer-Editor-EP,  P.O.  Box 
!  40550,  5136  MacArthur,  Washing¬ 
ton,  DC  2001 6;  (703)  506-4400. 


EDITORS/PAGINATORS/ 

REPORTERS/PHOTOGRAPHERS 

j  Thomson  Chesapeake-Ocean  City,  MD 
:  A  fast  paced  office  producing  several 
!  newspapers  is  expanding.  Just  two 
j  blocks  from  the  Atlantic  Ocean,  our 
office  follows  the  pulse  of  Maryland's 
j  largest  resort.  Using  the  best  computer 
I  equipment,  our  staff  has  a  tradition  of 
winning  awards  in  photography,  writ¬ 
ing  and  design.  Applicants  should 
send  samples  and  resumes  to: 

I  The  Daily  Times 

I  Attn:  Melissa  Wheatley 

P.O  Box  1937 

i  Salisbury,  MD  21 802 

No  phone  calls,  please 

I  EDITORS 

j  New  Times  is  looking  for  editors  at  all 
j  levels  to  fill  future  openings  at  our 
j  award-winning  weekly  newspapers  in 
Phoenix,  Denver,  Miami,  Dallas,  Hous- 
l  ton,  San  Francisco,  Los  Angeles  and  Ft. 

I  Lauderdale.  There  is  an  immediate 
opening  for  an  associate  editor  in 
Miami. 

1  The  positions  require  fine  writing  and 
!  editing  skills  and  the  ability  to  help 
I  staffers  generate  strong  stories.  The 
i  interview  process  includes  an  extensive 
I  editing  test. 

j  Send  a  cover  letter,  a  resume,  and 
j  your  best  clips  to: 

j  Christine  Brennan 

i  Executive  Managing  Editor 

New  Times,  Inc. 

P.O.  Box  5970 

I  Denver,  CO  802 17 

No  phone  calls  or  E-mail,  please 
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CLASSIFIED 


HELP  WANTED 


_ EDITORIAL _ 

EDUCATION  REPORTER  for  2X  weekly  | 
in  Cenfral  FL.  Musf  be  able  fo  do  if  all,  j 
news  briefs  and  in-depth  stories,  in  com-  i 
petitive  market.  Good  pay,  benefits,  i 
Send  clips,  resume  to  Bill  Orben,  ! 
editor,  (Dsceola  News-Gazette,  P.O.  ; 
Box  422068,  Kissimmee,  FL  34742. 

Web  site:  www.oscnewsgazette.com  ■ 


EXECUTIVE  EDITOR 

Peninsula  Daily  News,  AMs,  1 5,000 
daily,  17,000  Sunday,  in  beautiful  Port 
Angeles,  WA,  seeks  experienced,  take- 
charge  executive  editor.  Demonstrated 
commitment  to  quality  community  jour¬ 
nalism,  excellent  and  demonstrated 
writing,  editing,  computer  layout  skills. 
Send  resume,  convincing  letter,  sam¬ 
ples  to  Publisher  John  Brewer,  Peninsula 
Daily  News,  305  W.  First  Street,  Port 
Angeles,  WA  98362. 


G.A.  REPORTER  for  220,000  daily. 
Join  a  newspaper  that  values,  nurtures, 
rewards  good  writing.  Although  this  is 
a  lifestyles  position,  expect  your  work 
to  regularly  run  on  Page  1  A.  Send 
resume,  clips  to  Pat  Waters,  features 
editor,  Omaha  World-Herald,  1 334 
Dodge  Street,  Omaha,  NE  68102. 

Questions:  (402)  444- 1 050 


EXECUTIVE  EDITOR 

Extraordinary  opportunity  for  a  top¬ 
flight  journalist/editor  with  an  under¬ 
standing  of  news,  history  and  busi¬ 
ness.  An  award-winning  statewide, 
paid  circulation  weekly  newspaper,  the 
Connecticut  Jewish  Ledger,  is  seeking 
the  right  candidate  for  its  top  editorial 
position.  Requirements  include  a  strong 
news  background  plus  an  understand¬ 
ing  of  the  importance  and  vitality  of 
well-told  feature  stories.  The  executive 
editor  is  responsible  for  leading  and 
directing  a  relatively  small  but  very  pro¬ 
fessional  editorial  staff  that  covers  hard 
and  soft  news,  and  develops  features, 
involving  every  local  or  statewide  sub¬ 
ject  that  affects  the  newspaper's  sub¬ 
scribers.  On  its  editorial  pages,  the 
Ledger  comments  directly  and  freshly 
upon  state,  national  and  international 
issues;  these  pages  are  the  responsibil¬ 
ity  of  the  Executive  Editor.  An  interest 
in  and  knowledge  of  history  is  vital, 
and  a  scholarly  approach  to  strong 
editorial  writing  is  desired,  coupled 
with  a  journalist's  ability  to  meet 
deadlines.  The  Executive  Editor  is 
expected  to  work  cooperatively  and  in 
tandem  with  the  general  manager,  and 
both  executives  report  only  to  the  pub¬ 
lisher.  This  is  a  career  opportunity  for 
an  accomplished  journalist/editor  with 
an  interest  in  Jewish  life  and  history. 
The  Ledger  is  a  consistent  winner  of  Con¬ 
necticut  and  New  England  press 
awards  in  general  categories,  while 
maintaining  its  focus  on  Jewish  life  and 
religiosity  and  the  forces  that  may 
affect  its  statewide  constituency.  Execu¬ 
tive  Editor  candidates  should  hold  a 
degree  in  journalism  or  equivalent, 
and  have  experience  in  reporting,  edit¬ 
ing  and  management.  Send  cover  letter 
and  resume  to  Michael  Bradley,  Pub¬ 
lisher's  Consultant,  Connecticut  Jewish 
Ledger,  924  Farmington  Avenue,  West 
Hartford,  a  06 107. 


_ EDITORIAL _ 

GENERAL  ASSIGNMENT  REPORTER 
The  News-Sentinel,  a  Knight  Ridder  : 
newspaper  in  the  Heartland,  is  seeking 
a  general  assignment  reporter  on  its  | 
metro  desk.  We're  looking  for  a  strong  , 
writer  who  involves  regular  people  in 
stories,  not  just  talking  heads.  Send  a 
letter,  resume  and  three  to  five  of  your  i 
best  clips  to  Jeri  Kornegay,  executive  j 
metro  editor.  The  News-Sentinel,  600 
West  Main  Street,  Fort  Wayne,  IN 
46802.  Deadline  is  Nov.  9.  An  Equal 
Opportunity  Employer. 

IDAHO'S  BEST  weekly  newspaper  is  ! 
accepting  resumes  for  our  News  Editor  j 
position.  Duties  include  supervision  of  | 
editorial  staff,  page  layout  and  design 
and  weekly  writing.  Rocky  Mountain  i 
resort  community.  Resume,  clips  and  j 
design  samples  to  Dan  Gorham,  Box  i 
988,  Hailey,  ID  83333.  i 


INVESTIGATIVE  REPORTER 
The  Daytona  Beach  News-Journal  ! 
i  seeks  an  experienced,  aggressive 
1  investigative  reporter  to  help  sustain  i 
j  our  tradition  of  hard-hitting,  prize¬ 
winning  journalism.  We  want  an  ' 
j  energetic  digger  who  is  skilled  in  work-  | 
ing  sources,  probing  public  records  ! 
and  doing  computer-assisted  research. 

1  The  right  candidate  will  also  be  a 
polished  writer  who  can  produce  well-  i 
crafted  stories  that  inform  readers  and  1 
provoke  action.  Please  send  letter, 
resume  and  clips  to  Don  Lindley,  I 
j  managing  editor.  The  Daytona  Beach  , 
News-Journal,  P.O.Box  2831,  Daytona 
Beach,  FL  32 120. 


,  LOCAL  NEWS  EDITOR  -  50,000-  ; 
I  circulation  suburban  daily  seeks  a  | 
I  skilled,  imaginative,  and  energetic  I 
copy  and  assignment  editor  to  supervise 
!  seven  local  news  reporters.  Send  letter,  i 
resume,  and  work  samples  to  Chris  i 
I  Powell,  managing  editor.  Journal  j 
i  Inquirer,  Box  510,  Manchester,  CT  ! 
06045-0510.  ! 


I  MANAGING  EDITOR  ! 

I  In  a  period  of  fluff  and  puff  and  featurized  j 
j  "alternative”  publications,  we  adhere  to 
j  traditional  NEWSpaper  standards. 
Candidates  should  share  these  values  and  ‘ 
have  experience  putting  them  into  i 
!  practice.  Our  successful,  expanding,  20- 
year-old  company  offers  an  excellent 
compensation  and  benefits  package  and 
I  an  outstanding  work  environment.  Send  a 
I  letter  describing  your  view  of  community 
i  journalism,  along  with  a  resume,  work 
I  samples  and  salary  history  or  require- 
j  ments  to  Editor  Ed  Weintrob,  Brooklyn 
I  Papers,  26  Court  Street,  Brooklyn,  NY 
I  1 1 242.  E-mail:  Edited@AOL.COM _ 

;  A4ANAGING  EDITOR 

j  Tired  of  working  nights  and  weekends? 
j  Are  you  in  a  New  York  state  of  mind? 

Manhattan-based  international  trade 
association  seeks  hands-on  editor  for 
I  No.  2  slot  on  monthly  business  maga¬ 
zine,  fax  newsletter  and  web  site.  Staff 
management  experience  a  plus.  Excel¬ 
lent  benefits.  Send  cover  letter,  resume 
and  salary  history  to  ICSC,  Human 
j  Resources,  665  Fifth  Avenue,  New  York, 
i  NY  10022. 


_ EDITORIAL _ 

MANAGING  EDITOR 

Manage  editorial  content  for  hunting/ 
conservation  organization's  bi-monthly 
magazine,  monthly  newspapers  in  North 
America/Africa  and  annual  record 
books.  Requires  strong  editing/writing 
skills,  knowledge  of  big  game  hunting  and 
5-10  years  experience.  Publishing 
business  experience  preferred  and  could 
result  in  rapid  advancement.  Generous 
benefits  include  employer-contributed, 
tax-deferred  savings  plan,  medical/ 
dental  plans.  Salary  commensurate  with 
experience.  Send  resume/ salary  history/ 
references  to  Director  of  Publications, 
Safari  Club  International,  48(X)  West 
Gates  Pass  Road,  Tucson,  A2  85745.  Fax 
to  (520)  61 7-0233. 


MANAGING  EDITOR:  The  Junction 
City  Daily  Union,  a  7,500  afternoon 
daily  and  Sunday  AM  in  Northeast 
Kansas,  has  an  immediate  opening  for 
an  experienced  Managing  Editor.  An 
Assistant  ME  with  excellent  writing,  edit¬ 
ing,  and  leadership  skills,  a  good  eye 
for  layout  and  design,  and  a  strong  com¬ 
mitment  to  local  news  would  be  con¬ 
sidered.  We  paginate  on  a  Baseview 
front-end  system.  Excellent  salary 
and  fringe  benefits.  Send  resume  to 
Roland  Waechter,  general  manager, 
Montgomery  Communications,  Inc., 
P.O.  Box  1 29,  Junction  City,  KS 
66441.  Work  (785)  762-5000  or 
Home  (785)  238-3901. 


MANAGING  EDITOR 
We're  seeking  a  mentor,  coach,  part¬ 
ner,  and  first-class  assignment  and  line 
editor  rolled  into  one.  We're  an 
aggressive  50,000  Zone  2  daily  and 
Sunday  in  a  competitive  market.  Send 
us  some  clips,  a  resume  and  a  letter 
about  your  philosophy.  Reply  to  Box 
08672,  Editor  &  Publisher. 


MANAGING  EDITOR:  Ready  to  take 
charge  of  a  medium-size  daily's 
newsroom,  armed  with  a  fresh  reader- 
ship  study  and  a  new  redesign?  We're 
read  by  88  percent  of  the  households 
in  our  market,  but  we're  aiming  at  mak¬ 
ing  some  “occasional  readers”  into 
i  "regular  readers”.  We're  good,  but  we 
want  to  be  the  best  -  for  our  readers. 
The  managing  editor  will  be  the  key 
person  in  achieving  that  task,  supervis- 
i  ing  the  news,  features  and  sports  con¬ 
tent.  The  ME  reports  to  the  editor, 
should  be  strong  in  leadership,  innova- 
I  tion  and,  most  importantly,  change. 
You  don't  need  to  know  all  the 
answers,  we're  looking  for  someone 
with  many  of  the  right  questions. 

1  We're  a  26,000  daily  AM,  an  hour 
j  away  from  Indianapolis  and  Louisville 
!  and  next  door  to  Fall  favorite  Brown 
,  County.  Excited  yet?  We're  the  126- 
'  year-old  flagship  paper  of  an  inde¬ 
pendently  owned,  growing  group. 
Send  cover  letter  and  resume  along 
with  samples  of  your  work  to  Harleen 
1  Cutrell,  administrative  manager.  The 
I  Republic,  333  Second  Street,  Col¬ 
umbus,  IN  47201 . 


_ EDITORIAL _ 

MUSIC  EDITOR 

I  New  Times  has  an  immediate  opening 
;  for  a  music  editor  at  its  weekly  news- 
'  paper  in  Ft.  Lauderdale.  Strong  writing 
J  skills  essential.  Job  entails  planning/ 

{  editing  music  sectian,  hiring  freelance 
reviewers,  and  writing  a  local  music 
column  as  well  as  feature-length 
pieces.  Send  cover  letter,  resume  and 
five  best  clips  to:  Andy  Van  De 
I  Voorde,  P.O.  Box  5970,  Denver,  CO 
802 1 7.  No  calls  or  E-mail,  please. 


NEWS  EDITOR:  Excellent  opportunity 
1  for  the  person  who  never  gives  up  on 
excellence.  Supervise  copy  desk  of  3 
for  24,0(X)  AMer  daily  in  southern  WV 
southwestern  VA.  Call  (304)  327-2810 
or  E-mail:  editor@bdtonline.com 


NEWS  REPORTER 

The  Gillette  (WY)  News-Record  is  look¬ 
ing  for  a  general  assignment  reporter. 
The  News-Record  is  an  award-winning, 
7,000-circulation  daily  that  emphasizes 
good  writing  and  reporting.  It  has  some 
beat  reporting,  and  tremendous  opportu¬ 
nities  for  enterprise  reporting,  which  we 
value  highly.  The  best  candidate  will  be 
able  to  generate  timely  and  provocative 
ideas,  execute  them  as  part  of  a  news¬ 
room  team,  and  cover  stories  with  flair. 
Submit  a  resume  and  clips  of  10-15 
feature  and  news  stories  by  Dec.  1  to 
Publisher  Ann  Franscell,  P.O.  Box  3(X)6, 
Gillette,  WY  8271 7. 

newsrcrd@vcn  .com 


NIGHT  EDITOR 

We're  looking  for  a  creative,  experi¬ 
enced  editor  with  strong  news  judg¬ 
ment  to  help  us  produce  a  superb  news¬ 
paper  everyday.  We  need  someone 
who  understands  how  design,  photos, 
headlines  and  text  can  work  together 
to  interest  and  inform  readers,  and 
who  knows  how  to  make  that  process 
occur.  We're  looking  for  someone  with 
strong  people  skills  who's  an  equally 
strong  line  editor,  someone  who  can 
work  with  a  designer  or  a  reporter  one 
minute,  polish  a  lead  headline  the  next, 
and  then  head  off  a  potential  legal 
problem  in  a  story  that  turned  out  to  be 
more  controversial  than  the  line  editors 
predicted  at  the  afternoon  news  meet¬ 
ing.  The  heavy  lifting  will  be  done  by 
designers  and  copy  editors;  we  need 
someone  to  ensure  we're  heading  in 
the  right  direction  each  evening.  But 
we're  expecting  a  lot  from  this  person; 
the  job  will  typically  be  four  intense 
10-12  hour  nights  a  week. 

Please  send  resumes  to: 

The  South  Bend  Tribune 
Attn:  Human  Resources 
225  W.  Colfax  Avenue 
South  Bend,  IN  46626 
(No  Phone  Calls,  Please) 


PHOTO  EDITOR  -  International  news 
organization  seeks  photo  editor  with 
newspaper  or  agency  experience;  lan¬ 
guage  skills  a  plus;  Zone  2.  Reply  to 
Box  08659,  Editor  &  Publisher. 


h's  a  Classified  Secret- We'//  never  reveal  the  identity  of  an  E&P  box  hold¬ 
er.  If  you  don't  wont  your  reply  to  go  to  certain  newspapers  (or  companies),  seal  your 
reply  in  an  envelope  addressed  to  tfie  E&P  Classified  Advertising  Department  with  an 
attached  note  listing  the  newspapers  or  companies  you  do  not  want  the  reply  to  reach. 

If  the  Box  Number  you're  answering  is  on  your  list,  we'll  discard  your  reply. 


www.mediainfo.com 
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HELP  WANTED  _ EDITORIAL _  _ EDITORIAL _  _ EDITORIAL _ 

REPORTER  REPORTERS  SPORTS  COPY  EDITOR  needed  in  the 


_ EDITORIAL _ 

PHOTOGRAPHER 

The  Salina  Journal,  a  31 ,000  morning 
doily,  seeks  a  creative,  innovative  news 
photographer  to  join  our  three-person 
award  winning  photo  staff.  Applicants 
should  have  a  photojournalism  back¬ 
ground  and  Photoshop  knowledge.  The 
right  candidate  will  be  self  motivated 
and  a  quality-conscious  team  player. 
Send  resume  and  portfolio  to  Tom  i 
Dorsey,  The  Salina  Journal,  333  S.  4th  j 
Street,  Salina,  KS  67401 . 

Deadline:  October  30 


PHOTOJOURNALIST 

Six-day  family-owned  midwestern 
daily  seeks  full-time  photographer,  with 
some  chance  for  writing  if  desired. 
Rural  community  with  good  schools 
close  to  major  universities  on  the  shore 
of  camping,  boating  and  fishing.  Full 
benefits.  Reply  to  Box  08675,  Editor  & 
Publisher. 


POLITICAL  WRITER 

The  Daytona  Beach  News-Journal 
seeks  a  seasoned,  savvy  political  writer 
to  cover  local  and  state  politics  and  the 
annual  session  of  the  Florida  Legislature. 
We  want  an  energetic  digger  who  is 
skilled  in  working  sources  and  a  polished 
writer  who  can  produce  well-crafted 
stories  that  inform  readers.  Ability  to 
involve  citizens  in  issue-oriented  election 
coverage  also  is  a  must.  Please  send  letter, 
resume  and  clips  to  Don  Lindley, 
managing  editor.  The  Daytona  Beach 
News-Journal,  P.O.  Box  2831,  Daytona 
Beoch,FL32120. _ 

REPORTER  -  Award-winning  SE  daily 
needs  versatile,  hard-working  reporter 
to  help  produce  hard-edged  enterprise 
stories  for  the  PM  cycle.  Only  hard 
news  hounds  need  apply.  Willing  to  con¬ 
sider  entry-level  with  star  potential. 
Send  resume,  cover  letter,  5  clips  to 
Tabitho  Sparkes,  Birmingham  Post- 
Herald,  P.O.  Box  2553,  Birmingham, 
AL  35203. 


REPORTER  -  Strong,  Web-sawy  weekly 
in  great  town  seeks  reporter  with  2 
years  experience.  Salary  mid-$20s 
with  good  benefits.  Send  letter, 
resume,  5  clips  to  Editor,  The  Fauquier 
Citizen,  P.O.  Box  3430,  Warrenton, 
VA20188. 


REPORTER;  Six-day  daily  newspaper 
provides  opportunity  to  cover  city  gov¬ 
ernment  and  general  community  news. 
1 1  -member  newsroom.  6,000  circula¬ 
tion.  Opportunity  to  gain  broadcast 
experience  through  paper's  television 
station.  Live  in  a  community  of  14,000 
in  the  Tongass  National  Forest.  Send 
letter,  resume  and  clips  to  Belinda 
Chase,  managing  editor,  Ketchikan 
Daily  News,  P.O.  Box  7900, 
Ketchikan,  Alaska  99901 . 


Daily  newspaper  in  Chicago  metro  \ 
region  seeks  aggressive,  assertive  i 
crime  reporter  who  thrives  on  getting  j 
obligatory  blotter  items  done  fast  in  i 
order  to  devote  time  to  colorful  stories  ! 
about  villains,  victims  and  everything  in  j 
between.  Send  resume  and  clips  to  Jon  j 
Drummond,  assistant  managing  editor,  j 
The  News  Sun,  100  W.  Madison  | 
Street,  Waukegan,  IL  60085.  1 


REPORTERS  -  Part-time  reporters  for  ! 
online  Disaster  News  Network,  Must 
be  well-versed  in  Internet  research  and 
telephone  interviews.  Degree,  minimum  j 
2  years  experience  with  daily  or  wire  j 
service.  Ability  to  speak  Spanish  is 
bonus.  Resume  to:  ' 

news@disasternews.net 


;  REPORTERS  WANTED 

I  General  assignment  and/or  beat 
j  reporters  sought  by  award-winning 
I  13,000-circulation  daily  in  Eastern 
!  North  Carolina.  One  of  country's  best 
I  penetration  ratios  into  a  community 
j  where  newspaper  plays  a  major  role, 
i  The  paper  is  a  PM  published  Sunday 
through  Friday,  so  -  aside  from  night 
'  meetings  -  it  is  basically  a  straight-day 
job,  w  nich  is  getting  rare  in  our  pro- 
I  fession.  Just  going  to  pagination  with 
:  latest,  best  equipment.  Town  is  located 
]  75  miles  from  Raleigh,  NC,  and 
Richmond,  VA,  3  hours  from  Washing- 
j  ton,  DC,  and  7  hours  from  New  York 
j  City.  At  least  a  year  of  newspaper 
;  reporting  experience  is  needed.  Send 
j  resume  to  Managing  Editor,  The  Daily 
I  Herald,  P.O.  Box  520,  Roanoke 
!  Rapids,  NC  27870. 


REPORTERS  and  COPY  EDITORS 

I  Award-winning  regional  newspaper 
seeks  reporters  and  copy  editors 
interested  in  being  part  of  a  growing, 
j  aggressive  newsroom. 

The  Omaha  World-Herald  is  an  agen- 
i  da-setting  newspaper  that  publishes 
I  five  daily  editions,  mornings  and  eve- 
j  nings,  for  delivery  throughout  Nebraska 
j  and  western  Iowa  as  well  as  to  com- 
i  munities  in  Colorado,  South  Dakota, 

!  Kansas  and  Missouri.  With  circulation  of 
220,000  daily  and  280,000  Sunday,  The 
World-Herald  is  delivered  to  more  homes 
in  the  Midlands  than  any  other  news- 
j  paper. 

I  Reporters  for  our  news  or  business  sec¬ 
tions  should  contact  Assistant  Manag- 
i  ing  Editor  Jeff  Gauger.  Copy  editors 
for  our  news  and  sports  desks  should 
contact  Assistant  Managing  Editor 
Joanne  Stewart.  (800)  284-6397. 


REPORTERS 

j  The  Salina  Journal,  a  32,000  daily 
newspaper  in  central  Kansas,  has  open-  I 
ings  for  news  reporters,  who  will  cover  | 
a  wide  variety  of  topics.  To  apply,  send  j 
i  clips  to  Deputy  Editor  Ben  Wearing,  j 
The  Salina  Journal,  333  S.  Fourth 
i  Street,  Salina,  KS  67401  or  call  (785) 
i  823-6363  or  (800)  827-6363.  | 


Two  experienced  public  affairs 
reporters  wanted  for  specialty  daily 
newspaper  covering  Minnesota  State 
Capitol  for  political  insiders.  Writing  | 
assignments  include  in-depth  analyses,  | 
investigative  reporting  and  detailed  j 
day-to-day  coverage  of  government.  ! 
Requires  several  years  of  experience  i 
covering  government  and  politics.  [ 
Attention  to  detail  a  mandatory  trait,  j 
as  are  persistence  in  news  gathering  j 
and  eloquence  in  writing.  Send  ' 
resume,  six  clips,  three  references  to  1 
Managing  Editor  Bill  McAllister,  St.  j 
Paul  Legal  Ledger,  332  Minnesota 
Street,  #W-1 22,  St.  Paul,  MN  55101 . 


REPORTER 

The  Mail  Tribune,  a  30,000-circulation 
AM  daily  in  scenic  Southern  Oregon, 
seeks  a  versatile  reporter  to  join  a  local  | 
j  news  team.  We  value  accuracy,  i 
'  enterprise  and  the  ability  to  work  as 
part  of  a  team  and  offer  competitive  ' 
i  salaries  and  a  comprehensive  benefits 
1  package.  Send  a  letter,  resume  and  at 
i  least  five  clips  to  Managing  Editor  Julie  . 
'  Wurth,  Mail  Tribune,  P.O.  Box  1108, 
j  Medford,  OR  97501.  Deadline  is  ! 
i  November  6.  EOE 


!  ROOM  TO  WRITE 

New  Times  is  looking  for  experienced 
!  news  and  feature  writers  to  staff  its 
I  hard-hitting  weekly  papers  in  Phoenix, 
j  Denver,  Miami,  Dallas,  Houston,  San 
Francisco,  Los  Angeles  and  Ft.  Lauder- 
!  dale.  We  publish  in-depth,  well-crafted 
stories  that  explore  the  issues,  events  and 
;  personalities  that  make  our  communities 
j  tick.  Our  stories  inform  and  entertain 
j  readers,  provoke  strong  reactions  and 
win  national  awards. 

!  If  you  understand  the  difference  between 
i  magazine-style  reporting  and  the  hurried 
j  fact-finding  of  daily  papers,  if  your  copy 
I  is  as  much  a  pleasure  to  read  as  it  is  well 
i  researched,  we  want  to  hear  from  you. 

I  There  are  immediate  openings  for 
'  news  writers  in  Denver,  Miami,  Phoe¬ 
nix,  Houston  and  Ft.  Lauderdale. 

! 

:  New  Times  is  committed  to  building  a 
!  diverse  workforce  and  acknowledges 
!  the  needs  of  employees  with  young 
I  families.  We  offer  competitive  salaries 
and  benefits... and  all  the  space  you 
need  to  put  the  news  in  perspective 
I  and  tell  a  good  story. 

Send  all  applications 
Dhone  calls  or  E-mail,  please)  to; 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 
Denver,  CO  802 1 7 


Classified  Advertisers:  If  you  (jon't  see  a  category 
that  fits  your  needs,  please  call  us  at  (212)  675-4380  ext.  170 


Include  a  cover  letter;  a  resume;  your 
best  clips;  and  three  well-developed, 
tightly  focused  story  ideas  from  your 
town  that  you'd  pursue  if  you  had  the 
time  and  the  space. 


little  latitudes.  We're  a  six-day-a-week 
morning  daily  covering  the  Virgin 
Islands.  Our  section  offers  a  unique 
blend  of  local  and  world  sports  to  our 
readers.  We're  looking  for  a  self- 
motivated  sports  enthusiast  with  strong 
copy  editing  skills  and  knowledge  of 
QuarkXPress.  Competitive  pay  and 
benefits.  Send  resume  and  clips  to 
Isaac  Causey,  sports  editor.  The  Virgin 
Island  Daily  News,  P.O.  Box  7760,  St. 
Thomas,  VI  00801.  (809)  774-8772 
ext.  310. 


SPORTS  EDITOR 

Peninsula  Daily  News,  AMs,  15,000 
daily,  17,000  Sunday,  in  beautiful  Port 
Angeles,  WA,  seeks  community-minded, 
take-charge  sports  editor.  Must  have 
management,  leadership  skills  and 
commitment  to  balancing  essential  school 
sports  and  outdoor/ recreation  with 
national  sports.  Send  resume,  convincing 
letter,  work  samples  to  Publisher  John 
Brewer,  Peninsula  Daily  News,  305  W. 
First  Street,  Port  Angeles,  WA  98362. 
Demonstrated  skill  with  QuarkXPress 
page  design/layout  programs  required. 


SPORTS  EDITOR 

Seven-day,  30,000  circulation  AM 
daily  in  Zone  2  seeks  experienced 
sports  editor.  Must  have  enthusiasm, 
leadership  and  people  skills  to  direct 
three-man  staff  and  stringers  and  assist 
in  coverage  of  high  school,  college, 
minor  league  baseball  and  community 
sports  and  recreation.  Editing,  page 
design  and  QuarkXPress  pagination 
skills  a  must.  Pay  commensurate  with 
experience.  Send  resume  and  work 
,  samples  to  Box  08676,  Editor  &  Pub- 
'  lisher. _ 

SPORTS  REPORTER 

'  The  Evening  Sun  in  Hanover,  PA,  a 
21,000-circulation,  award-winning 
afternoon  newspaper  in  south  central 
Pennsylvania,  needs  a  sparts  reporter 
,  to  cover  the  area  high  school  sports 
scene,  about  10  schools.  Also  includes 
two  Division  III  colleges.  Division  I 
basketball  at  Mount  St.  Mary's,  some 
Baltimore  Orioles  and  Ravens  and 
Penn  State.  Pagination  experience 
:  helpful  but  not  necessary.  Primarily 
;  evening  hours.  Send  resume,  clips  to 
1  Lori  Goodlin,  editor.  The  Evening  Sun, 

I  1 35  Baltimore  Street,  Hanover,  PA 
17331. _ 

SPORTS  WRITER  -  We've  got  a  new 
attitude... plus  a  remodeled  newsroom, 
redesigned  paper  and  a  new  sports 
editor.  Now  the  Yakima  Herald- 
i  Republic  is  looking  for  a  talented, 
energetic  writer  to  complete  its  sports 
;  staff.  We're  a  42,000-circulation  AM 
in  Central  Washington  state  and  part 
!  of  the  Seattle  Times  group  of  newspa¬ 
pers.  Women  and  minorities  are 
encouraged  to  apply.  Send  resume, 

!  clips  and  references  to  Gene  Warnick, 
sports  editor,  Yakima  Herald-Republic, 

!  P.O.  Box  9668,  Yakima,  WA  98909, 

I  or  E-mail  to: 

i  gwarnick@yakima-herald.com 
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HELP  WANTED 


_ EDITORIAL _ 

SYSTEMS  EDITOR 

The  Fresno  Bee,  Cenfral  California's 
leading  newspaper,  is  seeking  an 
energefic  skilled  Sysfems  Editor  to 
manage  all  fechnical  needs  wifhin  fhe 
newsroom  including  instollafion  and 
implemenfafion  of  a  new  elecfronic 
paginafion  system,  digital  archive 
system,  communications  systems,  photo 
and  graphic  systems  and  all  other 
fechnical  needs  while  supporting  day- 
to-day  needs  of  deadline-oriented 
users.  Candidates  should  be  experi¬ 
enced  in  newspaper  work  flow  and 
have  strong  PC  and  Mac  support  skills 
Including  NT,  Visual  Basic  pro¬ 
gramming  and  formatting.  This  posi¬ 
tion  reports  directly  to  the  newsroom. 

Candidates  should  have  strong  project 
management  experience,  excellent 
training  and  interpersonal  skills  for  a 
service-oriented  environment,  the 
ability  to  set  and  achieve  goals  and  a 
strong  commitment  to  supporting  staff 
and  equipment. 

Please  respond  before  November  1 3 
by  sending  resume  via  E-mail  to 
resume@fresnobee.com 
or  mail  to 

THE  FRESNO  BEE 

HUMAN  RESOURCES  DEPARTMENT 
1 626  “E"  Street 
Fresno,  CA  93786 
An  Equal  Opportunity  Employer 


THE  BAKERSFIELD  CALIFORNIAN,  an 
emerging  85,000-circulation  daily  in 
Central  California,  has  the  following 
opening  in  its  Sports  Department: 

ASSISTANT  SPORTS  EDITOR:  Primary 
duties  include  supervising  sports  copy 
desk,  layout,  headline  writing  and 
copy  editing.  Supervisory  experience 
and  QuarkXPress  experience  pre¬ 
ferred.  Our  session  is  heavy  on  local 
copy.  The  right  candidate  will  design 
bright  informative  front  pages  and 
inside  pages  and  be  able  to  deal  with 
deadline  pressure.  Our  staff  blends 
youth  and  experience  and  is  committed 
to  excellence.  Three  to  five  years'  daily 
newspaper  experience.  All  applicants 
are  subject  to  a  pre-employment 
physical  and  drug  screen. 

Please  send  resume  and  work  samples 
to  Sports  Editor  John  Millman,  The 
Bakersfield  Californian,  P.O.  Bin  440, 
Bakersfield,  CA  93302;  or  E-mail  to: 
jmillman@www.bakersfield.com 

THE  BRYAN-COLLEGE  Station  Eagle,  a 
23,000-28,000  daily  and  an  A.H. 
Belo  paper,  has  an  opening  for  a  copy 
editor.  Experience  desired,  but  will  con¬ 
sider  a  top  graduate.  Competitive 
salary,  excellent  benefits  in  a  college 
town.  Resume,  references  to  Joe 
Michael  Feist,  managing  editor.  The 
Eagle,  P.O.  Box  3000,  Bryan,  TX 
77805,  or  jfeist@theeagle.com 


FAX  your  ad  to 
212^929  ♦1259 


_ EDITORIAL _ 

THE  DIOCESE  OF  lA  CROSSE  seeks  a 
FULLTIME  EDITOR  of  the  Times  Review 

(Diocesan  Newspaper)  i 

The  editor  of  the  Times  Review  directs  ' 
the  operation  of  the  diocesan  news-  i 
paper  and  has  oversight  responsibility 
for  editorial  policy,  the  production,  ad¬ 
vertising  and  circulation  departments  of  ' 
the  paper.  The  editor  writes  editorials,  ; 
headlines  and  other  news  articles, 
takes  photographs,  directs  the  general 
composition  including  layout,  copy  : 

■  selection  and  editing,  makes  production 
assignments,  develops  the  schedule  of 
work,  prepares  and  monitors  the 
operating  budget.  Qualifications:  A 
person  in  full  communion  with  the  ■ 
Catholic  Church;  bachelor's  degree  in 
journalism  or  equivalent  knowledge 
gained  through  related  education  and 
experience;  administrative,  organiza¬ 
tional  and  supervisory  skills.  Salary 
I  range:  $28,(XX)  -  $40,0(X).  Send  letter  of 
introduction,  resume  and  three  writing 
samples  to  TR  Search  Committee,  Office 
of  the  Chancellor,  P.O.  Box  4004,  Lo 
Crosse,  VYI  54602  BY  NOVEMBER  1 5, 
1998. 


THE  DULUTH  NEWS-TRIBUNE,  an 
award-winning,  Knight  Ridder  news¬ 
paper  on  the  shores  of  Lake  Superior, 
serving  northwestern  Wisconsin  and 
northern  Minnesota  with  daily  reader- 
ship  of  over  128,000  people,  is  look¬ 
ing  for  the  following  professionals  to 
join  our  team: 

EDITORIAL  PAGE  EDITOR  -  This  posi¬ 
tion  leads  a  two-person  staff,  writes 
editorials  (with  heavy  emphasis  on 
local  and  regional  topics),  helps  set 
editorial  policy,  selects  columns  and 
deals  extensively  with  our  readers. 
Ability  to  write  forcefully  and  concisely 
on  topics  that  matter  to  readers  is  essen¬ 
tial.  So  is  a  sense  of  humor. 

EXECUTIVE  NEWS  &  PRESENTATION 
EDITOR  -  Principal  duties  include 
supervising  copy  and  design  desks  and 
artists;  planning  Sunday  papers  and 
acting  as  Sunday  editor;  working  as 
slot  editor  as  required;  and  raising  the 
paper's  standards  for  copy  editing, 
headline  writing  and  presentation. 

Send  resume  and  three  work  samples 
that  demonstrate  your  skills  and  any¬ 
thing  else  that  you  think  pertinent  to 
David  Holwerk,  editor,  Duluth  News- 
Tribune,  424  West  First  Street,  Duluth, 
MN  55802.  Visit  us  online  at 

www.duluthnews.com 


THE  POST-CRESCENT  in  Appleton, 
Wl,  seeks  a  lead  reporter  for  our 
Green  Bay  Packers  coverage  team  in  a 
very  aggressive  market.  The  Packers 
are  our  bread  and  butter,  and  then 
some.  In  addition  to  daily  coverage 
during  the  season  and  off-season,  we 
have  weekly  pregame  and  postgame 
special  sections.  You'll  be  writing  not 
only  for  our  60,000  daily  but  for  our 
group  of  eight  Wisconsin  papers  with 
a  circulation  of  200,000.  Send 
resume,  5-10  clips  to  Larry  Gallup, 
sports  editor,  P.O.  Box  59,  Appleton, 
Wl  54912,  or  pcnews@athenet.net 


_ EDITORIAL _ 

THE  PRESS-TELEGRAM,  a  100,000-f 
daily  circulation  newspaper  in  Long 
Beach,  CA  has  openings  for  the  follow¬ 
ing  positions:  A1  Designer,  News  Editor, 
Copy  Editor  and  Business  Reporter.  We're 
a  fully  paginated  paper  in  downtown  LB, 
blocks  from  the  ocean.  We  are  seeking 
talented  journalists  who  wish  to  appiv 
their  skills  at  a  lively,  diverse,  hard¬ 
working  paper.  Interested  parties  should 
send  resumes  to  Carolyn  Ruszkiewicz, 
604  Pine  Avenue,  Long  Beach,  CA 
90844,(562)  499-1293. 

E-mail  to: 

heyjanice@earthlink.com 


THE  ROBESONIAN,  a  newspaper  with 
a  circulation  of  1 4,000  daily  and 
1 7,000  Sunday,  is  looking  for  an 
energetic  beat  reporter  who  can  begin 
work  on  January  1 .  Journalism  degree 
preferred,  but  people  with  experience 
will  also  be  considered.  Salary  and 
benefits  competitive.  Send  resume  to 
Donnie  Douglas,  editor,  121  W.  Fifth 
Street,  Lumberton,  NC  28358. 


THE  SEATTLE  TIMES  seeks  an  enterprise 
reporter  for  its  sports  department.  We're 
looking  for  someone  who  has  demonstrat¬ 
ed  the  ability  to  produce  innovative, 
insightful  and  readable  stories  on  the 
business,  sociology  and  psychology  of 
sports,  and  on  personalities  and  trends. 
We  require  good  news  sense,  smart  and 
creative  ideas,  a  polished  written  voice, 
the  ability  to  see  and  report  the  big  picture 
and  the  ability  to  work  independently  as 
well  as  with  a  team.  Five  years  of  daily 
newspaper  experience  required.  Please 
send  no  more  than  1 0  examples  of  your 
work,  along  with  five  story  proposals,  a 
resume  and  references  to  Cathy  Henkel, 
sports  editor,  Seattle  Times,  1 1 20  John 
Street,  Seattle,  WA  98109-5321. 

THE  ST.  JOSEPH  NEWS-PRESS,  an 
award-winning  AM  daily  with  a 
41  ,(X)0  circulation,  is  seeking  talented, 
dedicated  reporters.  These  positions 
require  at  least  1-3  years  of  reporting 
experience,  although  we'll  consider 
candidates  with  the  passion  and  work 
ethic  to  make  themselves  top-notch 
reporters.  St.  Joseph  is  a  historic  town 
of  70,000  along  the  banks  of  the 
Missouri  River  in  Northwest  Missouri. 
It's  a  safe,  inexpensive  community 
located  less  than  an  hour  from  Kansas 
City. 

Please  send  resumes  and  a  variety  of 
5-7  work  samples  to  Bob  Unger,  exec¬ 
utive  editor,  St.  Joseph  News-Press, 
P.O.  Box  29,  St.  Joseph,  MO  64502. 

THE  ST.  PAUL  Pioneer  Press,  a 
220,000  circulation  Knight  Ridder 
newspaper  has  an  immediate  opening 
for  an  experienced  BUSINESS  RE¬ 
PORTER  to  cover  the  airline  industry, 
including  Twin  Cities-bosed  Northwest 
Airlines,  industry  trends,  labor  and 
analysis.  At  least  five  years'  business 
reporting  experience  at  a  metro  daily 
with  an  emphasis  on  beat  reporting, 
versatility  and  aggressiveness  is  re¬ 
quired.  Send  letter,  resume  and  clips 
to  Chris  Worthington,  business  edhor, 
St.  Paul  Pioneer  Press,  345  Cedar 
Street,  St.  Paul,  MN  55101 .  E-mail: 
cworthi  ngton@pioneerpress .  com 


_ EDITORIAL _ 

TRAVEL  EDITOR -LA 

The  Daily  News  of  Los  Angeles  seeks  a 
travel  editor  who  can  oversee  and  help 
produce  one  of  our  exciting  weekly  sec¬ 
tions  plus  coordinate  expanded  cov¬ 
erage  in  our  four  LA-area  sister 
papers.  The  ideal  candidate  has:  news¬ 
paper  travel  writing,  photography,  and 
editing  experience;  page  design  skills; 
knows  the  Western  United  States;  prov¬ 
en  organizational  and  good  commu¬ 
nications  skills.  Letter,  resume  and  sam¬ 
ple  of  work  to  Sharyn  Betz,  features 
editor.  Daily  News,  P.O.  Box  4200, 
Woodland  Hills,  CA  91 365. 


WIRE  EDITOR 

The  Orange  County  Register  is  seeking 
an  enthusiastic,  self-motivated  wire 
editor  to  handle  our  A3  World  Report, 
an  intensely  digested  page  that  maps 
out  the  day's  national  and  international 
events.  Strong  news  judgment  and 
copy  editing  skills  a  must.  Some  Design 
Work  also  involved.  Send  resume  and 
work  samples  to  Gene  Harbrecht,  assis¬ 
tant  news  editor/wires,  625  N.  Grand 
Avenue,  Santa  Ana,  CA  92701 . 

E-mail:  Gharbrechl@link.freedom.com 


WRITER/URBAN  PLANNER 

Small  but  growing  research/publishing 
firm  seeks  writer/editor.  3-5  years 
solid  journalism  experience,  plus 
interest/experience/training  in  urban 
and  environmental  planning.  Attractive 
Southern  California  location.  Reply  to 
Box  08623,  Editor  &  Publisher. 


INFORMATION  SYSTEMS 

CNI  CORPORATION,  a  computer  inte¬ 
gration  company  that  services  the 
newspaper  industry  is  seeking  individ¬ 
uals  for  positions  in  systems  integra¬ 
tion.  Candidates  must  be  experienced 
in  newspaper  work  flow  and  capable 
in  MS  Word  and  QuarkXPress.  Novell 
and/or  MS  Networking  experience  is 
desirable.  Nationwide  travel  is  required. 
E-mail  resume  to:  hr@cnicorp.com 
Please  include  your  name  on  the  subject 
line. 


COMPUTER  SYSTEM  SPECIAUST 

Upstate  New  York  Newspaper  looking 
for  a  person  with  the  ability  to  com¬ 
municate  between  various  computer 
systems,  troubleshoot  any  and  all  prob¬ 
lems.  Our  current  computer  configura¬ 
tion  is:  Editorial  PC  based;  Harris 
Pagination  (Unix);  Multi-Ad  Creator 
(Mac);  Layout  8000  (Unix);  Horliquin 
Rips  (PC,  Mac);  PBS  Circulation  (Unix); 
Business  (AS  400).  Experience  neces¬ 
sary.  Full  benefit  package.  Send  resume 
and  salary  requirements  to  Box  08671 , 
Editor  &  Publisher. 


Send  E(S?P  Box  Replies  to: 
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CLASSIFIED 


HELP  WANTED 

INFORMATION  SYSTEMS 


Chollenging  job,  good  pay  and  bene¬ 
fits  —  PLUS  worldwide  travel 
DIREaOROF 
TECHNICAL  OPERATIONS 

The  European  and  Pacific  Stars  and 
Stripes,  a  unique,  respected  American 
newspaper  that  circulates  to  U.S. 
military  and  Defense  Department 
civilians  throughout  Europe  and  Asia 
seeks  a  Directar  of  Technical  Opera¬ 
tions  for  its  new  central  office  in  Wash¬ 
ington,  DC.  We  need  a  top  manager 
who  enjoys  a  fast-paced  environment 
and  wha  can  coardinate  and  serve  the 
needs  of  our  central  office  and  foreign 
sites  in  Germany  and  Japan.  Our 
stateside  office,  which  is  becoming  the 
hub  of  this  24-hour  newspaper  opera- 
tian,  is  lacated  in  the  Natianal  Press 
Building  just  blocks  from  the  White 
House. 

The  Director  of  Technical  Operations: 

•  establishes  and  maintains  the 
Information  Systems  (IS) 

•  supervises  systems  staff  and  ensures 
personnel  ore  available  and  ade¬ 
quately  trained  to  assist  users 

•  establishes  standards  far  all  IS 
hardware  and  software 

•  guides  and  assists  IS  managers  at 
other  operating  locations 

•  develops  the  IS  annual  budget  and 
approves  all  capital  expenditures 

Candidates  must  demonstrate  the 
ability  to  manage  complex  IS  in  multi¬ 
site  operation,  have  a  Bachelor's 
degree  in  IS  management  or  compara¬ 
ble  IS  work  experience,  and  experi¬ 
ence  in  developing  budgets  for  IS.  We 
prefer  some  familiarity  with  IS  require¬ 
ments  for  newspapers,  including  soft¬ 
ware  far  editarial,  circulation,  advertis¬ 
ing,  productian  and  accounting. 

E-mail  resume  in  Micrasoft  Ward  or 
Plain  Text  format  to 

jobs@stripes.osd.mil  or  mail  ta 
NAF  CPO,  Building  11,  Room  2-106 
WRAMC,  Washington,  DC  20307- 
5001 ;  or  FAX  (202)  782-7607. 

DOD  IS  EOE 

SYSTEMS  EDITOR:  News  tech  support, 
format  writing,  troubleshooting  and 
training.  Good  salary  and  benefits. 
Need  journalism  background.  Apply  to 
Bill  Ruberry,  Richmond  Times-Dispatch, 
P.O  Box  85333,  Richmond,  VA 
23293.  wruberry@timesdispatch.com 


SYSTEMS  ADMINISTRATOR 
Spanish  language  daily  in  the  North¬ 
east  seeks  a  Systems  Administrator  for  a 
fast  paced  Unix,  Windaws  NT,  and 
Macintosh  environment.  Candidates 
must  be  able  ta  program  in  Unix  or 
Windows,  maintain  netwarks,  coardinate 
systems  upgrades,  write  macros  and 
reports,  perform  back-ups,  troubleshoot, 
etc.  Must  be  fully  bilingual  in  Spanish  and 
English.  Willing  to  work  weekends 
and  holidays.  Minimum  5  years  expe¬ 
rience.  Fax  resumes  and  salary  require¬ 
ments  to  (212)  807-4628,  ATTN: 
Production  Director. 


_ MAILR(X)M _ 

MAILROOM  SUPERVISOR 

1 3,000  circulation  AM  6  day  daily  is 
currently  seeking  a  qualified,  highly 
motivated  candidate  to  manage  our 
mailroom  operation.  This  position  is 
responsible  for  23  mailroom  employ¬ 
ees,  machine  maintenance,  commercial 
packaging,  and  inserting  newspaper 
products.  We  offer  a  competitive 
salary,  medical  and  life  insurance, 
401  (k),  vacation,  holidays,  and  more. 
Submit  resume  with  salary  history  to 
Circulation  Manager,  The  Enquirer- 
Journal,  P.O.  Box  5040,  Monroe,  NC 
28111-5040.  Confidential  Fax  (704) 
283-4390. 

MARKETING 

STRATEGIC  MARKETING  MANAGER 

If  you're  a  marketing  professional 
ready  for  a  new  challenge  in  a  great 
Gulf  Coast  market,  the  News-Press 
(Fort  Myers,  FL)  would  like  to  know 
about  you.  This  role  helps  develop 
strategies  to  increase  acquisition,  reten¬ 
tion  and  loyalty  of  both  readers  and 
advertisers.  Strong  analytical  skills, 
extensive  knowledge  of  research  meth¬ 
odologies  and  database  marketing 
applications  and  facility  for  results- 
oriented  communications  and  lead¬ 
ership  required.  We're  a  Gannett 
newspaper  of  90,000  circulation  daily 
and  108,000  Sundays  in  a  community 
about  to  experience  its  exciting  annual 
influx  of  winter  residents.  Send  resume 
(including  references  and  salary  history 
or  requirements),  cover  letter  and  any 
relevant  samples  of  your  work  to  Lynne 
Perri,  coordinator/Recruiting  and  Place¬ 
ment,  Gannett  Co.,  Inc.,  Dept.  M02, 
1100  Wilson  Blvd.,  Arlington,  VA 
22234.  As  Equal  Opportunity 
Employers,  the  News-Press  and  Gan¬ 
nett  value  diversity  and  especially 
encourage  those  who  share  our  vision 
to  apply. 


NEWS 

Makes  The  Difference 

♦  Editor  &  Publisher  is 
NOT  a  monthly  journalism 
review. 

♦  Editor  &  Publisher  is 
NOT  a  monthly  associa¬ 
tion  house  organ. 

♦  Editor  &  Publisher  IS  the 
only  independent  weekly 
NEWS  magazine  covering 
the  newspaper  industry. 

EDITOR  &  PUBLISHER 
11  West  19th  Street 
New  York,  NY  10011 
(212)  675-4380 


MARKET  RESEARCH 

MARKETING  RESEARCH  MANAGER 

The  Repository,  a  62,000  circulation 
newspaper  in  Canton,  Ohio,  is  looking 
for  a  research  professional  to  manage 
marketing  database  activities,  includ¬ 
ing  data  population,  integrity,  and 
organization.  This  person  should  have 
experience  with  different  segmentation 
methods  and  be  able  to  balance  deci¬ 
sion  risks  and  research  costs  to  achieve 
high-payoff  research  projects.  The 
candidate  should  have  an  element  of 
entrepreneurial  spirit  in  the  planning  of 
research,  as  well  as  bringing  creative 
insight  to  research  findings  and  their 
implications  for  decision  making. 

Knowledge  of  SPSS  or  other  statistical 
software  and  either  Mapinfo,  ArcView 
GIS,  or  related  experience  desired. 
Ideal  candidate  should  have  a  strong 
marketing  and  statistical  background. 
Strong  presentation  and  interpersonal 
skills  a  must.  Individual  must  work 
effectively  with  sales  and  marketing 
personnel. 

Please  send  resume  and  salary  require¬ 
ments,  in  strictest  confidence,  to: 

Graham  Annett 
The  Repository 
500  Market  Avenue  South 
Canton,  OH  44702 
(330)  580-8351 
gannett@  rep-printing.com 

NEW  MEDIA 

WEBSITE  DESIGNER 

Central  California's  leading  newspaper 
has  an  immediate  opening  for  an 
imaginative  Website  Designer  to  create 
web  pages,  directories  and  sitelets. 
Will  be  responsible  for  graphic  design 
and  integrating  text  and  graphics  in 
coordination  with  host  (nando.net) 
using  a  variety  of  sources.  Must  have 
minimum  two  years  experience  in 
website  graphic  design  with  multi¬ 
platform  background  (PC,  MAC, 
UNIX).  Must  have  hands-on  experience 
with  HTML  3.0  and  4.0,  Photoshop, 
Illustrator,  QuarkXPress,  and  Win¬ 
dows;  working  knowledge  of  Java, 

'  CGI  and  other  Internet  design  tools  a 
'  plus.  Competitive  salary  based  on 
experience  plus  excellent  benefit 
;  package.  If  you're  a  self-starter,  able  ta 
wark  as  part  of  a  team,  and  can  pro¬ 
duce  cutting-edge  web  graphics  under 
deadline  pressure,  send  resume,  cover 
letter,  and  samples  of  your  work  by 
November  2  to: 

THE  FRESNO  BEE 

HUA4AN  RESOURCES  DEPARTMENT 
1 626  “E”  Street 
Fresno,  CA  93786 
An  Equal  Oppartunity  Employer 


E&P*8  Classified 


The  newspaper 
industry’s  meeting 
place.  {Ill)  6754380 


_ PHOTOGRAPHY _ 

NEWS  PHOTOGRAPHER 

The  Gillette  (WY)  News-Record  is  look¬ 
ing  for  a  news  photographer,  with 
strong  electronic  darkroom  and  wide- 
ranging  shooting  experience.  The 
News-Record  is  an  award-winning, 
7,000-circulatian  daily  that  emphasizes 
good  photography  to  complement  writing 
and  reporting.  The  job  requires  news, 
feature  and  photo-illustration  shooting, 
plus  darkroom  and  scanning  skills.  Must 
be  fluent  in  Photoshop.  Submit  a  resume 
and  clips  of  30  assorted  photographs/ 
slides  by  Nov.  15  to  Publisher  Ann 
Franscell,  P.O.  Box  3006,  Gillette,  WY 
82717. 

newsrcrd@vcn,com 


_ PRESSROOM _ 

CLASSIFIED  COLOR 
For  as  low  as  $25  per  week  you  can 
make  your  classified  ad  stand  out  with 
color.  For  rates  and  options  contact 
E&P's  Classified  Department. 

(212)675-4380x171  or  173 
Fax:  (212)929-1259 
E-mail:  hazelp@mediainfo.com 
mattw@mediainfo.com 


PRESS  MANAGER 

The  Sun  Herald  in  Biloxi,  MS  is  seeking 
a  Press  Manager,  someone  to  run  a 
Headliner  Offset  press  crew.  We're  a 
50,000-plus  daily  on  the  Mississippi 
Gulf  Coast,  known  for  beaches,  deep- 
sea  fishing,  casinos  and  a  booming 
economy.  Excellent  benefits  package. 
Send  salary  history  and  resume  to 
Operations  Director,  Marlene  Kler,  c/o 
The  Sun  Herald,  P.O.  Box  4567,  Biloxi, 
MS  39535  or  call  (228)  896-2392. 


PRESS  OPERATOR 

Advancement  opportunity,  excellent 
benefits,  401  (k),  clean  modern  facility, 
great  pay.  Applicants  should  hove 
Goss  Community  or  similar  press  run¬ 
ning  experience.  Send  resume  or  call 
CM  Printing,  5253  Sinclair  Road,  Col¬ 
umbus,  OH  43229.  (614)  885-6020. 
All  replies  confidential.  EOE 


PRESSROOM  SUPERVISOR 

Join  an  excellent  Midwestern  organiza¬ 
tion  and  help  us  graw  and  improve  our 
operations.  You  will  have  primary 
responsibility  to  lead  our  press  depart- 
,  ment  consisting  of  a  customer  services 
representative  and  1 2  pressroom  employ¬ 
ees.  We  have  an  eight  unit  Goss 
Community  pressline  and  a  modern  plant 
and  auxiliary  equipment.  Our  pressroom 
operates  3  shifts  per  day,  Monday  thru 
Friday.  We  own  and  operate  daily  and 
weekly  newspapers  and  shopper  pub¬ 
lications  as  well  as  print  for  numerous 
commercial  customers.  Expertise  in 
:  prepress  and  platemaking  a  definite  plus. 
We  offer  a  solid  compensation  and 
benefits  package  and  your  family  will 
enjoy  the  quality  of  life  in  southeastern 
Nebraska.  Send  resume  to  W.  R. 
^  Welsh,  president.  Maverick  Media, 
I  Inc.,  P.O.  Box  O,  Syracuse,  NE  68446 
'  or  fax  to  (402)  269-3358. 
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CLASSIFIED 


HELP  WANTED 


_ PRESSROOM _ 

PRESSROOM  SUPERINTENDENT:  The 
Salina  Journal,  a  31,000  daily  marn- 
ing  newspaper,  seeks  a  leader  for  its 
pressroom  staff  of  nine.  This  individual 
needs  to  have  proven  managerial 
skills,  mechanical  strengths  and  a  qual¬ 
ity-driven  attitude.  The  Journal  prints  a 
daily  product,  plus  some  commercial 
jobs  an  an  eight  unit  Goss  Urbanite. 
Pressroom  supervisory  experience  pre¬ 
ferred.  Send  application  to  Human 
Resource  Director,  The  Salina  Journal, 
P.O.  Box  740,  Salina,  KS  67402- 
0740. 


THE  SACRAMENTO  BEE  has  an 
excellent  opportunity  for  an  experi¬ 
enced  Pressperson.  The  pressperson  is 
responsible  for  operation  and  main¬ 
tenance  of  web  offset  lithographic 
perfecting  press  far  praduction  af  daily 
newspaper.  We  require  a  minimum  of 
four  years'  experience  on  double  wide 
offset  newspaper  presses.  Minimum 
education  is  high  school  graduate  with 
special  training  in  graphic  arts  or  press- 
work.  Must  be  available  to  work 
nights.  We  offer  a  competitive  salary 
and  an  excellent  benefits  package.  To 
apply,  please  fax  resume  to  (916)  321- 
1 984  indicating  the  Pressperson  posi¬ 
tion.  Or  mail  resume  to: 

The  Sacramento  Bee 
Human  Resources 
P.O.  Box  15779 

Sacramento,  CA  95852 

PRODUaiON/TECH 

COMMUNITY  NEWSPAPER  COMPANY 
is  Greater  Boston's  fastest  grawing  media 
company.  CNC  publishes  90  weekly 
newspapers,  20  shoppers,  2  dailies 
and  numerous  niche  products  reaching 
1 .4  million  readers  weekly.  Our  ABC 
audited  paid  circulation  is  414,118 
and  our  free  weekly  circulation  is 
528,024.  Our  award-winning  news¬ 
papers  and  Internet  products,  com¬ 
bined  with  our  commitment  to  people, 
technology,  promotion  and  training 
provide  a  perfect  backdrop  for  success. 
We're  looking  for  a  top-notch  industry 
professional: 

VICE  PRESIDENT  OF  PRODUaiON 
This  is  a  hands-on  position  responsible 
for  prepress,  press,  and  mailroom  for 
three  production  facilities  located 
throughout  eastern  Massachusetts. 
Duties  include  insuring  high  quality 
production  standards,  budgeting  pro¬ 
cedures,  inventory,  and  safety.  The 
ideal  candidates  will  have  a  passion 
for  quality,  be  familiar  with  all  aspects 
of  the  newspaper  production  process, 
be  a  team  player,  and  be  skilled  in 
communications  and  quality  improve¬ 
ment.  Ten  years  directly-related  expe¬ 
rience  with  a  complete  understanding 
of  the  mechanical  (Goss),  electrical, 
and  computer  equipment  used  in  the 
newspaper  printing  industry  is 
required.  Interested  candidates  should 
fax  resumes  to  Matt  Burke  at  (781) 
433-6740  or  E-mail  to: 

m.burke@cnc.com 


PUBUC  RELATIONS 

MEDIAWISE  is  a  non-profit,  dissemina¬ 
tion  center  based  in  Indianapolis  offer¬ 
ing  media  consulting  services  to  HIV/ 
AIDS  service  projects  nationwide. 

MediaWise  is  looking  for  a  dedicated, 
forward-thinking  individual  to  serve  as 
a  full-time  project  guide.  Responsi¬ 
bilities  include:  collaborating  with  34 
national  HIV/AIDS  service  projects; 
drafting,  implementing  and  completing 
realistic  PR  and  media  plans;  and 
circulating  new  products  nationally. 

Job  requirements: 

•  5-10  years  media  experience 

•  degree  in  media  or  related  field 

•  experience,  understanding,  and  com¬ 
mitment  regarding  HIV/AIDS  issues, 
clients  and  work 

•  experience  developing  marketing 
strategies  and  products 

•  knowledge  of  desktop  publishing,  pre¬ 
press,  and  printing 

•  proficiency  with  Macintosh  operating 
systems  and  publishing  software 

•  familiarity  with  not-for-profit  and  com¬ 
munity-based  work 

Applicants  must:  possess  a  strong  work 
ethic;  have  a  flair  for  intense,  vibrant 
writing;  have  strong  visual  or  concep¬ 
tual  skills;  and  be  able  to  bring  ideas 
to  fruition.  Applicants  should  expect  fre¬ 
quent  travel  to  national  meetings,  con¬ 
ferences,  and  individual  project  sites. 

MediaWise  offers  a  competitive  salary 
with  benefits  including  paid  vacation, 
medical,  dental,  and  matching  403(b). 
EOE 

If  you  are  interested  in  becoming  part 
of  a  small  but  furiously  dedicated 
media  staff,  in  playing  a  part  in 
national  change,  and  are  committed  to 
social  issues  this  is  the  job  for  you. 
Send  cover  letter,  resume,  references, 
salary  requirements  and  three  writing 
samples  by  Oct.  30,  1998  to  Aleisha 
Kropf,  The  Damien  Center,  1 350  N. 
Pennsylvania,  Indianapolis,  IN  46202. 


CLASSIFIED 

ADVERTISING 

DEADLINES 

In-Column 

Advertisements 

Tuesday  noon  (EST)  for 
following  Saturday  issue 

Classified  Display 

Friday  5pm  (EST)  8  days 
prior  to  publication 


NEWS 

MAKES  THE  DIFFERENCE 


♦  Editor  &  Publisher  is  NOT 
a  monthly  journalism 
review. 


♦  Editor  8c  Publisher  is  NOT 
a  monthly  association 
house  organ. 


♦  Editor  8c  Publisher  is  NOT 
sponsored  by  a  university, 
society  or  foundation. 
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only  independent  weekly 
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the  newspaper  industry. 
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CLASSIFIED  ADVERTISING 
INFORMATION 


DEADLINES 

LINE  ADS  -  Tuesday  at  noon  (EST)  for  the  next  Saturday’s  issue, 
DISPLAY  ADS  -  Space  reservation  8  days  prior  to  publication 
date;  camera  ready  copy  5  days  prior  to  publication  date. 

LINE  AD  RATES 

Rates  are  per  line,  per  issue,  3  line  minimum,  count  approximately 
34  characters  and/or  spaces  per  line,  no  abbreviations. 

HELP  WANTED  POSITIONS  WANTED 

(includes  online  posting)  (includes  online  posting) 

1  week .  . $11.15  1  week .  . $5.20 

2  weeks  . $9.85  2  weeks  . $4.35 

3  weeks  . $8.60  3  weeks  . $3.60 

4  weeks  . $7.45  4  weeks  . $3.35 

ALL  OTHER  CLASSIFICATIONS 

(online  not  included) 


1  week . 

. $9.50 

2  weeks  . 

. $8.40 

3  weeks . 

. $7.35 

4  weeks . 

. $6.35 

BOX  REPLY  SERVICE 

Count  box  service  as  an  additional  line  in  copy 
Line  Ads  -  Add  $1 2.60  per  insertion 
Positions  Wanted  -  Add  $6.30  per  insertion  USA 
All  international  box  reply  -  $27.50 

DISPLAY  AD  RATES 


The  use  of  borders,  boldface,  logos,  etc.  on  classified  ads  charged 
the  following  rates  per  column  inch,  per  insertion. 

(1  column  inch  minimum) 


1  week . 
2-5  weeks 
6-13  weeks 
14-26  weeks 
27-52  weeks 


$110  pci 
$105  pci 
$100  pci 
$  95  pci 
$  90  pci 


PAYMENT 


Make  ctieck  payable  to  Editor&  Publisher 
or  charge  to  your  American  Express, 
MasterCard  or  Visa,  Please  supply  name 
on  card,  account  number,  expiration  date 
and  card  holder’s  signature. 


Please  note:  International  ads.  new  accounts  and  positions  wanted  ads  must  pre-pay. 


TO  PLACE  AN  AD 

Mail,  fax  or  e-mail  line  advertising  copy.  Please  include  the  following 
information:  1,  Name,  2,  Company,  3.  Mailing  Address,  4,  Phone, 

5.  Ad  Classification,  6,  No,  of  insertions,  7,  Amount  $  enclosed. 

Or  place  your  ad  online  www,mediainfo.com 

Please  contact  us  for  display  ad  copy  specifications  and  procedures 

MAIL:  Editor  &  Publisher  Classified  Ads 

11  W,  19th  Street,  New  York,  NY  10011 
FAX:  (212)  929-1259 
E-Mail:  hazelp@mediainfo,com 
mattw@mediainfo,com 
eileenl@mediainfo,com 


QUESTIONS? 

VOICE:  (21 2)  675-4380  (Monday  -  Friday  -  9  AM  -  5  PM  EST) 

Hazel  Preuss  /  Extension  171 
Matt  Wilcox  /  Extension  173 
Eileen  Long  /  Extension  170 

FAX:  (212)  929-1259  or  E-mail:  eileenl@mediainfo.com  anytime. 


POSITIONS  ; _ EDITORIAL 


WANTED 

7-YEAR  MAJOR-daily  veteran  looking 
for  a  minor-league  or  major-college 
baseball  beat  at  a  paper  that  values 
the  beat.  1  have  desk  skills,  too.  Call 
Joe  at  (630)  851  -6942,  or  E-mail  at: 
vezina@aol.com 

ADMINISTRATIVE 

1  COMMUNITY  MINDED,  people/profit 
!  oriented  publisher  with  solid  track  i 
j  record  seeking  position  with  daily  to  ! 
j  30,000  or  Mid-to-Large  weekly.  Strong  j 
I  advertising  background.  Reply  to  Box 
'  08645,  Editor  &  Publisher.  I 

EXPERIENCED  award-winning  editor/ 
writer  seeks  new  career  challenge  with 
specialty  publication.  Willing  to  relocate. 
(305)  891-2595 

j  NEED  A  profitable  publisher  who'll 

1  care  for  your  staff  &  community?  Expe- 
j  rience  all  facets,  dailies,  weeklies  & 

!  niche.  Box  08653,  Editor  &  Publisher, 

PUBLISHER  SEEKING  a  position  as 

I  Publisher/General  Manager.  Com- 
1  munity  leader,  people/ profit  oriented, 
j  20  years  experience  in  advertising, 

1  circulation  and  commercial  printing, 

1  Will  relocate.  Call  Lonnie  at  (281) 
333-0606  or  E-mail  at: 

candy@phc)enix.net 

GET  THE  BEST 

Professional  with  managerial,  editorial, 
page  design/layout  and  pagination 
experience  seeks  a  job  in  the  Balti¬ 
more/DC  area.  Available  immediately. 

[  Call  Margo,  (301)  872-0307 

LICENSED  PRIVATE  INVESTIGATOR 
with  master's  in  journalism  and  5  years 

1  daily  police  reporting  experience  offers 
consulting  and  research  to  all  print  and 

1  broadcast  outlets.  Offers  extensive  con- 
i  tacts  to  information  brokers  and 
investigators  worldwide. 

Call  (800)  725-3056 

1  REVENUE  DRIVEN,  bottom  line  Pub¬ 
lisher  employed  with  EBITDA  for  98  in 
!  30's.  20+  years  of  experience.  Forte  in 

1  soles,  goal  setting,  strong  people  skills. 

]  Active  in  community  with  solid  track 

1  record.  Leads  by  example  and  thrives 
'  on  challenges.  Box  08663,  Editor  & 
Publisher. 

FREELANCE 

'  FREELANCE  JOURNALIST  with  broad 
experience  wants  to  represent  quality 
publications  in  greater  DC.  E-mail  all 
your  needs  to  mike@sysnet,net  or 
(301)656-0278 

CIRCULATION 

j  BOTTOM  LINE  driven  circulator, 

1  innovative  and  daring,  looking  for 
small  to  medium  newspaper  that  has 
j  yet  to  hit  it's  full  potential.  25  years 
sales  experience,  last  8  years  in  circula- 
;  tion.  Call  Andy  at  (717)  894-8371  or 
E-mail:  mrlefty@postofficeptd.net 

GERMAN-ENGLISH  TRANSLATOR  with 
experience  in  journalism  and  journalistic 
translation  seeks  freelance  work  translat¬ 
ing  newspaper  and  magazine  articles. 
Phone/fax:  (319)  835-  3960. 

E-mail:  ajwitter@juno.com 

Positions  Wanted 

For  quicker  placement,  you  can  Fax  or 
e-mail  your  Positions  Wanted  ad  along  with  your 
Visa/MasterCard/American  Express  card  number 

and  expiration  date. 

(212)  929-1259 
or 

E-mail:  mattw(g)mediainfo.com 
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Plagiarism 

Continued  from  page  8 

department  weren't  collaborating  on  stan¬ 
dards.  So  we  have  a  policy  that  specifical¬ 
ly  talks  about  news  coverage,  but  does  not 
specifically  talk  about  columns  and  edito¬ 
rials.  So  we  are  going  to  revise  the  policy 
to  make  it  real  clear  for  everybody.” 

Lisa  Carparelli,  a  New  York  Times 
spokeswoman,  expressed  .satisfaction  with 
the  Post-Dispatch's  response. 

Journalism  ethics  observers  were 
divided  over  whether  plagiarism  was 
committed.  Chip  Scanlan,  director  of 
writing  programs  at  the  St.  Petersburg, 
Fla.-based  Poynter  Institute  for  Media 
Studies,  judged  the  incident  plagiarism.  “I 
don’t  think  there  is  any  doubt  that  the 
Post-Dispatch  writer  lifted  not  only  the 
story  line  of  the  Mr.  Wright  anecdote  from 
the  Times  piece,  but  took  along  with  it  the 
details  and  exact  quotations  that  gave  it  its 
authority  and  appeal.”  said  Scanlan. 

Phil  Haslanger,  secretary -elect  of  the 
National  Conference  of  Editorial  Writers, 
said  it  was  closer  to  near  plagiarism. 
Editorial  writer  Dahir  “danced  too  close  to 
the  line  of  plagiarism  for  my  taste,”  said 
Haslanger,  managing  editor  of  the  Capital 
Times,  Madison,  Wis.  "The  flaw  was  not 
in  the  use  of  the  story,  which  the  writer's 
own  reporting  suggested  has  some  curren¬ 
cy  in  the  medical  community.  The  flaw 
was  in  using  the  story  to  open  the  edit  in 
the  same  way  Sandra  Blakeslee  used  it  to 
open  her  New  York  Times  piece,  even 
using  some  of  the  same  phrasing  in  the 
retelling  of  the  story.” 

Steve  Geimann,  who  heads  the  Society 
of  Professional  Journalists  ethics  panel, 
lauded  the  paper  for  providing  full  disclo¬ 
sure  when  the  matter  came  to  light. 

“They’ve  disclosed  to  the  readers  what 
happened  because  there  is  nothing  worse 
than  having  that  kind  of  bad  decision  Just 
stay  out  there  without  any  kind  of  clarifi¬ 
cation,  or  in  this  case,  they  are  going  to 
use  this  opportunity  to  clarify  their  poli¬ 
cies,  which  should  have  been  clear  to 
begin  with.  I  don’t  think  this  needed  a  pol¬ 
icy.  This  should  Just  be  basic  good  Jour¬ 
nalism,”  said  Geimann. 

Lying 

Continued  from  page  13 
out  and  tell  reporters  that  the  man  was  not 
a  crony  and  that  he  wouldn’t  know  him  if 
he  walked  into  the  room,”  Christian  said, 
recalling  that  he  refused  and  Johnson 
“never  raised  the  issue  again.” 

A  press  secretary  who  lies,  loses  credi¬ 


bility  and  cannot  survive,  Christian 
stressed,  praising  McCurry’s  “marvelous 
Job”  in  preserving  his. 

Speaking  by  video  to  the  panel.  Marlin 
Fitzwater,  press  aide  to  Presidents  Reagan 
and  Bush,  applauded  the  media  for  provid¬ 
ing  a  “pretty  good  picture”  of  the  Clinton 
scandal:  “1  am  much  more  impressed  with 
the  quality  of  Journalism  than  I  was  on  the 
inside.  On  the  inside,  you  know  too  much 
to  be  a  good  Judge  of  reporting.” 

Panelist  and  Washington  Post  reporter 
Kevin  Merida  said  many  White  Hou.se 
correspondents  understood  McCurry’s  sit¬ 
uation  but  didn’t  get  mad  at  him  because 
there  were  “lots  of  other  places  to  get 
information.  But  several  of  Clinton’s  peo¬ 
ple  tried  to  spin  the  story  a  certain  way 
and  their  credibility  has  been  hurt.” 

Merida  said  a  more  serious  problem  is 
that  White  House  coverage  is  driven  by  the 
president’s  schedule  of  trips,  proclamations 
and  ceremonies  —  meaning  less  reporting 
on  the  inner  workings  of  the  presidency. 

But  Sherry  Bebich  Jeffe.  a  Claremont 
University  professor  and  Los  Angeles 
Times  op-ed  contributor,  suggested  the 
media  may  be  inflating  interest  in 
Washington’s  current  mess.  "There  is  a 


perception  that  the  adversarial  relationship 
between  the  press  and  the  president  is  too 
adversarial,”  she  said.  “People  look  at  the 
Lewinsky  business,  throw  up  their  hands 
and  go  back  to  their  own  lives.” 


Union  therapy 

With  a  new  report  titled  “Journalism  on 
the  Couch,”  the  Newspaper  Guild  has 
weighed  in  on  the  perils  of  Journalism  in 
the  information  age.  The  35,000-member 
unit  of  the  Communication  Workers  of 
America  has  formed  a  Committee  on  the 
Future  of  Journalism  to  tackle  “a  thorough 
examination  of  our  industry  to  make  sure 
it  lives  up  to  its  mandate  as  an  irreplace¬ 
able  agent  in  the  functioning  of  our  repre¬ 
sentative  democracy.”  Panelists,  including 
newspaper  reporters  from  coast  to  coast, 
plan  to  propose  ways  to  improve  Joumal- 
i.stic  practices. 

"The  various  media  forums  have  been 
dominated  by  publishers  and  academic 
experts  up  until  now.  It’s  time  for  the 
grass-roots  news  professionals  to  get  off 
the  sidelines  and  Join  the  discussion,”  said 
Guild  president  Linda  Foley. 
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E&P  SHOP  TALK  AT  THIRTY 


by  David  E.  Sumner 


oy  David  t. 

Hometown  paper  stretches 
long  roots  to  the  heart 

A  link  to  the  past  and  a  chronicle  of  the  present  are  worth  more 
than  awards  when  in  comes  to  connecting  with  your  roots 


■  live  1,000  miles  and  30  years  away 
from  my  little  hometown.  Yet,  I’ve 
subscribed  to  its  weekly  newspaper  for 
years  and  will  until  1  die.  It  only  costs 
$15  a  year,  and  that’s  a  bargain  for  keep¬ 
ing  in  touch. 

It’s  not  a  great  newspaper.  1  don’t  think  it 
has  ever  won  any  journalism  awards.  1  have 
seen  it  go  through  five  or  six  editors  and  as 
many  ups  and  downs  in  quality.  It  is  under¬ 
staffed  and  underfunded.  Yet,  1  continue  to 
read  it. 

Why?  Well,  there’s  Mr.  Smith,  for  one. 
who  died  a  few  weeks  ago.  He  was  my  best 
high  school  teacher  and  a  lifelong  model.  1 
read  about  him  in  my  hometown  paper. 

Here’s  what  another  student  wrote  of 
him;  “Mr.  Smith  was  the  best  [and]  was 
determined  that  all  students  in  his  class 
would  learn  mathematics,  whatever  it  took. 
He  would  intimidate,  push,  compliment, 
encourage  —  whatever  was  right  for  the 
particular  student.  We  looked  forward  to  his 
classes,  not  only  because  of  his  wit.  unpre¬ 
dictability,  sarcasm,  and  showmanship,  but 
also  because  he  succeeded  in  getting  across 
to  us  his  thrill  with  mathematics.” 

I  couldn’t  have  said  it  better  myself. 

Then  there  was  Mrs.  Walker  —  my  high 
school  typing  teacher.  1  read  about  her 
retirement  in  my  hometown  paper  about  a 
year  ago.  1  wrote  her  a  letter  and  told  her 
how  much  1  learned  from  her  and  how 
much  those  keyboard  skills  had  helped  my 
career.  1  learned  to  type  on  those  old  non¬ 
electric  clunkers.  I’m  glad  1  told  her,  but  I 
never  would  have  thought  to  if  1  hadn’t  read 
about  her  in  my  hometown  paper. 

There’s  my  nephew.  Joey,  who’s  always 
in  the  paper.  He’s  an  assistant  chief  and 
public  information  officer  for  the  city  fire 
department.  I’m  always  seeing  him  quot¬ 
ed  about  the  details  of  some  fire.  Nobody 
in  my  family  followed  my  footsteps  into 
journalism,  but  he  came  closer  than  any¬ 
one.  I’m  proud  of  him. 

1  never  would  have  known  about 
Martha  Walters  Barnett  if  1  hadn’t  read 
about  her  in  my  hometown  paper.  Wow! 


She’s  president-elect  of  the  American  Bar 
Association  and  was  recognized  by  one 
law  journal  as  “one  of  the  50  most  influ¬ 
ential  women  lawyers  in  the  United 
States.” 

She  was  student  council  vice  president 
the  year  1  was  president.  We  took  physiol¬ 
ogy  together  and  swapped  jokes  and  gos¬ 
sip  from  our  seats  at 
the  back  of  the  room.  If 
1  need  a  lawyer  now,  Th©  H© 

I’ll  know  whom  to  call. 

I’m  always  reading  thing  to  b 
about  Howard  Bellamy 
from  time  to  time.  He  iS  r©aci 

and  his  younger  broth- 
er,  who  went  on  to  hOnri©tOV 
country  music  fame 

as  “The  Bellamy  ''  ^ 

Brothers,”  help  spon-  ^  . 

If.  on  th©  I 

sor  and  perform  at  an  ' 

annual  “Rattlesnake  direct 

Fes-tival.”  After  trying 

Nashville  and  Los  Warm  m 

Angeles  for  a  while. 

they  came  back  home 

to  live.  His  mother  drove  a  school  bus  and 

worked  in  the  high  school  cafeteria.  This 

is  a  real  “local  boy  makes  good”  story,  and 

every  small-town  paper  needs  someone 

like  that  to  brag  about. 

There’s  also  Susan,  one  of  my,  well, 
former  girlfriends.  Susan  came  back  to 
town  recently  as  keynote  speaker  at  an 
anniversary  banquet  for  a  local  organiza¬ 
tion.  She  became  a  political  science  pro¬ 
fessor. 

My  hometown  paper  told  me  that  her 
latest  book,  Loii/ig  versus  Old: 
Generational  Combat  in  the  21st  Century, 
has  been  featured  in  the  Economist, 
C-Span.  National  Public  Radio  and  the 
Christian  Science  Monitor  Radio 
Network.  We  competed  with  each  other  in 
high  school,  and  1  think  we’re  still 
competing. 

1  read  the  obituaries  every  week,  not 
because  my  friends  are  dying  but  because 
our  parents  are.  1  knew  some  of  their  par¬ 


Th©  n©xt  b©st 
thing  to  b©ing  th©re 
is  r©ading  my 
hom©town  pap©r. 
It’s  my  window 
on  th©  past  and 
dir©ct  lin©  to 
warm  m©mori©s. 


ents,  but  most  of  the  time  1  recognize  only 
their  last  name. 

Most  of  my  classmates,  like  myself, 
didn’t  go  on  to  fame  or  fortune  or  do 
things  that  get  written  about  —  even  in 
small  newspapers.  But  1  keep  up  with 
them  through  the  obituaries,  which 
always  mention  the  children  and  where 
they’re  living. 

I’ve  sent  sympathy 
Ct  b©St  cards  or  notes  a  few 

times  to  former  class¬ 
ing  th©re  mates  after  1  read 

about  the  death  of  one 
ng  my  of  their  parents. 

When  my  home- 
'n  pap©r.  town  paper  comes 

.  ,  every  week,  the  first 

VindOW  j 

ast  and  ,! 

smug  because  1  m  not 

lin©  to 

so-and-so.  I  feel  sad- 
*mori©S  dened  by  the  death  of 

a  “pillar  of  the  com¬ 
munity.”  1  feel  proud 
when  the  town  names  a  park  after  my 
aunt,  a  former  mayor.  1  feel  envious  when 
I  read  about  classmates  who  become  rich 
or  famous.  1  feel  anger  when  1  read  about 
a  nearby  big  city  pumping  its  water  from 
our  county’s  wells  and  causing  our  lakes 
to  dry  up. 

So  life  goes  on  in  Dade  City.  This  rural 
Florida  town  of  5,0(K)  people  is  barely  on 
the  map.  But  it’s  home.  It’s  roots  for  me. 
It’s  where  my  father  grew  up.  my  grand¬ 
father  grew  up,  and  1  grew  up.  And 
dozens  of  cousins. 

I’m  not  sure  I  want  to  live  there  any¬ 
more,  but  1  wish  1  didn’t  live  so  far  away. 
However,  the  next  best  thing  to  being 
there  is  reading  my  hometown  paper.  It’s 
my  window  on  the  past  and  direct  line  to 
wann  memories.  HI 

Sumner,  is  an  associate  professor 
of  journalism  at  Ball  State  University 
in  Muncie,  Ind. 
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